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This is a view of the crowd which attended the Marketing Committee group session at the API meeting in Chicago 


last week, with Vice President Barkley as the principal speaker. 


The crowd, estimated at more than 3,000, is be- 


lieved to be the largest ever to attend a single API session 


National Petroleum News, with nine staff 
writers on the scene, provides the fullest news 
coverage of the 29th annual meeting of the 
News stories on 
In addition, the 


following papers are published in full or part- 


American Petroleum Institute. 
the meeting start on page 15. 


text form: 


Changes in seasonal oil demand peaks and 
their effect on refining capacity and storage 
capacity are brought out by Courtney C. Brown, 
of Jersey Standard, who suggests that addition- 
al storage will answer the problem of meeting 
peak demand at about 10% the cost of doing 


the same job with more refining, production 
and transportation capacity. P. 26. 

Dr. Edmund P. Learned discusses the merits 
of integration in the oil industry and declares 
the public must be educated to appreciate the 
benefits of integration. P. 38. 


The history and development of petroleum 
products pipe lines is given by John W. De 
Groot, Tuscarora Oil Co., Ltd., together with 
maps and tabulations. P. 45. 

John Dressler, spokesman for New Jersey 
gasoline retailers group, tells API that small 


business needs fair trade laws. P. 52. 
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Ethyl! fleet engineers, backed by 
twenty-six years of experience 
with fuels and engines, have piled 
up quite @ record for working with 
refiners O fleet problems. They 
have 4 knack for tracking down 
elusive troubles—which often re- 
sult from mechanical conditions 





or poor maintenance practices and 
have nothing to do with fuel or 
lubricants. The practical expert 
ence of Ethyl fleet engineers is 
backed up by commercial engine re- 
search at the Ethyl [Laboratories in 
Detroit and road testing programs 
conducted at San Bernardino. 
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Heil Stainless Steel Trailer- 
ized Tanks can be used for \ 
transporting milk, liquid su- 
gar, corn syrup, a wide va- \ 


riety of acids, etc 


Heil Cruiser Truck Tanks \ 
have year-around util- 
ity. They are ideal for 
double-duty city opera- 
tion for delivering gas 
or fuel oil or both 
Capacities up to 2100 
gallons. 





Heil Meteor Jr. Truck Tanks 
are designed primarily for 
rural delivery. Can carry 
four or five products—gaso- 
line, kerosene, diesel oil, 
fuel oil. Also used for city 
delivery. Capacities up to 
1200 gallons. 








Heil Comet Truck Tanks 
are designed for dual- 
purpose delivery of gas 
and /or fuel oil. Capac- 
ities to 1900 gallons 









5600-gallon Heil Trailerized Tank 
with tandem axle. The tandem axle 
permits proper distribution of axle 
weight to conform with specific 
road laws. 


... use HEIL Trailerized 
and Truck Tanks to cut 
your liquid-handling costs 


No matter what kind of 
liquids you haul — petroleum prod- 
ucts, printing inks, milk, acids, dyes, 
liquid sugar, chocolate, wine, vine- 
gar, asphalt, hydrogen- peroxide, 

brine solutions, edible oils, molasses, 
paint, formaldehyde, etc. — you can 
haul it for less in a Heil tank. 


HEIL Trailerized Tanks: 


Capacities range from 1500 to 8000 
gallons — single or tandem axles. 
Trains are available to provide even 
greater capacity so that there’s a Heil 
tank for any liquid . . . for any hauling problem. 
Ever since Heil built the first frameless transport, 
Heil tanks have been the standard of comparison. 
There is none simpler in design — maintenance 
costs are lower. None with fewer feet of welding 
— there’s less chance for leakage. None with fewer 
square feet of metal. None lighter — that’s why 
Heil Trailerized tanks carry more payload with no 
increase in weight. That’s why three out of four 
orders are repeat orders from satisfied customers. 


-@ HEIL Truck Tanks: 


\ Capacities 800 to 2100 gal. in four different model 
styles to fit your distribution needs. Features: 
Smart streamlined appearance. One-piece, all-weld- 
ed boltless design. Greater beam strength. Lighter 
weight. Lower maintenance. 


4 
\ Put your money in your pocket. Reduce your 
liquid-hauling costs with Heil Tanks. Order to- 
\ day from your nearest Heil distributor. Write us 
\ for latest literature. 


THE HEIL co. 


DEPT. 37119, 3037 WEST MONTANA ST., MILWAUKEE 1, WISCONSIN 
Factories: Milwaukee — Hillside, N. J. 
District Offices: Hillside, Washington, D. C., Atlanta, Milwaukee, Detroit, 
Chicago, Minneapolis, Kansas City, Dallas, Los Angeles, Seattle 


Heil Whippet Truck Tanks 

are for fuel-oil delivery 

service. Capacities to 
1600 gallons. 
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THE NEWS WEEKLY OF THE OL [MOUS tR? 


COMING MEETINGS 


NOVEMBER 
American Society of Mechanical Engineers, 
annual meeting, Hotel Statler, New York, . 
N. Y., Nov. 27 to Dec. 2. 
Oil Dealers Assn. of Arkansas, 15th annual 
convention, Hotel Marion, Little Rock, Ar- 
kansas, Nov. 28-29. 


NEWS SECTION .......-+.- +--+ 


DECEMBER 
Tennessee Oil Men’s Assn., Hermitage Hotel, 


>. 
Nashville, Tenn,, Dee. 4-6. 
American Institute of Chemical Engineers, 
Pittsburgh section, national meeting, Pitts- FEATURE INDEX 
burgh, Pa., Dec. 4-7 
@il Industry TBA Group, Chase Hotel, St SUPPLYING PEAK DEMAND—Most economical! solution to meet 
Louis, Mo., Dec. 5-6. ect wien wi 
Interstate Oil Compact Commission, annual ing peak seasonal demands for oil products is construction 
meeting. Roosevelt Hotel, New Orleans, La., , , , , in of tt smount 
Dec. 5-7 additional storage which would cost about 10 of the amoun 
Nebraska Petroleum Marketers, Inc., Hotel a4 f luicti and transportation capa 
; 2d : i ; ction and transportati 
Paxton, Omaha, Neb., Dec. 6-7. required to expand refining, produ aden F 26 
ensenene city to do the same job 
ih } tus ; ecqrateda 
Society of Automotive Engineers, annual meet- INTEGRATION IN INDUSTRY—Competition between integratea 
—_ ee Hotel, Detroit, Mich and nonintegrated companies benefits public API told, but in 
Jan. 9-13 C l e cor é 3 ‘ . 
Kentucky Petroleum Marketers Assn., trade tegrated companies must all help to formulate ethical standard 
show and aiuuual couvention, Hotel Brown 7 : 38 
Louisville, Ky., Jan. 10-11, of conduct 
North Carolina Oil Jobbers Assn., Raleigh —" See 
N. C., Jan. 11 GROWTH OF PRODUCT PIPE LINES—History and growth o! pe 
Northwest Petroleum Assn., St. Paul Hotel o ‘ —— vo a ta temmead team 1000 ta resent with 
os. Peal. Mien. Sen. £4508 troleum product pipe lines is traced from 193 pI 
Florida Independent Petroleum Marketers tabulations and maps showing locations and statistic 45 
Assn., Hotel George Washington, Jackson- : , , 
vile, Fia., Jan. 20 FAIR TRADE LAWS—Retail gasoline dealers spokesman 
Georgia Independent Oilmen’s Assn., annual 7 . Ly 1] f ae ratior 
convention Hotel Dempsey, Macon, Ga small business needs fair trade law: me cdi lor co-operanon 
Jan. 26 ; , 52 
FEBRUARY} from oil marketers 
Kansas Oil Men’s Assn., annual convention, CUTTING DELIVERY COSTS—Last ir erie { five article or 
Lassen Hotel, Wichita, Kansas, Feb. 6-7. : ‘ - : ‘ tatte f con 
Illinois Petroleum Marketers Assn., exhibit Standard Oil of California marketing peration ell 
show and convention, Hotel Pere Marquette ‘ ; ereaee deliveries ter p dispatching t 
Peoria, Ill., Feb. 14-16. pany s program to increase Geliveries, Siep Mp isl es 
Wisconsin Petroleum Assn., 24th annual con- per-aallon costs 55 
vention, Hotel Schroeder and Milwaukee ini ee ee 
Auditorium Milwaukee, Wisc., Feb. 28- 
March 1 
MARC 
; DEPARTMENTS 
Ohio Petroleum Marketers Assn., annual con- 
vention and marketing exposition, Hotel 74 
Deshler-Wallick, Columbus, Ohio, March About Oil People 
7-9 . , 80 
American Petroleum Institute, division of pro- Advertisers’ Index 5 
duction, Southwestern district, Adolphus Ho- wa at the Newe 
tel, Dallas, Texas, March 8-10. Ahead of the News 9 
Indiana Independent Petroleum Assn., Inc., Atlantic Coast Comment 
Hotel Severin, Indianapolis, Ind., March a ’ 19 
9-10 Editorial 
Missouri Petroleum Assn., annual trade show Markets 61 
and convention, Jefferson Hotel, St. Louis Hipleaninamaies il 
Mo., March 13-14 Midwest Comment 
Western Petroleum Refiners Assn., annual! Paige 65 
meeting, Plaza Hotel, San Antonio, Texas il Prices 13 
March 27-29 Pacific Coast Comment 
American Petroleum Institute, division of pro- Faciice Voda vom post 7 
duction, Mid-continent division, Skirvin Ho- Statistics 2 
tel, OkJahoma City, Okla., March 29-31 a ; 
Washington Comment a 


APRIL 
National Petroleum Assn., Hotel Cleveland 
Cleveland, Ohio, April 12-14 
Michigan Petroleum Assn., convention and ex- 
hibit, Detroit Leland Hotel, Detroit, Mich 
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Puts YOU out in front, too! 


. the new multi-million dollar* fuel that brings motorists 
a kind of performance never before possible; gives jobbers 
a tremendous competitive advantage. 





Mew MARATHON “CAT” 
GASOLINE 


Gives cars a jungle-cat smoothness and power 
motorists can actually feel. Cuts down shifting in 
traffic and on hills. 


Regular’ PRICE 


Yes, it sells at the price of “‘regular’’ gasoline . . 
to give motorists the two things they want most: 
performance and savings. 











* MARATHON’S NEW MULTI - MILLION DOLLAR 
CATALYTIC CRACKING UNIT. It’s the most mod- 
ern, most efficient ever built. Gets more gaso- 
Th OHIO OIL C line power out of every barrel of crude than 

e ompany was ever before thought possible. That's the 
plain and simple reason Marathon can pro- 


duce a gasoline like this to sell at the price 
of “regular.” 


MARATHON Findlay, Ohio * Producers of Petroleum since 1887 
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NOT EASY—Whether the subcommittee charged with 
drafting a proposed report on imports policy for 
the National Petroleum Council can come up with a 
unanimous recommendation is still very much up in 
the air after a first go-round at Chicago last week. 
Only thing certain at this stage is that the group has 
a long, hard row to hoe before completing its assign- 
ment. Chicago meeting discussed several segmentary 
“draft outlines’ prepared by a number of industry 
economists, then passed copies to each member with 
instructions to study these and submit individual 
views thereon in writing to Chairman J. Howard 
Marshall, who then will decide on the date for another 
gathering. 


“UNFAIR” TRADE—Discounting at service stations 
in Brooklyn, creating pressure on other boroughs 
of New York, is bolstering sentiment in Gasoline Re- 
tailers Assn. of New York State for a state below- 
cost sales ban along lines of the Michigan Fair Trade 
Act. The association’s executive committee recently 
was empowered to press for the legislation if major 
oil companies do not voluntarily fair-trade their 
brands under New York’s Feld-Crawford Act. Full 
95° of Brooklyn's stations are reported soliciting 
gasoline customers on a 2c discount. In the Bronx, 
about half of the stations are said to be granting 
regular customers a similar discount, although not 
doing any soliciting. And stations in Queens are feel- 
ing the pressure. 


CHICAGO ‘OIL FAIR?— Interest appears to be grow- 
ing among Illinois and Chicago oil men in the pos- 
sibility of holding some sort of an oil industry fair 
or exposition next year on the Lakeshore grounds 
of the recent chicago Railroad fair. When the railroad 
fair closed Oct. 1 after two highly successful years, 
industry in general joined with the city in acquiring 
the grounds for a permanent fair site. Several other 
industries are discussing the possibility of holding 
expositions there next year. Suggestion that the oil 
industry promote an exposition on the grounds first 
was made by Glenn Primm, secretary of the Illinois 
Petroleum Marketers Assn., who reports that he since 
has received considerable favorable comment to the 
idea. An exposition open to the general public for 
a small fee would dramatize oil’s progress more effec- 
tively than almost any other medium, it was said. 
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CO-OP COMPLIANCE — Possibility appears to be 
growing that Uncle Sam may find himself on the re- 
ceiving end of increasing income tax payments from 
farmer co-op groups even though legislation can- 
celling their tax immunity fails to be enacted. It is 
not too likely that co-op organizations themselves will 
contribute more taxes directly, but the U. S. Treas- 
ury’s coffers may be swelled if co-op management 
accedes to progressively stronger demands from 
membership for larger patronage dividend payments. 
Sen. Anderson (D., N. Mex.), former agriculture sec- 
retary, recently told a co-op gathering that “great 
numbers” of farmers had come to him and asked if 
he would sponsor a law to “make their co-operative 
pay them what they had coming . that the man- 
agement was keeping all the money . they had a 
right to the earnings and these earnings should flow 
back to them from their own business.”” Farm co-op 
leaders, however, are reminding members that the or- 
ganizations were built through ‘tremendous effort and 
sacrifice” to correct marketing and purchasing “evils” 
and are cautioning against calling in ‘third parties” to 
settle problems that probably can be handled through 
the “age-old process of democratic elections.” 


IN THE PIPE?—Refiners seeking every possible way 
to reduce costs are using pipe lines more and more for 
shipment of natural gasoline. According to reports 
heard in Chicago during the API convention, Great 
Lakes has been asked to add natural gasoline to the 
products handled, and will consider doing so some- 
time next year. 


BUTADIENE PLANTS — A preliminary draft of a 
federal inter-departmental committee report to the 
White House is said to oppose sale of war-built pe- 
troleum butadiene plants to large oil companies if 
any small-company purchasers can be found. The re- 
port is being prepared by the inter-departmental 
group in accordance with the Bricker Rubber Act, 
which requires the President to submit recommenda- 
tions by the end of this year on disposal of the govern- 
ment-financed synthetic rubber plants. Inter-depart- 
mental group holds view that disposal of petroleum 
butadiene units to big oil companies could be attacked 
from antitrust angle. Report soon will be sent to 
White House, which may make some alterations be- 
fore relaying it to Congress. 
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TO A MUSICIAN, THE SIGN ABOVE STANDS FOR 
DOUBLE FLAT 
TO EVERYONE, THIS SIGN STANDS FOR TWO GUARANTEES! 
e This Gulf emblem on any product stands for two 
guarantees of excellence. One visible, one invisible. 
The visible guarantee is evidenced by the plant and 
properties that make Gulf one of the country’s largest 
producers and refiners of crude oil. 
The invisible guarantee is the determination of Gulf 
to make the best petroleum products that skill, science, 
loyal employees and alert management can _ jointly 
achieve. 
, 
) 
° ° | 
Gulf Oil Corporation | 
e . 
Gulf Refining Company 
General Offices, Pittsburgh, Pa. 
i 
. 
4 
DIVISION SALES OFFICES REFINERIES 
Boston + New York «¢ Philadelphia «+ Pittsburgh New York + Philadelphia + Pittsburgh + Toledo 
Atlanta + New Orleans + Houston «+ Louisville + Toledo Cincinnati + Port Arthur « Fort Worth + Sweetwater 
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“QUARTS” AND “TWO GALLON” SIZES 


Crown makes all types of cans for the 
Petroleum Industry, but “specializes” in the two Workhorses of 
the Oil Business—Quarts” and “Two Gallon” cans—assuring 
you abundant supply and highest quality. Ask to have a Crown 


Sales Representative call and explain Crown Service on these 


Crown Carr 


PLANTS AT PHILADELPHIA, BALTIMORE, CHICAGO, ST LOUIS, HOUSTON, ORLANDO « Division of the Crown Cork and Seal Company 


two features. 


One of America’s Largest Can Manufacturers 
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add SANTODEX 


and PROFIT from dual grading 


























Add Monsanto Santodex to your lubricating oils and all the profit- 
making advantages of dual grading are yours . . . at low cost. 
Santodex lets you meet the viscosity requirements of several grades 
of oil with one lubricant that delivers top performance over a wide 
range of conditions. As a result, both inventories and servicing 
problems are simplified. 

With Santodex, your lubricants deliver these advantages to users: 


1. Easier starting of cold engines at low atmospheric 
temperatures. 


2. Greater protection against engine wear at high and low 
operating temperatures. 


3. Better piston ring sealing. 
4. Economical oil consumption. 
Santodex enables you to: 
1. Use lighter viscosity lubricating oil stocks more effectively. 
2. Meet specifications requiring high viscosity indexes. 


Santodex is a viscosity index improver for all types of lubricating 
oils, lifting the index to 150 or more in certain applications. It is 


SERVING 


NDUSTRY 


oem =V\ONSANTO 


CHEMICALS ~ PLASTICS 


SERVES 


MANKIND 
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valuable in improving the viscosity index of modern power trans- 
mission fluids. 


Get ahead of the trend toward high VI lubricants. Learn how 
Santodex can improve your lubricants . . . improve your sales. . . 
improve your profits. For details, samples and quotations, mail the 
coupon or write: MONSANTO CHEMICAL COMPANY, Desk L, 
Petroleum Chemicals Department, 1744 South Second Street, 
St. Louis 4, Missouri. 


MONSANTO OIL ADDITIVES 
SANTOPOUR,* SANTOPOUR 8 
Pour point depressants. 
SANTOLUBE” 395, 395-X, 398, 394 
Motor oil inhibitors. 
SANTODEX* 
Viscosity index improver. 
SANTOPOID™ S, S-R1, 29, 30 
Gear lubricant additives to meet 


requirements of Army specifications 

2-105A and 2-105B. 

SANTOLUBE 203-A, 303-A, 520 

Motor oil detergents. 

INHIBITOR-DETERGENT 

COMBINATIONS 

for premium and heavy-duty service. 
*Reg. U. 8S. Pat. OF 

MAIL COUPON TODAY for Technical Bulletin No. 0-48 


It contains useful graphs, specifications, blending suggestions and other 
valuable information. 


re ee 

>. 

MONSANTO CHEMICAL COMPANY ° 
Desk L, Petroleum Chemicals Department ° 
1744 South Second Street, St. Louis 4, Missouri ° 
Please send items checked. Technical Bulletin O-48. Santodex sample * 
and quotations. - 
. 

Nome Title . 
Company 4 
> 

Street . 
City__ Zone _State ” 
>. 
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In Oscar Little- 
ton Chapman 
Mr. Harbour who will become 
secretary of the 
Interior Department on Dec. 1 
President Truman is getting a Zeal- 
ous Fair Deal crusader. Mr. Chap- 
man, 53-year-old native Virginian, is 
a veteran campaigner for both the 
New Deal and the Fair Deal. He was 
the advance man, or tub-thumper 
who lined up receptions and made 
general arrangements for the Tru- 
man campaign train in 1948, and 
White House intimates give him much 
of the credit for the President’s un- 
expected success, particularly west of 
the Mississippi River. He traveled 
26,000 miles in “paving the way” for 
the Truman train, as the Interior 
Department’s official biography of 
Mr. Chapman phrases it. In the 1944 
presidential election Mr, Chapman 
was western campaign manager for 
the Roosevelt-Truman ticket. 


When the secretary-designate was 
24, and shortly after he finished a 
hitch in the U. S. Navy in the first 
World War, he moved to Denver, 
Colo., his official residence since that 
time. He attended Denver University 
and the Westminster Law School and 
entered politics with an appointment 
as assistant to Judge Ben Lindsay, 
famous jurist of Denver Juvenile 
Court. Later, in 1929, he became a 
law partner of the late Sen. Edward 
P. Costigan (D., Colo.). In 1934, Pres- 
ident Roosevelt—with the concurrence 
of ex-Secretary Ickes—appointed him 
as an assistant Interior secretary. He 
was advanced to undersecretary in 
1946 by Mr. Truman. 


While in “government service in 
Washington, Mr. Chapman has been 
active in many causes. He generally 
has been considered as the mainspring 
behind the calling and holding of a 
world resources conference, such as 
the conclave which was staged at 
Lake Success, > Y., last summer 
In addition, he has been in the fore- 
front in the drives for civil rights, 
Zionism and campaigns to raise mon- 
ey for tne United Negro College 
Fund 


At his first press conference, M1 
Chapman said he is solidly behind 
the federal government's position on 
tidelands, and his friends within the 
department expect him to go all-out 
in support of the Bureau of Mines 
proposal to launch an experimental 
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WASHINGTON—By Daniel L. Harbour 


New Secretary of Interior 
An Avid Fair Deal Backer 


commercial synthetic liquid fuels pro- 
gram. As a Coloradoan, he has long 
championed development of his state’s 
shale-oil resources, as well as the 
coal-to-oil projects. 

* * 

Secretary Krug, whose resignation 
does not become effective until Dec 
1, made his last public appearance be- 
fore announcing his departure from 
the cabinet at the swearing-in cere- 
mony for Hugh A. Stewart of Den- 
ver, the department’s new Oil and 
Gas Division directors. The ceremony 
took place in Mr. Krug’s high-ceil- 
inged official reception room. On the 
wall was a handsome oil portrait of 
the soon-to-be-departing secretary. Its 
presence was the tip-off on Mr 
Krug’s early resignation, as cabinet 
members don’t hang their oil por- 
traits until they leave or are on the 
verge of leaving. 


While on the subject of high-level 


Interpreting the Oil News 





goings-on in Washington, it should 
be mentioned that at Mr. Truman's 
press conference last week he, in ef- 
fect, confirmed reports that negoti- 
ations between the U. S. and Mexico 
regarding a cash loan to the latter for 
oil development have been resumed. 
The President was asked if the ne- 
gotiations were continuing. In an 
off-hand reply, he said he supposed 
so. Actually, it is said in Mexico City 
that the American ambassador and 
President Aleman are deeply im- 
mersed in talks, trying to arrive at 
some basis on which this government 
could grant a loan to Mexico. Not 
until—or if—-a mutual understanding 
is achieved which will permit a loan 
will there be any further word pub- 
licly from our State Department. The 
attendant publicity to previous loan 
talks is cit€éd by proponents of the 
idea of a loan as the chief reason for 
the breakdown in those conversations 


Left on the table at the last Na- 
tional Petroleum Council meeting 
here by some doodling NPC member 
was a sketch of futuristic cubes, 
prisms and angles, captioned with 
this phrase: “‘There’ll Always Be An 
England’’—-A caption undoubtedly 
scribbled during the heated discussion 
over expansion of European petrol- 
eum facilities with U. S. dollars 





The oil mar- 
keter in or near 
populous centers 
of the East, who 
isn’t preparing to meet the competi- 
tion of natural gas, is either face to 
face with it already, or losing what 
may be some valuable time. 





Mr. Bjorkback 


Natural gas is pushing into every 
population-important part of the 
eastern seaboard— already is a reality 
in part of the New York metropolitan 
area, in several New Jersey counties 
in Philadelphia and Washington, and 
a portion of Virginia 

Recent utterances by representa- 
tives of gas interests, including E 
Holley Poe’s paper at the recent API 
convention (see NPN Nov. 9, p. 34) 
have served to center attention on the 
advance of gas toward New England 
However, an up-to-now survey of 
projects in the works shows natural 
gas pointed into every state along 
the eastern seaboard. Only for De- 


ATLANTIC COAST—By Raymond E. Bjorkback 


Eastern Seaboard Oil Marketers 


Face Growing Gas Competition 


laware and North Carolina are the 
plans indefinite 
This is the picture in general 


New England 


T 


Texas Eastern Transmission Co 
filed a plan with the Federal Powe 
Commission on Nov. 14 to serve cities 
in Connecticut, Massachusetts, Rhods 
Island and New Hampshire with up 


to 200,000,000 ©) t. of gas dailv b\ 
1951. 

Northeasterm Natur Gas Ci 
backed and to b upplied by Tennes- 
see Gas Transmiss and Transcon- 
tinental Gas Pipe Line Co., has an ap- 
plication on file with FPC to serve 
the above-named states and southern 
Maine with a similar amount of gas 


Its initial deliveries in late 1950 will 
run about 120.000.000 ecu. ft 


New Jersey 


This state received natura! gas for 
the first time last summer through 
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-that can be SAFELY used in 


Combustible Atmospheres 





Listed by Underwriters’ 
Laboratories, Inc. for Class 
|—Group D; Class 2—Group 
F and G Atmospheres 


























This Burnham Explosion-proof Electric Radiator is an 
efficient, self contained heating unit so engineered that in 
operation it cannot touch off an explosion although com- 
pletely surrounded by explosive gases or dusts. Approval by 
the Underwriters’ Laboratories speaks for itself. 


This radiator can be quickly installed anywhere you need 
heat. Thermostatically controlled — foolproof in operation and 
inexpensive to run, it will supply abundant heat with complete 
safety for areas where normal heating methods are imprac- 
tical or too expensive to install. 


Note the features of the Burnham Explosion-proof Elec- 
tric Radiator listed at right—send for illustrated folder 
giving the complete story of this brand new development in 
explosion-proof heating for supplemental or plant-wide use. 
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EXPLOSION-PROOF 
ELECTRIC RADIATOR 


Electric controls completely inclosed in 
hermetically sealed heavy cast-iron box. 


Room temperature control tube. 


Pressure Control — automatically cuts cur- 
rent should pressure reach 18 Ibs. 


Location of calrod heating unit—the finest 
element made. It is always completely 
immersed in water. 


Low water cut-off — current automatically 
cut if water level goes below float chamber. - 


Relief valve — operates automatically 
should pressure exceed 30 lbs. p.s.i. 


ELECTRIC RADIATOR DEPARTMENT 
orporalion IRVINGTON + NEW YORK 
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Texas Eastern’s pipe lines, is due 
to get more. 

Texas Eastern is supplying the 
City Gas Co. of New Jersey in 
Hunterdon and Mercer Counties 500,- 
000 cu. ft. daily; Public Service Elec- 
tric & Gas Co. 4,500,000 cu. ft., and 
County Gas Co. in Monmouth and 
Ocean Counties up to 5,00,000 cu. ft. 
daily. 

City Gas and County Gas are serv- 
ing straight natural gas after con- 
verting all their customers’ burners 
from artificial gas use. Public Serv- 
ice, due to receive 75,000,000 cu. ft. 
from Transcontinental in the future, 
is using the gas for enriching manu- 
factured gas. 

Texas Eastern is scheduled to begin 
serving Jersey Central Power & Light 
Co. in Monmouth and Ocean Counties 
next spring with up to 5,000,000 cu. 
ft. daily. Jersey Central will serve 
mixed gas which, in spite of being 
“hotter,” does not require burner con- 
version. It is building a 40-mile pipe 
line to the Big Inch and Little Inch 
lines near Bound Brook, N. J. 

South Jersey Gas Co. has a con- 
tract to buy 15,000,000 cu. ft. daily 
from Transcontinental’s line when 
that is completed, and then this util- 
ity, serving Atlantic City and some 
60 other communities will convert to 
straight natural gas distribution. 


The Elizabeth-Perth Amboy area 
also is in line for natural gas at an 
early date. 

Pennsylvania 

Texas Eastern is supplying the 
Philadelphia area and the city 
itself nearly 100,000,000 cu. ft. daily 
through two utilities. Next year, gas 
from its Inch lines will go through 
the facilities of a third utility—ap- 
plication is pending before FPC 
to Allentown, Reading, Lancaster, 
Bethlehem and Harrisburg. Present 
plans call for reforming this gas for 
purposes of greater volume and 
stepping down heat unit count. 

New York 

Texas Eastern is serving the New 
York & Richmond Gas Co. on Staten 
Island up to 4,000,000 cu. ft. daily. 
New York and Richmond has about 
39,000 customers and is adding some 
space heating customers. 

Transcontinental expects to com- 
plete its 1,800-mile pipe line from 
Texas to New York City in 1950-51 
and supply five utilities serving the 
metropolitan area. The utilities will 
use natural gas to replace gas oil 
as an enriching agent primarily. They 
will not immediately serve mixed gas, 
nor will they serve straight natural 
gas as on Staten Island. 

The Home Gas Co. a subsidiary of 
the Columbia Gas System, Inc., is ex- 
panding its service and taking on new 
space heating customers in the Orange 
and Rockland County area. Columbia 
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is supplied by both Texas Eastern and 
Tennessee Gas. 

Central New York Power and 
New York Power & Light have asked 
permission to construct natural gas 
facilities for upstate New York, and 
areas there are receiving increased 
supplies through the Columbia and 
Consolidated Natural Gas systems, 
mainly from Texas Eastern and Ten- 
nessee Gas. 

Transcontinental also is scheduled 
to deliver gas to Philadelphia before 
long, where natural gas is being used 
for enriching and blending with manu- 
factured gas. 


Washington, D. C. 
Has been receiving natural gas 
since 1947 from Columbia’s system. 
Delaware 


This state is seeking natural gas, 
may get it from the Columbia system, 
or a new company. 


Maryland 


Atlantic Seaboard Corp. and the 
Virginia Gas Transmission Co., sub- 
sidiaries of Columbia, are building 
262 miles of 26-in. line from West 
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Virginia to Rockville. The line is to 
be completed this year and provide 
Baltimore, as well as other centers, 
straight natural gas service. 


Virginia 


Some sections are receiving gas 
from Columbia through a subsidiary. 
Two new companies, Commonwealth 
Natural Gas Co., and Piedmont Na- 
tural Gas Co., as well as Virginia Gas 
Transmission Co., are seeking FPC 
permission to construct facilities to 
serve the entire state. 


North Carolina 


May be served by one of the Vir- 
ginia companies, but nothing definite. 
South Carolina, Georgia, Florida 

Two companies, Atlantic Gulf Gas 
Co. and Southern Natural Gas Co., 
have applied for permission to build 
new pipe line systems which will 
serve these states. Service in Florida 
will be limited to northern portion of 
the state, but extended to Jacksonville. 
Atlantic Gulf is a subsidiary of United 
yas Corp. of Shreveport, a holding 
company which is the biggest in the 
country in point of total send-out- 
now 2,400,000,000 cu. ft. daily. 





The National 
Oil Jobbers Coun- 
Mr. Castle cil may be ex- 
pected, as a re- 
sult of last week’s annual meeting 
in Chicago, to devote more attention 
to regional activities and problems. 
The council expanded the number 
of regions from five to six, embracing 
the 24 state associations which now 
make up the national >rganization. 
The plan is to hold reg onal confer- 
ences, either regularly or whenever 
problems arise which need to be con- 
sidered. The regional meetings will 
be under the direction of regional 
directors who form the board of 
directors for the national council. 





Each of these six directors, who 
were elected at last week’s meeting 
is a prominent jobber and five of 
them head their state jobber asso- 
ciations while the sixth is vice presi- 
dent of his state group. These di- 
rectors, who will take the lead in 
settling regional problems, are: 

District 1—R. E. Buncutter of Bun- 
cutter Oil Co., Winchester, president 
of Virginia Petroleum Jobbers Assn.; 
District 2—John White of Hewitt Oil 
Co., Charleston, vice president of 
South Carolina Oil Jobbers Assn.; 


MIDWEST—By Leonard Castle 


Jobber Council Prepares to Give 


More Time to Regional Problems 


District 3—Morris Parker of Central 
West Oil Co., South Bend, president 
of Indiana Independent Petroleum 
Assn.; District 4—G. Dudley Givens 
of Home Oil & Gas Co., Henderson, 
chairman of the Jobber Division of 
Kentucky Petroleum Marketers Assn. ; 
District 5—E. F. Bock of Bock Oil 
Co., Garner, president of Iowa Inde- 
pendent Oil Jobbers Assn.; District 
6—R. H. Green of Green Oil Co., 
Little Rock, president of Arkansas 
Independent Oil Marketers Assn. 
* * 

At last week's meeting council 
members agreed that there was no 
present need for any governmental 
investigations of the oil industry 
while at the same time voting to con- 
tinue its Committee on Economic 
Concentration as a “standby watch- 
dog.” 

As contrasted to the 1948 meeting, 
council members were in accord this 
year that the farther away from 
Washington they remain, the better 
off everyone would be in view of 
“socialistic” trends of the administra- 
tion. This is not to be interpreted as 
meaning that the jobbers won't leap 
into action on a national basis if 
something which threatens their live- 
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While it is axiomatic that return on investment—the ultimate earning power of a refinery unit when actually on stream 
is the only true evaluation of competitive engineering recommendations, initial plant costs remain a major factor in 


. ag ‘efiners’ decisions on plant installations. M. W. Kellogg takes specific steps to minimize initial plant costs consistent 
with the achievement of highest ultimate earning power. 








A CONVERSION THAT SAVED THOUSANDS 


In modernizing refineries, it is naturally customary to 
convert existing equipment wherever possible. However. 
in a recent job for a mid-western refiner. Kellogg carried 
this construction principle to unusual lengths—with 
gratifying results in reduction of costs. 


The refiner needed complete lube facilities. And he 
did not require an alkylation-isomerization unit which 
he already had. Kellogg took over this unnecessary unit 
—on the ground as it stood—and reengineered it. 

Adding new equipment only when nothing was avai! 
able for conversion, Kellogg transformed the unwanted 
unit into a modern lube plant,a plant employing vacuum 
distillation, propane fractionation. phenol treating, pro 
pane dewaxing and clay treating. 

The smail inset picture above shows the alkylation 


plant just as Kellogg started construction. The large pi 


THE M. W. Ke 


A SUBSIDIARY 


ture, taken from the same angle just prior to completion, 
indicates the scope of the revision. It also shows clearly 
the utilization of existing equipment which saved this 
refiner a substantial portion of material costs, 4 saving 
tl ell into wix figure Ss. 

Any engineer knows that doing such a job and coming 
out with a truly eflicient plant at the end is quite a trick. 
But it is an even greater trick to organize the work on 
the construction lot so that the savings gained through 
using existing equipment are not frittered away. 

Such a task calls for the closest cooperation between 
engineering, scheduling, purchasing and construction. 
Completion of this successful lube plant with substantial 
dollar savings is additional proof of Kellogg's firm con 
viction that the integrated and complete organization is 
the only true approach to LOW INITIAL COSTS. 


LOGG Company 


PULLMAN, ING 


ENGINEERS TO THE PETROLEUM INDUSTRY 


NEW YORK JERSEY CITY LOS ANGELES TULSA 
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lihood or existence suddenly develops. 

But the picture is considerably dif- 
ferent from that of a year ago when 
the jobbers almost to a man were 
deeply concerned over the need ‘or 
higher margins in view of constantly 
mounting costs. ‘To support its de- 
mands for increased margins the 
council voted at that time to throw 
its support behind government con- 
trol of oil prices by Congress unless 
margins were increased to a “satis- 
factory” level. The council also 
voted to appoint a special committee 
to study the problem of divorcement. 
Price control and divorcement—these 
two subjects would have been ana- 
thema in the minds of most jobbers 
had they even been brought up for 
discussion at last week’s meeting. 

There was a brief discussion of 
margins. A few Midwest jobbers said 
there still was confusion over how 
Indiana Standard’s new pricing policy 
would affect margins. Most Midwest 
leaders expressed confidence that sup- 
plying companies eventually would 
adjust their contracts to base the 
guaranteed margin on the prices 
posted in each jobber’s’ individual 
marketing area. One jobber reported 
his supplier already had done this, 
guaranteeing the margin whether the 
local market is normal or subnormal. 
Other suppliers, it was reported, de- 
sire to observe and study the situ- 
ation a while longer before deciding 
upon a definite policy. 


The feeling that jobbers at this 
time should shy away from any en- 
tanglements with the government 
was partly responsible for the coun- 
cil’s refusal to adopt a_ resolution 
presented by Denny Klepper of Wich- 
ita which would have extended sym- 
pathy of the council to Independent 
refiners who are “suffering severe and 
substantial locses.”” Several members 
who said they were sympathetic to 
the purpose of the resolution thought 
that the subject should be studied 
thoroughly before any final action 
was taken. -For this reason. it was 
decided to appoint a committee to 
study the matter and report back at 
the next meeting at Birmingham, 
Ala., in April. 

Mr. Klepper’s resolution stated that 
“at a time of general business pros- 
perity, and at a time when the in- 
tegrated segments of the petroleum 
industry are showing’ substantial 
profits the Independent refiner is 
suffering severe and_ substantial 
losses.” 

It is of further concern, the reso- 
lution continued, “that in light of the 
present crude and product price situ- 
ation that there is no incentive for the 
Independent refiner to modernize and 
improve his plant that he might sup- 
ply the Independent marketer with 
competitive products.” ; 
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Self-serves en- 
joyed two victor 
ies, sustained one 
setback and had 
one draw in four different develop- 
ments on the California front last 
week. 

Ordinances calling for the ban of 
self-serves in El Cerrito (San Fran- 
cisco Bay area) and Monrovia (Los 
Angeles basin) were killed——by popu- 
lar vote in El Cerrito and by action 
of the city council in Monrovia. 





Mr. Breese 


In Los Angeles, an injunction cal- 
culated to forestall enforcement of 
a price-sign law was denied the self- 
serves. The law regulates the con- 
text of price signs displayed by gas« 
line stations. 

In El Cerrito, a court ruled that 
an operator had violated the price- 
sign law; but he was exempted from 
conforming with the law until his 
appeal has been acted on. (See story 
on p. 59). 

The levelopments fall into two 
categories which actuaily constitut: 
the two general problems confront- 
ing the self-serves today. One is the 
question of existence. The other is 
the statute governing price signs. 
The problem of existence is a con- 
tinuing struggle maintained by th 
serve-yourself movement to. over- 
come bans imposed by individual 
towns and cities. 

The price-sign problem affects con- 
ventional stations as well as self- 
serves, but the latter are better or- 
ganized and have mobilized their 
forces to challenge it. Failure to ob- 
tain an injunction means the self- 
serves will have to take the initia- 
tive in carrying their cause to highe: 
courts to seek relief. 

Had the injunction been granted, 
the self-serves would have gained a 
significant advantage. They would 
not have to change their signs until 
the constitutionality of the new law 
had been tested in the higher courts 
Which means they wouldn't hav 
been in any hurry to push it through 
the courts. 

As it is now, however, the self- 
serves will have to press the case to 
a high court as soon as possible. Th: 
enforcement officers have been 
cracking down, citing the station 
that haven’t changed their pric 
signs to meet the law. That leaves it 
to the operators to make the next 
move if they don’t intend to comply. 

Robert Avena, enforcement agent 
for Southern California, told NPN 
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PACIFIC COAST—By Frank Breese 


West Coast Self-Serves Win 2 


Victories, Suffer One Setback 


between 2,000 and 3,000 citations 
have been issued since the law be- 
came effective. The only arrests so 
far, though, have been two in the 
San Francisco Bay area. Mr. Avena 
said his office has issued about all 
the warnings necessary and now will 
wait to see if the operators comply 
He said the Century, Golden Eagle 
and Wilshire dealers were co-cperat 
ing by changing their signs. Most 
of them have conventional! stations. 


Behind the developments involving 
the self-serves has been the Serve- 
Yourself Gasoline Stations Arsn. Inc 
headquartered in Los Angeles. In El 
Cerrito, for example, the association 
directed the election campaign 
against the ordinance banning the 
serve-yourself operation. In Monro- 
via, it conducted a publicity cam- 
paign which led to reconsideration of 
the ban 

The association petitioned for th 
injunction to prevent enforcement of 
the price-sign law. Having failed in 
the superior court, the association 
said it would take its ca to th 
state supreme court 


The association regarded the 
American Automobile Assn.'s state 
ment of policy toward self-serves as 
one of the most pertinent develop- 
ments of the year. The AAA ex- 
pressed opposition to state laws or 
municipal ordinances prohibiting the 
self-serve operation and urged the 
latter be given a chance to demon- 
strate whether it’s useful or not 

Dan Lundberg, executive secretary 
of the association, commented, ‘The 
importance of the AAA's statement 
cannot be cver-estimated. In general 
that is moral refutation of the ex- 
isting ordinances banning self-serves 

“In particular, that may be a 
wedge to open up Los Angeles city 
and San Francisco. This I believe to 
be the turning point in our strugegl 
to overcome the bans in these two 


important marketing centers 


By making a deal with Richfield 
Tide Water Associated restored a 
supply of crude oil it lost when the 
Doheny properties were sold and pro- 
duction diverted to Union Oil 

The deal also indicates that, with 
the discovery in Cuyama valley, Rich- 
field not only can meet its own needs 
but it can now supply others 
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Gen. Baird Markham—Acting President of API 





Gen. Baird H. Markham was persuaded last week to 
become acting president of the American Petroleum 
Institute. When he finally accepted, the API knew that 
it would have an administrator of proven ability in the 

»b until a new president is selected 

For almost 17 years General Markham has been direc- 
tor of one of the API's most important arms—the Ameri- 
can Petroleum Industries Committee. He took charge of 
APIC in January of 1933, a month after it was set up at 
the 1932 Houston convention of the API. 

Baird Hockett Markham was born in Decatur, Tex., on 
March 28, 1887. He attended public schools at Denison, 
Tex., and later Texas Christian University. He was in his 
own business in Kiowa and Oklahoma City, Okla., from 


1910 until 1927, when he became assistant general man- 
ager of the Marland Oil Co., later moving up to treas- 
urer. In 1929 he was named comptroller and assistant to 
the president of Continental Oil Co., which position he 
retained until assuming the directorship of APIC. 

While in Oklahoma, he was active in the National 
Guard and was adjutant general of Oklahoma from 1923 
to 1925. From 1923 to 1931 he was a major general, 
commanding the 45th Division, National Guard, 

General Markham’s personal desire was to devote all 
of his time until retirement to the APIC, but it was the 
success of the work he already has done in that important 
capacity which led to his being drafted to be the interim 
president of the API. 
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Top Level Oil Men Weigh 
API Organization Proposals 


Decision on New Setup Expected in January and 
Selection of Next President Due in March, 1950 


By PAUL WOLLSTADT and 
HERBERT A. YOCOM 


CHICAGO—The two most impor- 
tant questions facing the American 
Petroleum  Institute—the institute 
presidency and its future organiza- 
tion—-remained unanswered after the 
29th annual meeting here last week, 
but decisions on them were promised 
for early in 1950. 

In four sessions in four days, first 
the Executive Committee, then the 
Board of Directors and again the 
Executive Committee discussed and 
debated the various proposals for 
streamlining and making more ef- 
fective the API operation. 

There was close to unanimous 
agreement only on the point that 
something needs to be done—quickly. 
The argument was over what and 
how, with a main clash of opinions 
at one stage coming over the demand 
of one member that API be converted 
into a vigorous, fighting front for 
the industry in the battle to save 
the free competitive enterprise sys- 
tem. 

This member contended that the 
failure to use API as _ industry’s 
voice and liaison with government 
had afforded government the oppor- 
tunity to take the initiative away 
from the industry by stepping in and 
creating the National Petroleum 
Council. 


Report Due in January 


In the end, the decision was to 
refer the entire problem to seven top 
executives of the industry for study 
and a report to be ready in January. 

Handed this major assignment 
were: R. H. Colley (Atlantic Refin- 
ing), S. A. Swensrud (Gulf), J. C. 
Donnell II (Ohio Oil), R. E. Wilson 
(Indiana Standard), J. N. Pew, Jr. 
(Sun), W. S. S. Rodgers (Texaco) 
and Alexander Fraser (Shell). Mr. 
Colley is chairman of the group, 
which will use as a starting point for 
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its work the results of an API ef- 
ficiency study completed recently by 
the so-called Fish committee. 

Indicating an apparent expectation 
that the Colley committee will come 
up with positive and acceptable 
recommendations, the Executive Com- 
mittee at its final session last week 
decided to take no action at that time 
on the annual API budget. Instead, 
it voted only a temporary “working 
budget” of sufficient funds to carry 
the institute through the next few 
months. 


Markham Is Acting President 


The decision on a president to suc- 
ceed William R. Boyd, Jr. is now due 
in March. The Nominating Commit- 
tee, after canvassing the field, en- 
tered the convention without a can- 
didate for the position. It drafted 
Baird H. Markham, director of the 
American Petroleum Industries Com- 
mittee, to serve as president until 
March. 

General Markham did not want 
the job, but he responded to appeals 
that he take over until the Nomi- 
nating Committee could fill the posi- 
tion. He himself set the March time 
limit, but at the same time promised 
that he intends to be an aggressive 
president during the brief period. 

For at least one year, however, 
API was firmly fixed for an occupant 
of the newly-separated post of chair- 
man of the board in the person of 
W. Alton Jones (Cities Service). 
Formerly the president also held this 
office. A change in API's organic 
structure, made by the board, pro- 
vides that hereafter the chairman- 
ship shall be an honorary, unsalaried 
position and be held by an individual 
elected directly from the ranks of the 
industry. 


Swigart and Jennings Elected 


Also, the board elected T. E. 
Swigart (Shell Pipe Line) as the 
new vice president of transportation; 


B. Brewster Jennings (Socony- 
Vacuum) as treasurer, succeeding 
L. S. Wescoat (Pure), and added the 
following new members to the Board 
and Executive Committee: 


Board—W. R. Boyd, Jr., William 
H. Garbade (Deep Rock), P. C. 
Spencer (Sinclair), T. S. Petersen 
(California Standard), E. E. Pyles 
(San Joaquin Valley Oil Producers 
Assn.), H.*B. Fuqua (Texas Pacific 
Coal & Oil), Henderson Supplee, Jr. 
(Atlantic Refining), D. D. Bovaird 
(Bovaird Supply), G. A. Thompson 
(Bethlehem Supply), D. H. Hulcey 
(Lone Star Gas), R. L. Minckler 
(General Petroleum), Dale R. Snow 
(Barnsdall), and Charles P. McGaha 
(Fain-McGaha Oil). 


Executive Committee—Mr. Boyd, 
R. G. Follis (California Standard), 
W. K. Warren (Warren Petroleum), 
and Mr. Spencer. 

In other actions, the board: 

1. Voted to rave a committee study 
the question of whether the oil in- 
dustry should withdraw support from 
the Automotive Safety Foundation. 
Discussion brought out that many in 
the oil industry resent the fact that 
the foundation originates programs 
for highway spending that inevitably 
are accompanied by demands from 
others for higher gasoline taxes. 

2. Rejected a proposed plan to have 
API sponsor a three-year study of 
petroleum industry accounting prac- 
tices by the University of Texas. 

3. Confirmed the dates Nov. 13-16 
for the next annual meeting, to be 
held at Los Angeles, but voted to 
return the convention to Chicago in 
1951 on Nov. 5-8. 

The final registration figure was 
5,100 compared with 5,246 for last 
year’s meeting. 

Following are summaries of ad- 
dresses at the general sessions 


J. Howard Pew 


Profits Are Much Lower Than 
Anti-Industry Figures Show 


The API's gold medal for distin- 
guished achievement was presented 
to J. Howard Pew, director and for- 
mer president of Sun Oil Co., who 
declared in his acceptance speech 
that the American people must be 
told the “unvarnished truth” that 
fabulous profits simply do not exist 
in the oil industry today. 

“Let us tell this story to the Amer- 
ican people, for on its proper solution 
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Winner of the 1949 API gold medal for achievement was J. Howard Pew, former 


president of Sun. W. Alton Jones (left) is shown presenting a scroll to Mr. Pew 


millions of jobs depend,’ he said. 
“Labor leaders, socialists and the 
enemies of American well-being are 
now using stories of legendary cor- 
porate profits to poison the minds of 
our people so as to justify higher 
taxes, higher wages and lower prices. 


“It is vital that we take away from 
them this ammunition by telling the 
American people the unvarnished 
truth that these so-called profits 
simply do not exist, although some 
who prefer to live in a fool’s para- 
dise may find this task unpleasant.”’ 


Replacement Costs Higher 


Cost of replacing plant and equip- 
ment today is usually from two to 
three times that of its original cost, 
yet depreciation can be based only on 
original cost, he pointed out. 


“My figures indicate that in each 
of the years 1947 and 1948 American 
non-financial corporations fell $10.1 
billions short of recovery of the cur- 
rent dollar cost of making good the 
annual wear, wastage and _ obso- 
lescence of their facilities. If to these 
figures representing under-deprecia 
tion, be added so-called profits re- 
ported as earnings on inventory val- 
uation amounting to $8.2 billions in 
the same period, there has been for 
the last two years an overstatement 
by these corporations of real prof- 
its of $28.4 billions. 


Figuring Taxes 
“Now, if to these $28.4 billions are 
added the $24.3 billions of taxes paid 


by non-financial corporation to fed- 
eral government during these two 
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years, we have a total of $52.7 bil- 
lions. The total so-called profits be- 
fore taxes of this same _ industrial 
group were $62.1 billions. The real 
profits of all American non-financial 
industry, therefore, after correcting 
for this inflation distortion, were 
the difference between these figures, 
or approximately $9.4 billions—or an 
average of $4.7 billions per year. 
Compare this, if you will, with the 
average annual industrial profits for 


this same group of $5.4 billions for. 


the five prewar years. 


“Now,” Mr. Pew declared, “I ask 
you to compare these $9.4 billions of 
earnings in the two years of our 
country’s greatest peacetime produc- 
tion, with the $38 billions of illusory 
and lush profits which the govern- 
ment and labor unions and statisti- 
cal organizations would have us be- 
lieve were obtained.” 

Earlier in his talk, Mr. Pew 
praised the oil industry's conserva- 
tion efforts and said that some in 
the industry “may question whether 
maximum allowables, at times, are 
not set more in response to market 
demand than in accord with the re- 
quirements of sound conservation en- 
gineering principles.” He continued: 


“I do not assume to pass judgment 
on such questioning. If it is true 
that market demand has influenced 
some decisions, I am opposed to it. 
Such abuse of the instruments of con- 
servation constitutes a restriction on 
and an interference with the free 
market place that, if long continued, 
would create evils far worse than 
temporary surpluses.” 


Edmund P. Learned 


Pioneering Needed to Help 
Relationships in Industry 


(In addition to this brief summary, 
NPN carries a part text of Dr. 
Learned’s talk, starting on page 38.) 


Edmund P. Learned, professor oft 
business administration at the Har- 
vard Graduate School of Business 
Administration, declared that it is in 
the social and public interest to have 
vigorous and healthy competition be- 
tween integrated and nonintegrated 
firms. 

Each type of operation should be 
permitted to find its place in the mar- 
ket on the basis of its relative effi- 
ciencies, he said. 

Prof. Learned explained that his re- 
marks represent the thinking of four 
men on the business school faculty, 
Professors Malcolm P. McNair, Rich- 
ard S. Meriam, Associate Dean Stan- 
ley F. Teele, and himself. 


Questions About Competition 


Analyzing what is involved in th 
concept of fair competition between 
integrated and non-integrated com- 
panies, Prof. Learned said: 


“The principal questions of fairness 
involve prices, profits, and subsidies 
When a vertically integrated com- 
pany is self-contained and sells only 
to ultimate users, it sets but one 
price and has but one profit. It 
does not need to have transfer prices 
between stages unless it desires to 
have a basis for measuring its ef- 
ficiency end profit at each state 


“If, however, an integrated firm is 
disproportionately integrated and it 
buys or sells to outsiders at different 
stages, the problem is more complex 
For example, as a supplier to non- 
integrated competitors with which it 
is in competition, it may have a high 
price policy on its sales to them and 
yet a low mark-up on the sales which 
it makes in competition with them 
Such policies resu't in squeezes on 
the non-integrated competitors.” 


Study Is Needed 


Prof. Learned said he believed it is 
incumbent on leaders of integrated 
companies to do some pioneering in 
the development of appropriate poli- 
cies and guiding principles. 


“We should like to toss out for 
consideration the notion that in an 
integrated company any increase in 
profits or reductions in prices brought 
about by increased efficiencies should, 
as a general rule, accrue to the stage 
where the efficiencies are developed 


“It could be contended, according 
to this principle, that jobbers finding 
themselves regularly undersold by in- 
tegrated competitors who were en- 
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abled to quote these lower prices pri- 
marily because of a transfer of profits 
from crude, refining, or pipe line op- 
erations, would, in the eyes of a 
broadminded public, have a legitimate 
cause for complaint.” 


Adm. Louis E. Denfeld 


Navy and Oil Industry Have 
Machinery for Co-operation 


The Navy always has believed that 
the surest guarantee of ample pe- 
troleum products in peace or war is 
a healthy, vigorous and progressive 
petroleum industry, Adm. Louis E. 
Denfeld, former chief of naval opera- 
tions, declared. 


“The oil industry and its reserves 
are an important pillar of the eco- 
nomic rampart, and the Navy equally 
is a strong member of the defense 
team. But in the over-all defense struc- 
ture, American oil companies and the 
Navy meet on common ground, for 
the necessary machinery not only has 
been set up but also has been tried 
and perfected.” 


The admiral explained that the 
Munitions Board Petroleum Commit- 
tee continually is reviewing all stra- 
tegic concepts presented to it by the 
joint chiefs of staff and today there 
exists a close tie-in between the serv- 


ices and the petroleum industry in 
the Military Petroleum Advisory 
Board. 


“The Navy firmly believes that 
sound strategy requires that we have 
liquid fuels in sufficient volume to 
meet our requirements, and those of 
the other members of our national 
defense team, no matter what the 
source. Military and essential civilian 
needs must be met at all times with- 
in our strategic defense area.” 


The admiral said that through the 
Munitions Board Petroleum committee 
“we had unification as early as 1942” 
in this phase of our national defense. 


Robert E. Wilson 


Fundamental Research One of 
API's Important Activities 


Dr. Robert E. Wilson, chairman of 
the board, Standard Oil Co. (Indiana) 
and chairman of the API's Research 
Committee, reported at a general ses- 
sion that the committee’s budget for 
1949-50 is at an all-time high in ex- 
cess of $400,000 per year. 


For the first nine years of institute 
support, which began in 1931, all the 
fundamental research expenditures 
were concentrated on continuing first 





Retiring API President Boyd (left) just after he turned over the gavel to W. Alton 
Jones (Cities Service), API chairman of the board 
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Dr. Robert E> Wilson (Indiana Stand- 

ard) as he addressed the convention 

on what API has done in fundamental 
research 


three, and later four, of the original 
list of 41 projects, he said. 

“While this ($400,000) is an im- 
pressive amount, and is, so far as I 
can find, the largest amount being 
spent on really fundamental research 
by any trade association, it is small 
in comparison with some other fig- 
ures,” he said. 

“For example, it is only about one- 
third of what the National Coal Assn., 
and one-half of what the American 
Gas Assn., are spending on their re- 
spective co-operative research pro- 
grams; but their programs are large- 
ly of an applied character, and re- 
flect the fact that individual com- 
panies in these industries spend com- 
paratively little on research. The 
American Iron and Steel Institutes 
and the Portland Cement Assn. have 
co-operative research programs com- 
parable in magnitude to that of the 
API, but they also include much re- 
search of an applied character.’ 


Dr. Wilson pointed out that the 
API expenditures for fundamental 
research represent a little less than 
half of 1% of the industry’s total 
expenditure for research and devel- 
opment, explaining that “the great 
bulk of our industry’s research is 
still on a competitive basis, doubtless 
involving considerable duplication, 
but our industry has certainly shown 
that that is the way to make rapid 
progress in the applied field.” 


Senator Robert S. Kerr 


Virtues of Free Enterprise 

Need Proving, Not Defending 

Senator Robert S. Kerr (D., Okla.), 
declared that “sometimes I think that 
we who talk of free enterprise the 
most know it least.” 


“With our complaints and grumb- 
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lings, with acute consciousness of 
little annoyances, we often fail to 
see and tell the world what a great 
success our system has been. For, 
after all, the one fuel which is pow- 
erful enotgh to slay the enemies of 
free enterprise is the unchallenged 
reality of American abundance.” 

If we take off the blinders, Sen. 
Kerr said, we see a nation in the 
midst of an abundance undreamed 
of in human history. Never in his- 
tory, he asserted, have so many en- 
joyed so much as at this good hour 
in America under our system of free 
enterprise. 

“Ah, but there are those who say, 
‘It is too good to last.’ There are 
those who would bury their talent 
and hoard their reserve with the piti- 
ful wail of the coward, ‘I am afraid.’ 

“I am not impressed by those who 
spend their days singing praises of 
the American-way-of-life, with its 
liberty, freedom and ‘the great free 
enterprise system, and then spend 
their nights paralyzed with fear that 
these cannot endure... 

“If we would spend more time and 
effort proving the virtues of our free 
enterprise system, we would need to 
spend less time defending it,’ Sena- 
tor Kerr declared. 





Vice President Barkley is shown here addressing the API marketing session as J. 
Howard Marshall, (Ashland), API's vice president of marketing, listens 


Unification Program for Affiliated 
Reserve Petroleum Units Under Way 


By GLENN W. DIETRICH 
NPN Staff Writer 


CHICAGO—A unified program for 
all affiliated petroleum units in re- 
serve training, with an over-all policy 
covering all branches of the Armed 
Services, was envisioned Nov. 8 at a 
meeting of the API Defense Services 
Committee 


Col. Luke Finlay, executive officer 
of the Civilian Components Policy 
3oard, reported that such a project 
is now under way after Col. F. B. L. 
Myer, senior Army representative on 
the staff of the Munitions Board Pe- 
troleum Committee, cited the bene- 
fits unification would bring. 


It was the consensus of committee 
members that where there is a prob- 
lem of lack of personnel and enthu- 
siasm, oil companies sponsoring af- 
fillated petroleum units, and unit 
commanders, should be encouraged 
to engage in an aggressive program 
to bring units up to full strength and 
efficiency. 


C. E. Cummings of The Texas Co., 
committee chairman, reported that 
While the program to get oil compa- 
nies to sponsor affiliated units on the 
whole had been satisfactory, it had 
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run up against a barrier in some in- 
stances because of lack of personnel, 
both officers and enlisted men, but 
more particularly the latter. 


Reports were made regarding sta- 


tus of units in all six Army areas, 
and containing constructive criti- 
cism which Col. John D. Hines, chief 
of the Petroleum Branch, Supply Di- 
vision, Office of Quartermaster Gen- 
eral, welcomed as a basi® for in- 
creasing training efficiency in vari- 
ous areas. 

Colonel Hines said there had been 
widespread misunderstanding and 
misinterpretation of recent changes 
in the Reserve duty training attend- 
ance and pay requirements. In an at- 
tempt to clarify this situation, he 
said the Army had issued a directive 
on Sept. 19, but it had been slow to 
reach the lower echelons. 


Text of this directive contained 
definitions of categories, leave of ab- 
sence, and authorized absence, to- 
gether with requirements presented 
in question and answer form (see 
text). 


Colonel Hines made it clear that 
oil companies agreeing to sponsor af- 
filiated units were not responsible for 
obtaining personnel, but where they 


had given active support to the af- 
filiation program, those units had 
progressed more rapidly. 


The committee was told that Sun 
Oil Co. has sponsored more units and 
put more units on an active basis 
than any other company in the in- 
dustry, credit for this outstanding 
record being given to Col. W. C. Kin- 
solving of Sun Pipe Line Co. 


Some companies at the time of 
signing agreements to sponsor affili- 
ated units have demurred when asked 
to lend a hand in recruiting person- 
nel, feeling that such action on thei! 
part might endanger their labor re- 
lations, Mr. Cummings said, adding: 


“I think we have a job to do to 
try to break down that resistance.” 


Committee was told that informa- 
tion contained in replies to the man- 
power questionnaire sent out by a 
special committee headed by W. W 
Vandeveer to all segments of the pe- 
troleum industry is now being com- 
piled. It is the committee’s under- 
standing that when this work is 
completed a directive will be issued 
on deferment policy in the petroleum 
industry as determined by the De- 
fense Establishment to be carried 
into effect in the event of a national 
emergency 


Text of Definitions 


Following is the text of that por- 
tion of a Sept. 19 directive issued 
by the Office of the Executive for 


(Continued on p. 59) 
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Oil Missed Big Chance to Publicly Refute Barkley’s 
Untair Statements Regarding the Tidelands Fight 


HE oil industry muffed a great opportunity for some 

much needed “public relations work”? when more than 
3,000 oil men, jammed in the big ball room of the Stevens 
hotel, failed to make reply from the convention floor to 
the utterly untrue and unfair picture of the oil industry’s 
interest in the tidelands dispute, as presented by vice 
president of the U. S., Alben Barkley at the opening and 
best attended session ever of the American Petroleum 
Institute at Chicago last week. 


There were any number of oil men present, thoroughly 
informed on the tidelands matter, who could have done a 
right good job of mopping the floor with Barkley and his 
unfair statements and specious arguments—statements 
that hid the real truth behind this controversy which is 
one of the greatest in our history because it concerns 
whether the bureaucrats can center more and more power 
under their thumbs at Washington regardless of what has 
been the law of the land. They often have the aid of 
judges whose appointments they influence or even make. 


Had Barkley’s statements been immediately and force- 
fully challenged, it should have had the effect on Barkley, 
and on all others in public life who seek power through 
false statements against American business, of causing 
them at least to be more temperate in their language and 
stay a little closer to the truth. But more important 
still, such a challenge from the floor would have given 
the American people in highly dramatic fashion the 
other side of the story that Barkley was carefully re- 
fraining from telling, for such a challenge would have 
hit the front pages of Chicago newspapers and probably 
of many others throughout the country. In the writer’s 
recollection this would have been the first time such a 
challenge was ever made by business in this way to 
statements by a speaker high up in government. That 
makes it news of the hottest sort. 

J. Howard Marshall, vice president for marketing of 
the API who presided at that sessiqn, admitted afterward 


that he debated in his own mind, while he was closing the ~ 


meeting, whether to make reply. But chairmen are sup- 
posed to be more or less neutral for a given occasion and 
it has not been the custom in this country to call its 
vice presidents to account, so Marshall passed up the op- 
portunity. 

But had Howard Marshall turned on Barkley and his 
misleading statements and did the good job we have fre- 
quently heard him do, such an act by Marshall might well 
have been a turning point in the conduct of all American 
business toward its detractors, for many another business 
person, who has held back heretofore because public re- 
buke of persons in high office “has not been done,” would 
have been encouraged to speak out forthrightly against 
these bullies of bureaucracy and politics. May these 
words encourage Howard Marshall to act on his first 
judgment if a similar opportunity again presents itself. 

Barkley, like most professional lifetime officeholders, 
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carefully refrained from making statements that were too 
specific as regards the oil industry. But even so, he gave 
a very sharp and distinct picture that if the federal gov- 
ernment did not keep control over the tidelands—now 
that the U. S. Supreme Court has given it to the govern- 
ment in the California case, so Barkley says—this coun- 
try and civilization would be unable to win the next war 
and everything good in the world would go to pot. He 
labored at much length and most floridly over the trage- 
dies in foreign lands as if oij men—and oil state officials 
—were denying the existence of these tragedies and hor- 
rors; and as if oil men knew nothing about the last war 
which they fueled so ably; and as if oil men have not 
been working in large numbers these past five years pre- 
paring the oil industry for any next war. There seemed 
to be only one real patriot in the room who knew that 
the next war could not be won except with oil and his 
name was Barkley, and only one patriot who was against 
the curse of dictatorships and his name also was Barkley. 


Barkley talked about how these tidelands would be 
“depleted” if the federal government did not get control 
of them. His use of the word “deplete” evidently meant 
“waste.” “There is no other agency,” he said, “no other 
form of government, no other subdivision of government 
that can do that (conserve) as the government of the 
United States can do it.” He was first talking about 
flood control but he then added oil and therein he said 
what is most palpably false. One can rightly assume that 
the vice president of the United States tries just a little 
bit to inform himself of a subject on which he speaks, 
a subject he must have heard debated in his presence for 
years in Congress. 


Oil States, Not Washington, Push Conservation 


What Barkley and his chief Truman, and Roosevelt and 
Ickes before them, and many others very evidently do 
not want the public to know, is the fact written in thou- 
sands of pages of laws and regulations and history that 
the only government agencies that have stepped up to 
the complicated and highly technical problems of conserv- 
ing our oil and gas and that have done a right good job 
are the oil states. And what Barkley and Truman and 
the rest of them carefully refrain from telling is that it 
was the oil industry and no one else which, after years of 
effort, finally got the oil states to exercise their legal 
power and then provided the lawyers and the money to 
fight the long battle of the right of the general public to 
have these lawful units of government police and regu- 
late the finding and production of oil and gas for the 
public’s benefit as against the immediate profit of the 
overlying land owner. 

It was the oil, industry, through its engineers, which 
conceived of conservation of these natural resources. It 
was the oil industry’s engineers, backed by top manage- 
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ment and millions of dollars, that carried on the research 
that has made conservation as effective as it is today. 
It was the oil industry that inaugurated the first conser- 
vation agreement more than 30 years ago and it was an 
agreement and not a law then because the great Cushing 
field had come on the industry too quickly for legislation 
to be devised for its immediate control. This first prac- 
tical application of conservation on a large scale was by 
personal agreement between oil producers of Oklahoma 
and the Oklahoma Corporation Commission. It was of 
exceedingly doubtful legality both as to its application to 
those who did not want it, and as to its saving the par- 
ticipants in that conservation movement from prosecu- 
tion under the antitrust laws, including the antitrust 
laws of the U. S. 

And it was the oil industry, working with the states, 
that conceived and drew up and got enacted by Congress 
a law creating the Interstate Oil Compact Commission 
by which the oil state conservation officers could work 
together with the oil companies without molestation by 
the antitrust authorities of a then none-too friendly ad- 
ministration—-the Roosevelt New Deal, which later gave 
much lip service to conservation but little effective aid. 

And it is the oil industry that has fought for the money 
and the men and the legal power from which have been 
developed the large and excellent staffs of officers and 
engineers who have built up and who carry on the con- 
servation work of the oil states. 


New Dealers Have Not Helped Conserve Oil 


Little if any sincere, and not always too honest, aid 
has been given this great conservation movement of the 
oil states by the bureaucrats at Washington. Quite the 
contrary. Ickes and Roosevelt had to be pushed hard to 
give the oil states any help whatsoever in the early days 
of the East Texas Field. The Roosevelt pclitical hench- 
men of Texas and Louisiana were anything but helpful 
in the cause of conservation. When Ickes finally con- 
sented to help he sent down to East Texas a motley as- 
sortment of Ickes and Roosevelt relatives, friends, lame- 
ducks practically all noted for their ignorance of the in- 
dustry and for their incompetence. A few even gave in- 
dications of seeming to think that producers should hand 
over a little money, quietly, before permits were issued. 
Ickes also sent down a mess of his “house dicks’ and 
even organized an “Ickes Navy’ on the Gulf, which, un- 
der the guise of repelling incoming tankers of ‘hot oil” 
and the “hot oil” all sailed from East Texas—also pro- 
vided comfortable means for his “conservation” outfit 
yoing fishing. 

Of none of this do Truman, Barkley and the others 
speak, as they loudly demand control of the tidelands on 
not only the assumption but often the downright state- 
ment that the oil. industry is against conservation and 
only they are for it. 

This present attempt of Truman, Barkley, et al, to 
seize control of the tidelands under the plea that only 
they have the desire and power to enforce true conserva- 
tion and that no one else knows a thing about it, is also 
most suggestive of the brazen attempt made by Roosevelt 
and Ickes under the Cole bill introduced in 1939 to seize 
control of the whole oil industry under the allegation that 
there was no conservation except that sought by the bill. 
This bill utterly ignored all that the states were doing 
and sought to give full power to ong man to be ap- 
pointed by the secretary of the Interior to write such 
conservation orders and such other orders as he thought 
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might have even the most remote bearing on conserva- 
tion and to enforce those orders with dictatorial powers. 
The power was so great and susceptible of such broad ap- 
plication that this dictator under Ickes could have con- 
trolled all facilities of every kind in the industry, its 
manpower and even its costs and prices. 

This was one of the most brazen attempts and one of 
the most contemptuous of people’s rights and of the basic 
laws of the country in our history, to set up a dictator- 
ship over an industry. Roosevelt and Ickes felt so sure 
of their power over Congress that even though the gov- 
ernors—-all Democrats—of the 17 oil states came to 
Washington and violently protested this proposed seizure 
of people’s rights and state’s rights, neither Roosevelt 
nor Ickes condescended to concede even the dotting of an 
“i”, No, they were determined to have all this power 
in their hands when they would have been the absolute 
rulers of the oil industry and without spending a penny 
of government funds but bringing all the millions of the 
oil industry under their personal direction. 


Despite the fact that Congress was then still eating out 
of the Roosevelt hand, this was too much and it had to 
refuse this delegation of unlimited and absolute power. 


Barkley, of course, said nothing about this flank at- 
tack to grab the industry in his speech at Chicago, nor 
do Truman nor any of the others furthering control of 
the tidelands at Washington mention it. 

And of course Barkley, at Chicago, did not tell who are 
the real contenders in this fight for the tidelands. He 
did not say it was a grab by the bureaucrats at Wash- 
ington of property and rights that the states since the 
beginning of this country have held to be theirs; nor did 
he point out the flimsiness of the Supreme Court’s deci- 
sion in the California tidelands case, or that the court 
said in effect that any time the bureaucrats at Washing- 
ton think they need some property for “national defense” 
they can go take it, no matter where it is or what it is, 
or how peaceful the times are. 


States Already Conserving Tidelands Crude 


Barkley’s plea that there can only be conservation of 
tidelands if Washington controls them, also ignores en- 
tirely the fact that the oil states, which have up to now 
controlled these undersea lands, are applying their owr 
well developed conservation regulations to them. Tru- 
man, Barkley and others would have the public believe 
that there is no conservation now prevailing over sub-sea 
lands and that there won’t be, which is just the opposit« 
from the truth, of which they must be well informed. 


Nor do Barkley and Truman, or any of the others, say 
just who is really behind the fight for control of the 
tidelands? Not just the bureaucrats at Washington, but 
a lot of friends of the bureaucrats, who hope to make big 
money if they can get present leases cancelled and the 
areas transferred to them or if they can get all subse- 
quent leases signed to them, seem to be behind the effort. 
One prominent New Deal lawyer has admitted to NPN 
that he has clients who are thus interested and reports 
are there are many others. So the proponents of switch- 
ing the tidelands to Washington do not come into court 
“with clean hands” as the lawyers put it. 

Barkley and Truman, and Roosevelt and Ickes and 
others before them, have persisted in making it appear 
that the fight is one of a virtuous and highly patriotic 
government at Washington against a lot of nefarious oil 
companies which have “stolen’’—-and that word has been 
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used many times—oil leases on the submerged lands, and 
that the battle is the “people,” as represented by the 
“virtuous” bureaucrats, against these “thieving” oil com- 
panies. 

' That is the furthest from the truth as every record in 
the controversy plainly shows, but to tell the truth is 
to give up the opportunity to have a “villain” in the plot 
and what New Dealer can operate successfully if he 
doesn’t have a murderous villain? As it would be hard 
to make people believe that the states and their govern- 
ments are the villains the New Dealers, with their usual 
disregard for fact, have turned on the oil industry which 
they don’t like anyway and which they have long wanted 
to run. 

The truth is that the oil industry is in fact and in law 

only a bystander, a much interested bystander but still 

a bystander. The other parties to the controversy op- 

posite the bureaucrats at Washington are the 17 oil 

States of today and all prospective oil states and, as 

their property rights are threatened in other respects, 

all other states. The oil industry got active at the start 

of the fight because Ickes and his property grabbing 

friends actually were trying to take over existing leases 

without paying for them. But the Supreme Court rec- 
ognized that the oil companies have in good faith made 
their leases with state governments and that they should 
not be robbed of what they have invested thereby. Bark- 
ley also undertook to give this assurance in his Chicago 

b J speech. However, it would be just as well in view of 

past experiences if the interested oil companies kept 

their eyes tightly glued to their own marbles. 


Oil Wants Honest, Efficient Administration 


Today, with this danger of being robbed of good-faith 
expenditures seemingly removed, the oil companies, all 
other things being equal, do not care from what form of 
government they take their leases, whether from a county 
government, a state government or the federal govern- 
ment, so long as that governmental unit is fair, 
| honest and reasonably intelligent and efficient. All the 
oil companies want to do is deal with someone who ac- 
| 
| 





tually has a good title to the property. This being true, 
Barkley and Truman and their ilk, and Ickes and Roose- 
velt, have been setting up the oil industry as a vicious 
straw man so they can appear as champions of “the 
peepul” and have some alleged bad actors to talk about. 
Some oil companies have pretty well kept out of the fight 
as a result of this thinking. 

However, it is unquestionably a fair statement that 
the oil industry as a whole has far more confidence in 
the intelligence, skill and fair dealing of state govern- 
ments than it has in the federal government. Oil com- 
panies know from some quarter of a century experience 
' that the state governments have set up sound conserva- 
tion laws and regulations enforced by good staffs and 
that the crowd at Washington have no laws and no reg- 
ulations and no staffs whatever and that it would take 
years before they could be set up on a national basis and 
even then, in view of the vast amount of politics and 
downright chicanery that has appeared in the New Deal 
et al, what might result from Washington taking over 
oil conservation would undoubtedly be pretty bad and 
would be the opposite of sound conservation in the public 
interest and of intelligent development for our military 
needs. So most oil men are against more control from 
Washington. 





And then most people in the oil industry, especially 
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the Independents but also more and more of the major 
men, are firmly of the opinion that the more necessary 
controls can be decentralized the better. This belief is 
especially true in the oil industry as oil companies that 
have operated in foreign lands and foreign fields have 
well learned from long and very sad experience. 


Washington Bureaucrats Would Rule Oil Industry 


To have to run to Washington every time one wanted 
to spud in a well or set casing, or add to a refinery 
or build a bulk plant or service station is too much of 
a burden on any industry, and don’t think for a minute 
that that would not be the result of any centralizing 
of oil industry conservation and control at Washington, 
no matter how much the Washington authorities might 
say that their branches in the field had “full authority.” 
This country’s experience with the Washington controls 
of the last two wars speaks Ik udly to the contrary 


All this is some of the story that should have been 
given Barkley at Chicago last week. It is some of the 
story that should be hurled at Truman the next time 
he may sound off about “oil steals” etc., and the next 
time the country’s loose talking solicitor general makes 
untrue and misleading statements whether in court or 
before congressional committees. And this is the story 
the major companies, and the producing associations, 
should be telling the public in advertising space all over 
the country. That may seem costly in dollars, yes, but 
for this industry and this country’s freedom it will be 
cheap. 

Neither this country nor this oil industry will have 
its freedom unless it does crowd these facts and all other 
facts past the teeth of those who would socialize--even 
communize—this country. 


Do not minimize the threat to socialize because one 
need only look at the persistent efforts of the New Deal 
and the Fair Deal at Washington as regards oil these 
past 16 years, to find plenty of proof that there is afoot 
a determined effort to get control of the oil industry, not 
just because it is oil, but because it will make it easier 
to grab other industries. 


We should not, in this country, view too lightly the 
events in “conservative” England these last few years. 
The same procedure is being followed here by those 
who would take over you and your business and your 
country. Barkley’s quips and jokes and his mild pro- 
testations to the contrary notwithstanding, he and his 
Chicago speech fit precisely into that general campaign 
against the freedom of the U. S. A. 


Just imagine what a cheer would have resounded from 
all over the country had some courageous and fearless 
oil man risen to his feet at that Chicago API meeting 
as Barkley finished and given him both barrels with all 
these facts? 





He who will not reason, is a bigot; he who 
cannot is a fool; and he who dares not is a slave 


Sir William Drummond. 

Comments on editorials are welcomed always 
Please address comments to Warren C. Platt, 
NATIONAL PETROLEUM NEWS, 1213 West 3rd St.. 
Cleveland 13, Ohio. 











21 


News of the Oil Industry 





1950 Oil Public Relations 
Program OK'd, Expanded 


$1,811,000 Budget Set; Present Field Setup Will 


Become Part of API Department of Information 


By NPN Staff Writer 


CHICAGO—The oil industry in- 
formation program will be continued 
in 1950 on an expanded basis but 
under a revised managerial] setup. 

API's directors assured this here 
last week by approving a whopping 
$1,811,000 budget and stamping their 
o.k. on changes in the existing man- 
agement which, among other things, 
will see the present field organization 
of the program become a part of the 
regular API Department of Informa- 
tion. 

The budget total is $119,200 larger 
than was voted for the current year. 
It envisions continuation of the pro- 
gram much in the same general scope 
and pattern as now exists. 

The board’s action came on the 
same day a public relations session 
of the API convention was being told 
that the industry has a tremendous 
public relations job ahead of it as 
long as inflationary pressures con- 
tinue, because that means prices can 
go only in one direction—up. 

The speaker was Claude Robinson, 
president of Opinion Research Corp., 
who said that higher prices will bring 
new cries of “monopoly” and stimu- 
late bad public relations. He asserted 
this would call for “heroic effort” on 
the part of the industry to properly 
inform the public “why these things 
must happen.” 


Has Awakened Industry 


Reviewing the Oil Industry In- 
formation Committee program cover- 
ing the past three years, Mr. Robin- 
son observed that “through the OIIC 
we have awakened the industry to its 
problems ... . To give up for a 
minute would prove that we are un- 
equal to our responsibilities of leader- 
ship.” He suggested too that: 

“Possibly we must even consider 
certain institutional changes such as 
Warren Platt has written about in 
the NATIONAL PETROLEUM NEWS. May- 
be somehow we must find ways to 
dramatize the fact that this industry 
is one of collaboration between large 
units on the one hand and small 
independent businesses on the other. 
As I watch the trend of public opinion 
I must say that it is something that 
must concern us.” 

The 1950 public relations program, 
besides merging the field organization 
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into the API Information Depart- 
ment, provides for the retention of 
the Fred Eldean Organization, Inc., 
in a consulting and advisory capacity 
to the OTIC. 

The OIIC, whose newly-elected 
chairman is George Freyermuth, man- 
ager of the Public Relations De- 
partment of Jersey Standard, will 
continue to function as the advisory 
program-planning group- generally 
responsible for the over-all program, 
with the detail of carrying out the 
job of the API Information Director, 
Adm. H. B. Miller. Formerly the 
Eldean Organization also had admin- 
istrative responsibilities for the pro- 
gram. 

New vice chairmen of OIIC are: 
William Gerwe, Socony-Vacuum, Chi- 
cago; Philip Humphrey, Texaco, New 
York; Stanton K. Smith, Smith Oil 
& Refining Co., Rockford, IIl. 


Recommendations of Board 


Here are the detailed recommen- 
dations of the board’s Public Rela- 
tions Committee as approved by the 
full board: 


1. That the Oil Industry Informa- 
tion Committee continue to function 
as the advisory program-planning 
group generally responsible for the 
over-all program; that its member- 
ship be expanded to include the chair- 
men of the district committees; that 
its total membership be limited to 
35, to be appointed by the president 
of the institute upon recommendation 
of the chairman of the Oil Industry 
Information Committee. 

2. 'That the director of the Depart- 
ment of Information be responsible 
to the president of the American 
Petroleum Institute for the executive 
administration and budgetary control 
of the program as formulated by 
OTIC, 

3. That the personnel of the De- 
partment of Information be expanded 
sufficiently to carry on the staff work 
necessary for the effective handling 
of the public relations program. 

4. That field offices be continued as 
at present for each of the districts; 
that subject to over-all managerial 
control by the President of API, the 
necessary personnel will be selected 
by and work under the direction of 
the district committee chairmen; that 
each district committee shall prepare 
in advance an annual budget, to be 
submitted to the OIIC for review and 
approval; that the salaries and ex- 
penses of personnel and the cost of 


district office maintenance shall be 
paid out of the funds allocated to each 
district by the OIIC from the over-all 
public relations fund; that the Ameri- 
can Petroleum Institute shall act as 
custodian of such allocated funds and 
shall make such disbursements as are 
authorized by the district committee 
chairmen and the OIIC or its duly 
authorized representative. 

5. That the cost of maintaining the 
expanded Department of Information 
shall be met: 

(a) By allocation from API funds 
of an amount similar to that allocated 
to the Department of Information for 
1949; 

(b) By transfers from the public 
relations fund to the Department of 
information of amounts sufficient to 
cover the cost of additional staff 
personnel, field offices and person- 
nel, and program projects in accord- 
ance with the 1950 public relations 
budget. 

6. That Fred Eldean Organization, 
Inc., be commended for its construc- 
tive services in the planning and ad- 
ministration of the program to date 
and that the president be authorized to 
enter into an arrangement with the 
Fred Eldean Organization, Inc., un- 
der which it will be retained as con- 
sultant and advisor to the Oil Indus- 
try Information Committee. 

7. That the committee be continued 
as the advisory committee to the Pub- 
lic Relations Committee of the Board 
of Directors and that they be re- 
quested to study and report on the 
following: 

(a) Methods of financing the public 
relations program so as to obtain a 
much broader base of contributions 
towards the program; 

(b) The practicability of the even- 
tual consolidation of the public re- 
lations district and local committees 
with similar committees of the Amer- 
ican Petroleum Industries Committee. 

8. That the president of the insti- 
tute be requested to invite at least 
five members of the Board of Direc- 
tors to attend each meeting of the 
Oil Industry Information Committee. 

9. That the primary funds neces- 
sary to cover the 1950 program be 
solicited by application of the main- 
tenance fund formula. 


8,000 B/D Refinery Shut; 
Price Squeeze Is Blamed 


WICHITA, Kans.—Operations at 
the 8,000 b/d refinery of Rock Island 
Oil & Refining Co., Inc., at Duncan, 
Okla., have been discontinued “until 
such time as price conditions make it 
possible to operate without a loss,” 
according to company management. 
“Sufficient products are on hand to 
supply Rock Island customers until 
arrangements are. made to obtain 
products from other sources,” com- 
pany said. 

Company’s crude oil gathering sys- 
tem will continue to operate, and oil 
formerly run at Duncan will be 
moved to the Hartford, Il., refinery 
of the parent company, Wood River 
Oil & Refining Co., Inc. 
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Oil Looks Ahead to Meet 
Needs for War and Peace 


API Refining Division Discusses Problems of Securing 
Adequate Oil for Security, Future Peacetime Markets 


By V. B. GUTHRIE 
NPN Associate Editor 


CHICAGO—The requirements the 
petroleum industry may have to meet 
in future years to insure that adequate 
supplies of its products are available 
in the event of another war, and also 
for increasing peacetime demands, 
were discussed before the API Re- 
fining Division, in its “Fuels of the 
Future” session Nov. 10, at the 29th 
annual API meeting here. 

A program for insuring adequate 
supplies of liquid fuels for national 
security was presented in some de- 
tail by Walter G. Whitman of 
Massachusetts Institute of Technol- 
ogy. This was based on the premise 
that, in an emergency within the next 
30 years, crude oil will be the main, if 
not the entire, source of liquid fuels. 
Hence the steps to be taken to make 
sure that sufficient supplies can be 
provided, it was emphasized, are a 
prime consideration for the oil com- 
panies. 

A survey was presented by W. M. 


Holaday, Socony-Vacuum  Labora- 
tories, of the future trend in energy 
utilization in this country from the 
three basic fuels, coal, petroleum and 
natural gas. Petroleum and gas to- 
day provide more than 50% of the 
energy generated and the trend is 
toward their greater use, indicating 
greater future utilization of petro- 
leum under peacetime conditions. 

Of even more immediate concern 
perhaps, results were given of a 
study by Courtney Brown of Stan- 
dard Oil (New Jersey), showing the 
large increase in the seasonal swing 
of demand for the principal petro- 
leum products and of the operating 
problems this condition creates for 
refiners. 

The three papers together form a 
blueprint for the future planning 
of many oil companies. The text 
of Dr. Brown’s paper appears in 
this issue of NATIONAL PETROLEUM 
NEWS, starting on page 26. High- 
lights of the Whitman and Holaday 
papers are given below. 


Whitman Suggests Program for Meeting Emergency Needs 


The technological problem of liquid 
fuel supplies in a future emergency 
for this country, and a suggested 
program for reasonably assuring that 
the needs will be met, was presented 
by Walter G. Whitman, head of the 
Department of Chemical Engineer- 
ing, Massachusetts Institute of Tech- 
nology, before the Fuels of the Fu- 
ture meeting of the API Refining Di- 
vision, in Chicago, Nov. 10. 

In presenting his paper, entitled 
“Liquid Fuel ,Supplies and National 
Security,” Professor Whitman said 
he had received data and suggestions 
from many sources both within and 
outside the oil industry. The con- 
clusions drawn and the program sug- 
gested, however, he said were entire- 
ly his own, 

His suggestions for insuring ade- 
quate supplies of liquid fuels for 
national security are based on the 
premise that, in an emergency with- 
in the next 30 years, crude oil will 
be the mainstay, if not the total 
source, of supply. They also are 
built around the principle that the 
petroleum industry, devoted to sup- 
plying liquid fuels in peacetime, can 
assume the burden of wartime sup- 
ply without prior government partici- 
pation in its operations. 

Liquid fuel requirements in the 
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event of another war will be much 
larger than in the past war, Pro- 
fessor Whitman states and he goes 
on to say: “The assumption that war 
requirements will bring an increase 
over the prewar years which will ap- 
proximate the percentage increases 
which characterized prosperous peace- 
time periods is supported by the rec- 
ord of the last war. In my opinion, 
this is the most realistic approach at 
present to the problem of total liquid- 
fuel requirements’”’. 


Five-Point Program 


Five measures are included in the 
program for insuring adequate liquid 
fuel supplies for national security. 
The first is to foster the continuing 
existence of reserve capacity to pro- 
duce crude oil in an emergency by 
the following means: 

a. Active research to develop new 
and better methods for finding oil. 

b. High exploratory activity—incit- 
ed by healthy rewards for finding oil. 

c. Restricting production from new 
fields. 

d. Encouraging unitization—-which 
requires state and/or federal co-op- 
eration. 

e. Securing better information on 
the country’s existing capacity to 
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produce crude oil—its true “maxi- 
mum efficient rate’ at any time. 

f. Developing specific projects which 
will result in greater efficient pro- 
duction in an emergency as well as 
those which increase ultimate re- 
covery. 

g. Developing the potential west- 
ern Canadian oil fields and other 
new domestic areas as emergency re- 
serves until their production is need- 
ed for peacetime uses. 

h. Stockpiling oil field and pipe- 
line steel. 

The second measure in the program 
has to do with stockpiling of prod- 
ucts. It is proposed that product 
tankage be made available in ad- 
vance of an emergency so that, when 
civilian rationing went into effect, 
storage would be ready to receive 
the production of refineries until war 
demand became sufficient to take up 
the slack. It is suggested that 150,- 
000,000 bbls. of empty tankage, cost- 
ing about $200,000,000 and located 
strategically to receive refinery prod- 
ucts by short pipe line might be ade- 
quate in advance. Additional tank- 
age could be erected in time if its 
location and construction were 
planned beforehand. 

Limited prewar stockpiling of war 
specialty products which require con- 
siderable processing is also con- 
sidered advisable. A suggestion here 
is for 1,000,000 bbls. of toluene and 
20,000,000 bbls. of alkylate. 


Sees No Need for Large Storage 


Professor Whitman's suggestions on 
stockpiling are modest as compared 
with some that have been made and 
on this point he says: “I feel that 
the storing of products or crude 
aboveground in large volume during 
peacetime in anticipation of war in 
the indefinite future represents ex- 
orbitant and unnecessary insurance 
premiums for short-range security”. 

Third suggestion in the program 
for preparedness supplies of liquid 
fuels is that as much oil be imported 
as can be accepted without serious 
prejudice to domestic exploratory ac- 
tivity. 

“The import issue points up a con- 
flict between short-term and long- 
term security,” Professor Whitman 
states. “Heavy imports today, al- 
though they would not prejudice se- 
curity for the next year or two, might 
impair our domestic potentialities 5 
or 10 years from now because of 
their withering effect on domestic 
exploration. On the other hand, the 
long-range interests of the country 
would be served by extensive im- 
ports of crude, both by fostering a 
healthier world economy in which 
there would be less danger of war, 
and by conserving our native re- 
sources for the security of the fol- 
lowing generation.” 

Fourth suggestion in the program 
is to develop synthetic liquid fuels 
by private enterprise, assisted by 
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basic government research. ‘‘The logi- 
cal program for synthetics,” it is 
stated, “would seem to be for gov- 
ernment to concentrate on basic re- 
search and for industry to develop 
and install the plants as economic 
need justifies. It is pertinent to re- 
call that the oil industry is venturing 
in excess of a billion dollars a year 
in the necessary search for new raw 
materials.” 


Refinery Flexibility Urged 


The fifth, and final measure, is to 
develop refinery flexibility to permit 
higher yields of distilled products 
and reduce the output of residual 
fuels. The paper states: ‘“Funda- 
mentally, that type of refinery de- 
velopment which increases the eco- 
nomic yield of products which have 
unique values as liquid fuels, con- 
tributes to security by conserving a 
quality reseource for quality use.” 


In conclusion Professor Whitman 
states: 

“In the very nature of oil produc- 
tion, long-term future supplies are 
unpredictable, but any rapid loss of 
producing capacity is most improb- 
able. Faith that an industry which 
has so adequately demonstrated its 
ability to meet demands in the past 
will continue to do so in the future 
should be accompanied by continu- 
ing close liaison with government in 
its defense planning. 

If this be done, the present con- 
clusion that government projects 
need not extend beyond basic re- 
search, detailed planning for emer- 
gency stockpiles and production in- 
creases, and modest prewar provisions 
for stockpiling steel and war special- 
ties, can be intelligently modified 
when and if necessary in time to 
assure constant preparedness in liq- 
uid fuels.” 


Holaday Urges Greater Utilization of Energy 


A comprehensive survey of the na- 
tion’s utilization of energy derived 
from the fuels, coal, petroleum and 
natural gas, improvements in utiliza- 
tion that may be achieved and the 
future availability of these fuels, was 
presented by W. M. Holaday, director 
of Socony-Vacuum Laboratories, be- 
fore the API Refining Division group 
session Nov. 10 on “Fuels of the Fu- 
ture.” 

More effective utilization of liquid 
fuels in creating energy would serve 
to greatly increase the life of our 
petroleum reserves, present source of 
our liquid fuels. In the transporta- 
tion field, using 32% of our net energy 
requirements and where liquid fueis 
are most essential, the present over- 
all utilization efficiency is around 
7%, Mr. Holaday brought out. This 
compares with an over-all efficiency 
of utilization of 33% from the as- 
tronomical figure of 29,000 trillion 
Btus consumed in 1948 in energy 
created from coal, petroleum and 
natural gas. 

Based on improvements in utiliza- 
tion efficiencies which may be ex- 
pected within the next 10 to 20 years 
in the automotive field, the equivalent 
of a 35% increase in gasoline supply 
could be achieved, Mr. Holaday stat- 
ed. Improvements in the utilization 
of Diesel fuel and fuel oils could 
also amount to a material extension 
of liquid fuel supplies. If all the 
possible savings were compared on 
a gasoline basis, assuming an effi- 
ciency of 70% in converting Diesel 
fuel and fuel oils to gasoline, an 
increase of 63°, of the present gaso- 
line supply is indicated, he _ stated. 

Automotive equipment offers the 
most fertile ground for improvement 
in the transportation field, the speak- 
er brought out, inasmuch as the over- 
all efficiency under normal operating 
conditions is only 6%. Increasing 
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compression ratios from the present 
6.7:1 to 12.5:1 would raise the over- 
all efficiency to around 8%. It was 
brought out, however, that the in- 
creased difficulty to refiners in proc- 
essing the high octane fuel required 
would offset at least a portion of the 
increased efficiency. 

“When and if high antiknock-quali- 
ty fuels are made available,’ said 
Mr. Holaday, “high compression ratio 
and the fully automatic transmission 
or suitable overdrive could be used 
simultaneously, with improved effi- 
ciencies from the two sources being 
additive. Under these circumstances, 
a really worthwhile doubling of effi- 
ciency might result, providing 30 to 
40 instead of the usual 15 to 20 miles 
per gallon.” 


The domestic and commercial heat- 
ing field consumes 23% of our net 
total Btus. Thermal efficiency in do- 
mestic heating is 60% average for 
the three fuels, coal, oil and gas, with 
that for oil being 66%. Utilization 
efficiencies are somewhat higher in 
commercial heating, that for oil be- 
ing 71%. In coming years some re- 
duction in the relative energy demand 
for domestic and commercial heating 
will be accomplished through im- 
proved heating equipment and home 
design, said Mr. Holaday, 

Around 45% of the nation’s energy 
supply is used for industrial heat 
and power, the survey brings out, 
half coming from coal and half split 
almost equally between oil and gas. 
Utilization efficiencies do not vary 
greatly among the three primary 
fuels, ranging from 33% for coal to 
16 for oil. 

A pattern of future fuel utilization 
was set up in the paper as follows: 
“Petroleum will be relatively plenti- 
ful for an unspecified period and its 
use will continue to increase. When 
petroleum supplies do become limited, 


their use as industrial fuel will de- 
cline rapidly and this use will be re- 
placed in part by gas and in part by 
coal. Later, petroleum stocks will 
be diverted from domestic fuel in 
order to produce the maximum 
amount of gasoline and Diesel fuel. 
Any shortage of the latter products 
will probably be made up by con- 
version of coal. Meanwhile, gas, as 
long as abundant, will take over an 
increasing part of the industrial fuel 
load; and, as long as it is available, 
will be used domestically. 


“Coal, burned as such, may eventu- 


ally be used almost exclusively for 


these requirements. The place of 
shale oil is uncertain, but it is likely 
that it will be used first as industrial 
fuel to replace petroleum stocks for 
processing to produce gasoline. Later 
shale oil may also be refined to yield 
gasoline.”’ 


Naturally-occurring energy sources 
are adequate to supply the demands 
of this country for centuries to come, 
the study concludes. Among the 
three basic fuels, coal, petroleum and 
natural gas, the production and utili- 
zation of petroleum.is the most im- 
portant because of transportation de- 
mands for fuel in liquid form. 

R. E. Albright, T. L. Apjohn and L. 
R. Steffens, all of the Socony- 
Vacuum Laboratories, participated 
with Mr. Holaday in its preparation. 





Complete “Fuels of Future” 
Papers Ready in Reprints 


So much valuable information 
and statistical data blueprint- 
ing the petroleum industry’s fu- 
ture supply and demand re- 
quirements is contained in the 
papers presented at the “Fuels 
of the Future’ API Session 
that NATIONAL PETROLEUM 
NEWS is putting them out com- 
plete in reprints. The reprints 
include: 

“Liquid Fuel Supplies and 
National Security”, by Walter 
G. Whitman; complete text. 

“Fuels—-Their Present and 
Future Utilization,” by W. M. 
Holaday and associates; com- 
plete text, illustrations and ap- 
pendix. 

“Effects on Refinery Opera- 
tions of Increase in Seasonals 
in Petroleum Product De- 
mands”, by Courtney C. Brown; 
complete text and charts. 

Price of the “Fuels of the 
Future” Reprints 50 cents 
per copy. Address orders, with 
remittance to Editor, Na- 
rONAL PETROLEUM NEWS, 1215 
West Third St., Cleveland 13, 
Ohio. 
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Ouality Bright Stocks 
and Neutrals 


* High VI Solvent Processed Midcontinent Oils 


* Solvent Processed Naphthenic Oils 


*« Conventionally Treated Midcontinent Oils 


+ Conventionally Treated Pennsylvania Oils 


ALSO 


Quality Cylinder Stocks, 
Greases and Gear Oils 


N 
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You'll find it profitable and advantageous to use 
your own brand name on any of these fine quality 
Cities Service lubricants. Both products and serv- 
ice are noted for excellence. 


Cities Service may include blending and com- 
pounding, 
facturing. 


i. Finest quality lubricants of every type 
. Nearby, fully equipped facilities 


. Fast, helpful, efficient service 


Conveniently located plant 


Distribution Centers 
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CITIES &) SERVICE 


Quality Petroleum Products 
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os TITUSVILLE, PENNA 





CLEVELAND, OHIO 
SPRINGFIELD, OHIO 





SHREVEPORT, LA 





In addition, your jobber arrangement with 


canning and drumming, grease manu- 


and expert technical advice if desired. 


SAINT ROSE, LA. (ACROSS RIVER FROM NEW ORLEANS) 





CITIES SERVICE OIL COMPANY 


Room 1521, Sixty Wall Tower. New York 5, New York 


Gentlemen: 


We are interested in further information about your com- 


plete jobber service. 
Please write us. 


Please send a representative 
Name 
Position 
Company name 


Address 


City 


Sate 
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Supply of Oil Products for Peak Seasons 
Provided Most Economically from Storage 


Investment of $100 Million in Additional Storage Would Be Equivalent 
To $1 Billion in Excess Producing, Refining, Transportation Facilities 


By COURTNEY C. BROWN* 
Standard Oil Co. (New Jersey) 


Some things have been happening 
to the oil market in this country dur- 
ing the past 15 or 20 years to make 
it a lot more seasonal. Wide swings 
in the normal level of demands at 
different times of the year have 
given rise to a whole new set of op- 
erating problems and particularly 
to arequirement for more storage ca- 
pacity and the practice of using it. 
The oil business has had new prob- 
lems before, and there is no question 
of the ability to handle them this 
time—once they are seen and under- 
stood. 

The war, 
controls it 


with the administrative 
imposed on the industry, 


intervened to obscure the forces at 
work in the oil market from 1941 
to 1946. We now have the record of 


a sufficient number of postwar years 
to compare against the prewar years, 


however, and the seasonal trend in 
the industry’s total market can be 
more clearly defined. 

In the decade of the 1920’s the 
level of summer demands of the in- 
dustry were well above winter de- 


mands. Gasoline was the dominating 
influence then, and people in the 
cars of those days drove more in the 
summer than they did in the winter 
Today, winter driving is not a great 
deal less than summer driving— if 
for analytical purposes we define the 
winter as the fourth and first quar- 


f paper presented to 














ters of the year, and the summer 
as the second and third quarters. 


This ‘‘evening-out” of the gasoline 
market has contributed to the rever- 
sal between the levels of winter and 
summer demands. But far and away 
the most dominant influence in that 
changed relationship has been the 
growth in the light burning oil mar- 
ket, that is, the market for the mid- 
dle fractions—identified in the Bu- 
reau of Mines reports as kerosine and 
distillates. These fractions are used 
for a number of purposes, but much 
the greatest volume find their way 
to the heating of enclosed space. And 
that a highly seasonal market 
that varies sharply with the weather. 


is 


Seasonal Variation Changes 


Today’s greater seasonal variation 
in the oil market is shown clearly 
when we plot average winter and 
average summer demands as points in 
the middle of the seasons, and then 
compute straight-line trends through 
each of the resulting time series. The 
trend lines of Chart 1 are computed 
in this manner. They suggest that 
in the early 1930's, the respective 
seasonal demands were about in bal- 
ance. The differences from season to 
season were mostly the result of nor- 
mal growth of the industry. Subse- 


quently, there has been a progressive: 


widening in the spread between the 
level of summer demands and the 
level of succeeding winter demands 
~both have risen, but the winter de- 





to some 10% of 
nual demand. 
The industry, 


peak load 


toal average an- 
instead of being a 
industry in the summer 
as it was in the 1920's, is now a 
peak load industry in the winter, 
and the peaks are apparently going 
higher and higher with the passage 
of time. The winter of 1948-49, which 
was an unusually warm one, stands 
as an exception to these increasing 
spreads, but it is not safe to count 
on that being repeated. The demand 
for burning oil changes in a volatile 
and unpredictable manner with 
changes in the weather. 

The normal winter demands of the 
industry have now been pushed to 
something like 500,000 b/d ahead of 
the preceding summer. For example, 
the winter demands in the three post- 
war winters ended with March 1949, 
averaged 543,000 b/d more than their 
preceding summers. By way of con- 
trast, the demands of the three win- 
ters ended with March 1937, aver- 
aged only 83,000 b/d more than their 
preceding summers. And the postwar 
comparison includes the abnormally 
warm weather of last winter. 


Gasoline Importance Declines 


We can see these recent develop- 
ments in the oil market in other 
ways. Many in the industry have con- 
tinued to concentrate their attention 
on gasoline. Gasoline still supplies 
the major backlog of demand. But 
the important thing, that may have 
been overlooked at times, is the fact 
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Heavy-duty ICC 
Drums and 


Bilged Barrels 


Light-gage 
Drums, 55, 30, 
and 15 gal. ca- 

pacity and 100 Ib. 


Grease Drums 


Lightweight Drums 
for Chemical 
and Powdered 


Materials 


Painted Various 
Colors or 


Decorated 


PROTECT VOUR PRODUCTS IN TRANSIT - 1M STORAGE 
USE J&L STEEL BARRELS AND DRUMS 


The sturdy construction of J&L Steel Barrels and drums is your assur- 
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market than it was in the prewar 
period. 


Chart 2 shows gasoline’s decreas- 
ing share of the current market. In 
the prewar years, it generally con- 
tributed better than 44% to the to- 
tal market. In 1938 it got as high 
as 46%. In the postwar years 1946, 
’47, and '48, however, it averaged a 
little better than 4014%, and in one 
year got down below 40%. The mar- 
ket for middle distillates on the other 
hand, has shown a pretty consistent 
rise from 13% of the market in 1934, 
to about 21144% in 1948. 


It is only logical that as the light 
burning oils have grown in impor- 


tance they have imposed a greater 


seasonal influence on the total mar- 
ket. That is just what has happened, 
as we have seen from the winter and 
summer trend lines exhibited in 
Chart 1. 


Along the bottom of Chart 2 are a 
couple of brief tables. The one on 
the left shows the compounded 
rates of annual demand gain in the 
period under review. The gasoline in- 
crease has tended to drag slightly 
behind the average gain for the to- 
tal market, rising at the compounded 
annual rate of 544%. That’s just a 
bit more than the rate of annual in- 
crease credited to residual fuel. The 
middle fractions, on the other hand, 
have demonstrated all the earmarks 
of a market in the full vigor of its 
early growth. The compounded an- 
nual rate of increase in the demand 
for middle fractions during this pe- 
riod has been a robust 10%. 


Finally, the little table on the bot- 
tom right of Chart 2 shows the re- 
lationship of average yields from 
crude in 1934, and in 1948. The in- 
creasing trend in the yield of mid- 
dle fractions at the expense of yields 
of gasoline and residual fuel is read- 
ily apparent. 


The yield of middle fractions has 
risen 8.1 percentage points—which, if 
you will overlook the unpardonable 
sin of putting a percentage on top 
of a percentage, is’ nearly a 50% 
rise from the 16.6% yield of 1934. 


All of this adds up to a set of im- 
portant results that perhaps require 
greater recognition. The domestic 
oil market is now subject to many 
more variable influences than it was 
15 or 20 years ago when gasoline 
was the only primary major product. 
Uncertainties of weather have be- 
come much more important. Demands 
for burning oils, and hence the mar- 
ginal demands for all petroleum, 
have become increasingly sensitive to 
what takes place in competitive fuel 
markets. And finally—and this is the 
focus of the analysis of this presen- 
tation—the industry today has _ to 
cope with a widening seasonal swing 
in demands, and this swing has be- 
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come more significant than may be 
generally recognized. 


There are three ways, and _ only 
three practical ways, for the oil 
business to adjust itself to these in- 
creased seasonals. These three meth- 
ods have been, and will continue to 
be used in combination, but for clar- 
ity of expression it is best to de- 
scribe them one at a time. 


First, if total supply capacity is 
sufficiently higher than the average 
annual requirements, activity can be 
expanded during the period of sea- 
sonal peak. This method is available 
at the present time through use of 
shut-in crude production capacity, 
and of spare refinery capacity and 
of tankers. But this method of 
making additional heating oil avail- 
able during the seasonal peak can be 
practically used, only to the extent 
that it does not compel excessive 
production of other products, includ- 
ing gasoline, for which there would 
be an inadequate demand in an off- 
season period. Moreover it is an ex- 
pensive method. 


A second way of meeting the sea- 
sonal peak requirements for burn- 
ing oils is to shift refinery yields. 
Refinery equipment can be adjusted, 
and has been adjusted in the past, 
to help accommodate the seasonal 
changes in the pattern of product 
demands. But there are limits beyond 
which the refineries cannot go with- 
out incurring prohibitive costs. Flex- 
ibility is limited by refinery equip- 
ment and processes, but within the 
limits of efficient operation, yields 
have been and will continue to be 
adjusted to some extent with the 


seasons. These shifts in yields are . 


encouraged, of course, by changes in 
the relative realizations of the sev- 
eral products at the refinery during 
the different seasons. 


A third way available to adjust to 
changing seasonal requirements is by 
adding to inventories in the slack 
season the stocks that would be de- 
livered in the peak season. Hypo- 
thetically, if it were possible to guess 
precisely the level of future require- 
ments, it would be possible to achieve 
a year-round uniformity of crude pro- 
duction, refinery runs, and _ yields. 
This could be done by letting all of 
the come-and-go of seasonal varia- 
tion fall on inventory accumulation 
and inventory drafts. 


Of course, it is not possible to 
forecast precisely what the future 
holds, and there is a risk element in 
any inventory operation. On _ the 
other hand, it is not desirable, nor 
is it good and prudent business judg- 
ment to rely entirely upon unused 
facilities, together with the flexibility 
of refinery yields, to meet the vicissi- 
tudes of weather, and the succes- 
sively higher peak seasonal require- 





ments of the burning oil market. 
That might have been all right when 
the seasonal peaks were less pro- 
nounced than they are at present. 
But the record shows that those 
peaks have been getting higher with 
the passage of time, which means 
that the risks of failing to cope with 
them on a sound operating basis be- 
come greater. Those risks involve the 
possibility of interruption to the nor- 
mally smooth flow of supplies, as 
well as the risks of incurring unnec- 
essary operating and capital costs. 


An attempt to adjust crude pro- 
duction and refinery operations so 
that they currently coincide with the 
rise and fall of seasonal demands, 
by its very nature, involves the main- 
tenance of idle equipment during 
part of the year. Shifting yields as 
the principal factor to adjust supply 
to the changing pattern of seasonal 
requirements, can be accomplished 
without excessive costs only within 
fairly narrow ranges. Moreover, shift- 
ing yields are brought about by sea- 
sonal changes among prices—changes 
that occur as seasonal demands for 
the respective products rise and fall. 
But apparently, despite the fact that 
this is exactly what competitive 
prices should do, it is difficult for 
the public to understand even mod- 
erate seasonal price changes. If the 
required price changes were large, 
which they would be if substantial 
reliance is placed on changing yields, 
then the industry must be prepared 
for criticism by the public. 


A brief look at the operating ex- 
perience of the domestic industry in 
recent months, and a survey of some 
of the possibilities that appear to be 
ahead for the coming winter, may 
serve to illustrate some of these ten- 
dencies. For this purpose I am going 
to ask the indulgence of our Pacific 
Coast friends and talk about the sit- 
uation east of the Rocky Mountains. 
The reason for this is that the two 
markets have been comparatively in- 
dependent of each other, and the sea- 
sonal influences seem most _ pro- 
nounced east of the Rockies. 


Let’s go back and pick up the story 
in the last quarter of 1948. Recall 
that the industry had been operating 
on an “all out” program for the war 
years and for the succeeding two or 
three postwar years—doing every- 
thing within its power to expand its 
over-all supplies. 


The peak winter period is a time 
when one would normally expect 
drafts to be made on storage. Inter- 
estingly enough, total stocks of crude 
and products increased in the fourth 
quarter of 1948, and the expansion 
continued through the first quarter 
of 1949, but at a somewhat slower 
rate. Apparently the situation did 
not appear to be too alarming. After 
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Specialized tank cars for more effi- 
cient shipping of liquids are designed 
and built at General American’s plants. 


General American's maintenance 
shops, located throughout the coun- 
try, keep GATX cars rolling. 


In cooperation with the railroads, ex- 
perienced record keeping and traffic 
control distribute GATX cars to meet 
shippers’ special and seasonal re- 
quirements. 
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The GATX reporting mark identifies the General 
American fleet of more than 40,000 tank cars of 
207 specialized types. This fleet, built in General 
American’s own plants and serviced by General 
American’s shops and offices everywhere, con- 
tinues to give shippers the safe, economical trans- 


portation of bulk liquids they need. 
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all, refiners were fresh from the ex- 
perience of the preceding winter 
when any relative increase in stocks 
was regarded as an achievement. 

The point is that inventories should 
have been declining. The fact that 
they did not decline, and decline sub- 
stantially, was evidence of the fact 
that the industry had finally caught 
up with its rapidly expanding post- 
war demand, and had really gone out 
too far ahead of it with the supply 
momentum that had been set in mo- 
tion. 


As the first quarter of 1949 wore 


on, and the normal seasonal declins 
in demands set in, the influence of 


CHART 3 
INDUSTRY TOTAL P 


heavy inventories began to be in- 
creasingly felt. A warmer than nor- 
mal winter added its part to the sit- 
uation. The resulting decline in crude 
production and crude runs was ac- 
celerated to coincide currently with 
falling demands. Indeed the cuts 
were so deep that, during the past 
summer, total stocks of crude and 
products were drafted at a time 
when it is normal to build them. 

In other words, when we look back 
at last winter and last summer, we 
find that the industry operated in a 
reverse inventory phase from one 
that would be expected to balance its 
producing and refining activity. 
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Stocks were built during the winter: 
and were drafted during the sum- 
mer, which is just the reverse of a 
normal basis of sound operations. 
Perhaps this experience will help 
us better to understand what may be 
in prospect for the coming winter. 
The winter has begun with total 
stocks of the major products not 
very much higher than at the begin- 
ning of last winter—although the 
distribution among products differs. 
Crude stocks are no longer regarded 
as excessive. The levels of crude pro- 
duction and refinery runs and yields 
however, still appear to be influenced 
more by the low demand period of 
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it’s ALL GRAVER 


FOR PETROLEUM 
PRODUCTS STORAGE 








CONSERVATION 
AT WORK 








Manifolding the vapor spaces of several 
cone roof tanks to the vapor space of 
the Expansion Roof Tank forms a 
closed system and prevents breathing 
and filling losses throughout the entir« 
battery. The record of savings u ith 
this system is open for your inspection. 
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@ Supplying dealer outlets over a 40-mile radius... this major 
oil company terminal is typical of Graver installations from 
coast to coast. 

At this location are ten 33 x 48-foot tanks fabricated and 
erected by Graver — five cone roof tanks for kerosene and fuel 
oil and three cone roof tanks interconnected with two Expansion 
Roof Tanks for vapor saving gasoline storage. 

With the emphasis on conservation it is imperative to 
recognize the value of the Graver Expansion Roof in preventing 
evaporation losses. It is likewise important to rely on Graver 
experience and facilities in the purchase of steel storage tanks 
for gasoline, kerosene, or fuel oil—whether it be field erected 
cone roof tanks or shop built bulk tanks. In any event... for any 


storage requirement ... get in touch with Graver. 


FABRICATED PLATE DIVISION 
GRAVER TANK & MFG. CO. INC. 


EAST CHICAGO, INDIANA 





NEW YORK « PHILADELPHIA + CHICAGO «+ CATASAUQUA, PA. * HOUSTON «+ SAND SPRINGS, OKLA. 
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last summer than by the forthcom- 
ing winter’s peak. 

The situation as it may develop 
over the coming winter can perhaps 
be best illustrated with several 
groups of charts. All of these charts 
use the same method of presentation. 
The demand and supply and yield 
data, which deal with volumes over 
a period of time, are plotted in the 
middle of the period they represent, 
and the inventory data are plotted 
at the end of the period. 


Chart 3—Total Products Demand 


Notice that the charts start on 
April 1 and end on March 31, which 
means that in each case the left half 
of the grid describes the summer and 
the right half the winter. The 1949 
experience is plotted with Bureau of 
Mines data through August; the ex- 
tensions represent the preliminary 
weekly figures of the API, smoothed 
with a fuur-weeks’ running average. 

It may be surprising to some that 
the total middle distillate demand in 
the first half of the summer, April 
through June, was lower than it had 
been for the preceding three years. 
That looks suspicious against the 
background of a 14-year 10% com- 
pounded rate of annual increase. 
There was at the time, and continues 
to be, the general view that the de- 
mand decline was not anything like 
that deep at the point of consump- 
tion—that it simply represented a 
slow-down in the rate at which prod- 
uct was moving out of primary stor- 
age. Residual fuel oil likewise was 
running at pretty low levels in the 
second quarter. In July the compari- 
sons began to show up much more 
favorably against preceding years. 
Gasoline demand increases have tend- 
ed to narrow in recent months. 

It has been necessary to make 
some guesses regarding the approxi- 
mate level of demands during the 
coming winter before analyzing the 
supply operations that will be re- 
quired to cope with the coming peak 
period. The figures used for this an- 
alysis are indicated along the right 
hand side of the chart. We do not 
know where the demands will land 
from month to month or from quar- 
ter to quarter, or even whether they 
will turn out to be close to our 
“guesstimates” for the total winter 
that is October through March. You 
can compare them, however, with the 
averages of past years by reference 
to the little arrows on the right of 
the charts to see whether they are 
acceptable to you or not. 

One factor that could throw these 
figures pretty badly off would be 
warmer than normal weather—and 
the second annual ‘‘woolly-bear” sur- 
vey made in the East—brown and 
black caterpillar that is—says we 
are going to have another warm win- 
ter. The accuracy of the woolly bear 
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is subject to some further scientific 
verification, however, pending which 
we have used the assumption of nor- 
mal weather—which means about 
10% colder than last winter. 

The figure set in for the winter 
demands for middle distillate oils is 
about 2114% above last winter and 
174%% above the cold winter of two 
years ago. That may look a bit high 
to some of you. It is not very far 
out of line, however, with the august 
thinking of the Bureau of Mines, 
which indicated in its forecast of 
crude oil demand that “in the case 
of heating oils, demand for the win- 
ter of 1949-1950 is estimated at about 
20% greater than in the winter of 
1948-1949, about half of the increase 
being due to the assumption of nor- 
mal weather and half to the increase 
in new installations.’”’ There are now 
12% more burners than were in serv- 
ice last year and 22% more than in 
the 1947-1948 period. 


Finally, these demand estimates as- 
sume that both the coal and steel 
strikes will be settled before any last- 
ing damage has been done. 


Chart 4—Product Stocks 


Chart 4 plots the major product 
stock data of the past three years, 
and puts the current situation along 
side of it to show where we now 
stand. The arrows on the right point 
to the stock positions as of next 
March 31, that have been used in 
this study. They have been set at 
levels that are related to previous 
years. Gasoline is put in at 115 mil- 
lion barrels, total middle distillates 
at 35 million barrels, and residual at 
24 million barrels. 


Once a judgment has been made 
about the probable level of winter 
requirements, and a position assumed 
for product and crude stocks at the 
end of the winter, that is, on March 
31, then the supply operations of 
the industry required in the months 
to come are mostly a matter of com- 
putation. 


The demand and stock indications, 
based on normal winter weather, do 
not necessarily suggest any great dif- 
ficulty when looked at by themselves. 
It is when we turn to the supply side 
of the story that we find the diffi- 
culties that may result from past ex- 
pansion and contraction of supply to 
coincide with the changing levels of 
seasonal demand. 


Chart 5—Crude Operations 


To piece out the inventory story, 
Chart 5 sets out the crude oil stock 
position as it has developed in the 
recent past. Note the substantial in- 
crease in crude stocks that began to 
occur last August, and the decline 
that has been almost continuous in 
the third quarter of this year. The 
215 million bbls. of crude indicated 
for next March 31, is about 10 mil- 
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lion bbls. above the levels of two 
and three years ago, but about 20 
million bbls. under last March. 

The levels of crude runs and of 
crude production that appear to be 
needed through the coming winter, 
about 4,450,000 b/d of crude produc- 
tion and about 4,800,000 b/d of runs, 
are well above current levels. The 
industry this winter seemingly will 
be compelled to continue the practice 
of following currently the seasonal 
fluctuations of demand. The supply 
operations of the industry cannot 
help but follow these fluctuations 
both up and down, until the lesson 
is learned of more adequate storage 
provision in the slack season. Only 
then would it be possible to let these 
variations of demand fall more on 
stock changes. 

The indicated runs required for the 
six winter months of about 4,800,000. 
are a new average record level for 
any winter in the history of the in- 
dustry. Equipment is available to do 
this. The important thing to note, 
however, is that the current level of 
runs is not adequate for the coming 
winter’s needs, and the longer they 
stay down around current levels the 
higher they may have to go later by 
way of offset. 

Reference to the crude production 
chart likewise shows the inadequa- 
cies of present production levels. Af- 
ter crediting the Texas Railroad 
Commission estimate of 419,000 b/d 


* of crude imports for the fourth quar- 


ter, and the -Department of State 
estimate of the same figure for the 
first quarter, an average production 
of about 4,450,000 b/d is needed to 
meet the requirements of the forth- 
coming winter situation. That’s more 
than 300,000 b/d above the current 
lével of production. Here again, fail- 
ure to achieve promptly the average 
volumes required may simply mean 
higher levels later. 

At some time during the winter 
the actual rate of operations may 
thus be higher than the averages 
used in this study. But, unless the 
level of crude production and runs 
during the winter permits of ade- 
quate stock drafts, and the accumu- 
lation of space in tankage, it would 
be difficult to prevent the recurrence 
of last season’s experience when the 
winter demands are over and sum- 
mer contraction again sets in. With- 
out adequate space in tankage it is 
impossible to accumulate stocks dur- 
ing the low summer demand season 
It is balance that is needed. It would 
be unfortunate indeed to anticipate 
the indefinite continuance of supply 
operations moving up and down con- 
currently with seasonal demands. 


Chart 6—Industry Yields 
The final chart, Chart 6, concludes 
this analysis of the coming winter's 
possibilities. It suggests a slightly 
higher percentage yield of residual 
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SPEEDY. Extenda-Hose is 

fastened at the top of the 
pump and reaches over cars with- 
out marring the finish. It extends 
with less effort than any extend- 
ing hose arrangement yet placed 
upon a pump. It speeds up sta- 
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WHEATON TYPE 31 FAUCET features positive self-closing action, 
durability and safe operation. Mechanical construction is simple and 
provides fast flow. Valve bronze composition assures long life and 
freedom from corrosion. Positive self-closing plunger opens against the 
tension of a compressor spring and closes automatically when operating 
wrench is released. Renewable plunger disc is easily replaced 
and locking cap prevents theft and protects threads. 
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WHEATON TYPES 433 and 433-A. Streamlined internal construction reduces resistance 
assuring full, fast flow. Both models are designed so that all internal parts are 
removable with the spout. This exclusive Wheaton feature permits quick, easy 
servicing and, like all the faucets illustrated, the disc in types 433 and 433-A can be 
changed in seconds without removing faucet from tank. The all metal, one piece 
plunger operates in a long bearing guide for even seating. Single dual-purpose 
gasket seats the plunger and seals the faucet. Type 433 is a straight faucet and 433-A is 


fitted with a 221° spout to prevent kinking on hose deliveries. Illustration at 
left shows valve dismantled for servicing. 
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fraction yields. 


prompt decrease 


current level, 
tively, an increase in the volume of 
imports. 


More 


desirability of a 
in gasoline yields 
and an immediate increase in middle 
Like crude produc- 


or alterna- high record for such a sustained pe- 


riod of operations. Recall from Chart 
5 that it also looks like a new av- 
erage winter record of crude runs 
will be needed. The combination of 
record runs and record middle frac- 
tion yields could present some diffi- 


importantly, 








tion and runs, the shift in yields ap- 
pears to be occurring belatedly. Per- 
haps that is because refiners typical- 
ly figure their realizations on cur- 
rent market prices rather than on 
prospective prices at the time prod- 
uct is delivered out of tanks. 

The average middle fraction yield 
required for the winter is shown at 


culties even though the equipment is 
available to achieve it. The sustained 
average yield of nearly 28% has 
been exceeded in only two months of 
the industry’s history—January and 
February 1948—and then only under 
pressure of government and industry 
committees, and of extremely erratic 
prices in spot local markets. 
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be made by increasing runs beyond 
the 4,800,000 b/d average, then ex- 
cessive gasoline supplies could result. 
Moreover, it is well to bear in mind 
that the level of runs and yields used 
in this analysis are six month win- 
ter averages. October has already 
gone by with middle fraction yields 
averaging about 24%% and crude 
runs averaging about 4,600,000 b/d. 


Operations above the record av- 
erages indicated must therefore be 
realized for the remaining five win- 
ter months if the six months aver- 
ages are to be achieved. 
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Supplying Peak Demand 





sibilities provides strong evidence 
that there is little or no prospect at 
present that the required seasonal 
adjustment for the coming winter 
could fall primarily on inventory 
changes, and thus help to avoid wide 
fluctations in current supply opera- 
tions. True, it looks like operations 
will get back in phase to an extent 
during the coming winter. Total oil 
stocks will be drafted—possibly an 
average of about 200,000 b/d for the 
whole period. It might have been 
better for the industry to have en- 


tered the winter period with larger 
fuel stocks, however, which could 
have been drawn on more extensively, 
thus avoiding the necessity of lift- 
ing industry supply operations to a 
level from which they will probably 
have to retreat again next summer. 

This analysis of the coming win- 
ter’s possibilities points up the kind 
of operating problems that must in- 
evitably accompany inadequate 
recognition of the greater seasonal 
influences in today’s oil market. It 
is not a situation that is with us 


ANNOUNCING A REVOLUTIONARY NEW PORTABLE FORMS-HOLDER 


Light! 
Compact! 


Protects Forms! 


Sizes to meet all needs. Above: Double- 
Lid Model D-815-N National SLIP-PAK* for 
forms up to 8%" x 1134”. Holds and files up 
to 35 sets. Below: Single-Lid Model S-30 
National SLIP-PAK’ for forms up to 3%" x 7”. 
Holds as many as S50 sets of triplicate forms 
of any type—book or loose-leaf. Filing space 
for 60 sheets. Fits easily in jacket pocket. 
(Form dimensions are maximum. Each 
SLIP-PAK* takes a wide variety of smaller forms.) 


Smooth, Hard Writing Surface 


and Exclusive Hand-Rest! 








Priced fom $2.75 to $5 plus taxes and postage (in United States, 
only). Order today from your nearby National Cash Register 
Company office. Or write to the Company at Dayton 9, Ohio. 
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and eliminate forgotten records! 


National SLIP-PAK* combines speed and con- 
venience with clearer, more legible records. 
When closed, National SLIP-PAK* completely 
protects your forms. To use: slide lid open; 
flip top set of forms into position; close lid 
and write. Remove completed form and file 
the copy in convenient, self-contained filing 
compartment. Note the “extended hand- 
rest,’ exclusive feature of National SLIP-PAK*, 
When writing at bottom of a form, slide lid 
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... reloads in 10 seconds. Order yours today! 
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today and will be gone tomorrow. 
It is a long time operating problem 
that we are concerned with here, and 
our thinking should be developed with 
that in mind. 


In the analysis of Chart 1, you will 
recall, it was indicated that the do- 
mestic demands of the past three 
winters for the whole country have 
averaged 543,000 b/d more than the 
preceding summers—that’s roughly 
about 10% of the annual average re- 
quirements. To provide 10% more ca- 
pacity for winter than for summer de- 
mands, 5% of total annual capacity 
must exist as a reserve. 


Those facilities, as you well know, 
are costly. Such excess capacity 
would amount to something like 250,- 
000 to 300,000 b/d at the present level 
of demands. A capital cost figure of 
$4,500 per barrel per day for such 
capacity in all three functions—pro- 
ducing, refining and transportation 
may be a reasonably acceptable fig- 
ure. On this basis, this excess ca- 
pacity would represent an investment 
well in excess of $1 billion. 


To provide above-average storage 
to be filled during the season of lower 
consumption—say 300,000 b/d for six 
months, equal to about 55 million 
bbls.—the investment involved would 
come to less than $100 million, as- 
suming a capital cost of $1.50 per 
barrel for tankage. A reasonable de- 
gree of interchangeability of white 
product storage would mean that the 
capital cost would be still smaller. 
That’s less than 10% of the cost of 
doing the job with other kinds of ca- 
pacity, which is more than an ade- 
quate margin to offset added costs 
and greater risks of carrying larger 
average inventories. 


These figures are clearly approxi- 
mations. They are adequate, how- 
ever, to demonstrate the very large 
capital savings that could be made if 
refiners should gradually adopt the 
operating practice of letting the 
changing seasonal requirements fall 
more on storage, and less on chang- 
ing volumes of currently produced 
supplies. 


The time to begin preparing for 
that is now. Tankage built this win- 
ter would be available to be filled 
next summer. Unless storage space 
is then available, and unless the in- 
dustry has the courage and foresight 
to fill it, then still another seasonal 
cycle of falling and rising supply op- 
erations must be anticipated. 


The present practice of adjusting 
current supplies to coincide with 
changing seasonal demands cannot 
help but result in shut-in crude, idle 
refinery and pipe line capacity, and 
tied-up tankers for a part of the 
year every year. And that means 
idle capacity of the most expensive 
kind. 
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instant starting ... gives com- 
plete lubrication protection 
and cleans as it lubricates. 
Give them what they want... 
Champlin HI-V-I Oil, avail- 





Amarillo, Texas. 


a product of 


Enid, Oklahoma 


Producers, Refiners and Distributors 


able at: 
. A Enid, Okla.; Oklahoma City, Okla.; 


Hutchinson, Kans.; Superior, Nebr.; 
Omaha, Nebr.; Grand Island, Nebr.; 
Lincoln, Nebr.; Mason City, la.; 
Rock Rapids, la.; Denver, Colo., 


“=. ~~ S\CHAMPLIN REFINING COMPANY /~ 


CHANGE OIL 
,gAT THIS SIGN! 


Quality Petroleum Products Since 1916 
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OUT 


AMONG MOTOR OILS IT’S HI-V-I 


This fellow isn’t fooling . . . he’s found the gobbler 
that stands out, for his Thanksgiving dinner! You 
can’t fool your customers on motor oil either . . . 
they want HI-V-I because it is especially refined for 
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API Told Competition Between Integrated, 
Nonintegrated Companies Benefits Public 


API Told Integrated Companies Must All Help 
To Formulate Ethical Standards of Conduct 


*By EDMUND P. LEARNED 


Vertical integration is being at- 
tacked. Divorcement legislation di- 
rected at your industry was filed in 
the last session of Congress. Legis- 
lation prohibiting manufacturers from 
engaging in retailing has been pro- 
posed and the government has 
brought suits against the Great At- 
lantic & Pacific Tea Co. and Dupont, 
charging abuse of power obtained 
through integration. 

We propose to discuss whether 
vertical integration is economically 
sound, to interpret the social and 
business significance of the attacks 
on it, and to suggest what your ob- 
ligations as businessmen are in view 
of these attacks. 

It should be clearly stated that the 
views expressed are personal and not 
institutional This talk, however, 
does represent the thinking of fou 
men on the Business School faculty, 
namely: Professors Malcolm P. Mc- 
Nair, Richard S. Meriam, Associate 
Dean Stanley F. Teele, and myself. . 

When we think of the oil industry, 
we commonly think of the great 
classifications of refining, marketing, 
transportation and crude production 
and exploration. 

There is both a high degree of 
specialization and a vast amount of 
vertical integration in your industry. 
The nonintegrated firms or specialists 
seek their advantage in the industry 
through skill in carrying out their 
specialty. The integrated firms, on 
the other hand, are specialists in the 
co-ordination of functions and in the 
adjustment of flows of commodities 
and services to changing market de- 
mands and technical conditions. 


Large Vs Small Investments 


Some functions of the industry 
can be conducted on a small scale, 
and others necessarily require large 
investments. 

The retail function may be carried 
on in a unit with low investment and 
small volume, or it may require a 


M Partial text of paper delivered at general 
session of API it Chicago Nov 9 by Dr 
Learned, professor of business administration 
Harvard Graduate School of Business Ad 
ministration 
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large investment in elaborate stations 
designed to attract patronage at high 
traffic points. The potential retailer 
has a range of choice, though he is 
likely to allege that the oil refiners 
or aggressive jobbers have preempted 
the best locations. 


For the jobber likewise the scale 
of operation is conditioned by his 
financial resources and personal in- 
terests. He can be a one-bulk plant 
operator with no owned stations, or 
he can do business on a larger scale 
and on an integrated wholesale-retail 
basis 

Refineries require larger  invest- 
ments, and the amount varies accord- 
ing to the market available and the 
complexity of products to be pro- 
duced. On account of the large 
element of fixed cost, refiners like to 
be assured of both a market for 
products and a source of supply for 
crude. It is natural for them to in- 
tegrate forward into marketing and 
backward into crude. S3ecause of 
the liquid character of the product, 
the high cost of transportation as a 
part of final delivered cost to users, 
the complicated problems of move- 
ment of crude and products in and 
out of a refinery, the economical size 
of refinery runs, and the location of 
storage points—-all factors which af- 
fect the costs and efficiency of an 
over-all integrated operation— it is 
only natural that refiners should look 
upon pipe lines and storage facilities 
partly as plant and partly as neces- 
sary adjuncts to reaching markets 
economically. 

The integrated refiner has taken the 
initiative in building pipe lines. Few 
independent lines have been built; for 
who would want to make the large 
investment in a line if he did not 
have an assured supply at one end 
and an assured outlet at the other 
sufficient to cover his break-even 
costs? Some advantage in competi- 
tion has undoubtedly accrued to those 
who had the pipe lines. Public agen- 
cies properly have dealt with ques- 
tions involving discrimination in 
rates. Jobbers who might like to 
buy at refineries and ship through 
product pipe lines may be _ handi- 
capped to some degree by the tech- 


nical requirements for batching and 
storing lots, and every effort should 
be made to overcome such technical 
difficulties. 


Vertical Integration Justified 


We believe that vertical integration 
is a justified form of organization. 
It represents a natural combination 
of functions. In itself it is good, and 
it contributes directly to the economic 
objectives of greater efficiency and 
lower prices. 


Whether integration is_ socially 
sound can be determined by asking 
the same list of questions which 
economists frequently ask about the 
results of competition. These are 
the so-called questions about busi- 
ness performance and may be sum- 
marized as follows: 


1—-Are there continuing at- 
tempts to improve products and 
reduce costs? 

2—Is the trend of prices down- 
ward? 

3—Is production and marketing 
concentrated in units of the most 
efficient size? 

4—-Is there a drive toward more 
efficient production and distribu- 
tion? 

5—-Is capacity utilized effect- 
ively, or has a high price, non- 
competitive policy resulted in the 
building up of large idle cap- 
acity? 

6—-Is there an efficient ad- 
justment of capacity to output? 

7—-Are working conditions im- 
proved and employment stabil- 
ized? 

8—Is there a general avoidance 
of waste of resources? 


.We are willing to risk the asser- 
tion, based on our knowledge of 
the industries, that in. . .oil the ver- 
tically integrated companies’ can 
answer most of these questions in the 
affirmative. 

We do not believe that vertical 
integration can be attacked on eco- 
nomic grounds. We have to look else- 
where to understand the attack. 


There is an atmosphere of keen in- 
terest in fairness in the air. It is the 
popular theme of the day. It places 
emphasis on what is fair competition 
and a fair use of economic power. 
The politicians, as we all know, have 
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Motorists choose oil in cans 16 to |! 


Why do they like it that way? ern package—cans! 
Because they know what they’re getting Remember that today motorists choose 
. . because they are convinced oil in cans is oil in cans 16 to 1. 


better oil . . . cleaner oil.* P.S. Can you think of a better way to cash 


So—top honors to you refiners for keeping in on your national advertising at the point 
motorists happy and satisfied . . . for build- of sale . . . than by displaying brand names 
ing your own prestige and confidence with on cans ¢ 
oil buyers . . . for using a clean, bright, mod- 


e focteial 
PROTECT YOUR BRAND NAME WITH IN CANS 


AMERICAN CAN COMPANY 


New York + Chicago ~- San Francisco 


*According to a survey conducted in New England, Middle Atlantic, South Atlantic, and East North Central States by the magazine, Super Service Station 
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AIR AND WATER SERVICE e Attendants stay with customers at the “point-of-sale” 
~ IN ONE COMPACT UNIT ‘ , 
“i The right squipment... tor thesightghesn Ta” Car owners prefer this faster, better service 
4 - for faster, better air-water service’ [ij » Neat appearance—no awkward, tangled hose 
Leading marketers have long recognized 
the superior time-saving and merchandis- ° Space-saving—utilizes island ends 
ing values of air and water service at the 
island. But, until now, there has been no e Fully automatic hose control—protects hoses 
equipment properly designed to meet their 
rigid requirements for installation, oper- e Entirely above ground—easily installed 


ation and appearance. 
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tomers; to build more business at the j There's an ISLANDER for every pump } 
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Steberlite medium and 
Mogul base Flood Lamp 
Holders for PAR-38 and 
R-40 lamps can be in- 
stalled on conduit fit- 
tings, wall brackets 
or pole slip fitter. 


FLOOD and SPOT 
LAMP HOLDERS 


+ 
improve lighting 
Cut lighting costs 
Attract Prospects 

8 
For Car Sales Lots, 
Filling Stations— 
Parking Lots.... 


Turn those dark uninviting corners into 
brightly lighted, sales-stimulating pictures 
of your services and merchandise. You 
can do it economically with the new 
Steberlite spot and floodlighting units 
(medium or Mogul base). These handy 
lighting facilities can be mounted singly, 
in pairs, or clusters of 3, 4, and 5. They 
are compact, easy to install, and are 
weather-proof with enclosed wiring. 


Few Parts to Stock 


Steberlites can also be used for direct- 
ing special attention to displays, buildings, 
entrances and statues. A few basic units 
take care of most needs; and a small in- 
ventory does a big profit job. Steberlites 
are sold through leading Wholesalers. 


Write for Bulletin 120-50 


/STEBER\ 
LIGHTING UNITS 


STEBER MANUFACTURING CO. 


Dept. 88, Broadview, Illinois 
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sensed these underlying sentiments 
and have been quick to label their 
program “the fair deal.” 


Soft Competition Being Advocated 


There has been a substantial re- 
bellion against competition mani- 
festing itself in some aspects of the 
Robinson-Patman Act, the Fair Trade 
Acts, and resale price maintenance 
legislation. Soft rather than hard 
competition is being advocated. Un- 
der the cloak of fair competition 
hide the individuals and firms who 
don’t want to be hurt by competition. 
They seem to have forgotten that 
real competition must, from time to 
time, be uncomfortable for competi- 
Sere. « 


To do a first-rate job in these 
times, the businessman must have an 
acute awareness of the public in- 
terest; he must operate in the public 
interest, realizing that he has obliga- 
tions to stockholders, employes and 
customers; and he must take the 
public into his confidence about the 
operations of the business. If the 
public cannot understand your social 
and economic contribution, it may be 
your policies need revision. , 


cconomists and government attor- 
neys suspect that bigness is not the 
result of efficiency; you must be pre- 
pared to prove that it is. They ac- 
cuse you of misusing power; you 
must be able to show by your daily 
behavior that you don't. If you can’t, 
there is genuine danger that “the 
goblins’ll get you.” 


One of our more important points 
is that business policies and prac- 
tices must conform to the general 
social climate and moral atmosphere 


in which business operates. This is 


not a counsel of passive nonresist- 
ance. It is a recommendation fo1 
militant forthrightness.. . 


Urges Emphasis on Competition 


Isn’t it about time that our legis- 
lators, lawyers and judges faced up 
to the fact that it would be better to 
put the emphasis on competition and 
not on injury to the competitor? 
Corwin Edwards, in his book, ‘‘Main- 
taining Competition,” written while 
he was at the University of Chicago 
between terms of service as econo- 
mist to the Federal Trade Commis- 
sion, made a very significant state- 
ment when he said, “Injury to com- 
petition should be defined as injury 
to the vitality of competition in the 
market, not as injury to competition 
between particular designated com- 
petitors nor as injury to a particular 
competitor, even though the power of 
large buyers is somewhat less dras- 
tically reduced by such an interpre- 
tation.” 


In our opinion, when injury to com- 
petition is interpreted as injury to a 
competitor, we are laying the founda- 





FIRES OUT QUICK 
... STAY OUT! 


Refineries . . . barrel houses 
bulk plants— wherever 
flammable liquids are stored 
AER-O-FOAM "'Fire-Tested”’ 
Protection is needed! 
National AER-O-FOAM pro- 
vides quick, effective action 
that stops fires before they 
get a “‘start."’ AER-O-FOAM 
forms a thick, tough, long- 
lasting, airtight blanket of 
foam that snuffs out flames 
. insulates threatened areas 
and prevents flashbacks . . . 
AER-O-FOAM is. non-cor- 
rosive .. . easily washed 
away with hose stream. 


Complete Protection 
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tion for the destruction of competi- 
tion, not its preservation... 


Therefore it becomes exceedingly 
important to consider what tests are 
applied in judging large firms in an- 
titrust cases and particularly in cases 
involving integration, to determine 
whether there has been or is likely to 
be injury to the public calling for 
conviction under the antitrust laws. 
We have previously referred to the 
broad economic set of tests relating 
primarily to business performance, in 
other words, to the social effective- 
ness of business and its contribution 
to progress. Businessmen ought to 
be warned, however, that from a le- 
gal standpoint the tests which are 
being increasingly applied in anti- 
trust cases are tests not of business 
performance, but tests of so-called 
market structure. These call for a 
word of explanation. Economic the- 
orists have tended to stress such cri- 
teria as the following: 


1—Are there a large number 
of buyers and sellers in the mar- 
ket? 

2—-Does one or a very few 
companies secure a large share 
of the total business? 

3—Is there collusion among 
buyers or sellers? 

4—-Is it possible for new firms 
to enter the market? 

5—Is it possible to experi- 
ment in new combinations of 
functions or commodities in the 
market? 

6—Do buyers have available 
an adequate number of alterna- 
tive sources of supply? 
7—Do sellers have an adequate 
number of independent custo- 
mers? 

Now if you, as businessmen, think 
that these questions sound rather 
academic, as if they proceeded from 
ivory-tower thinking, we just want 
to put you on notice that this kind 
of thinking, as it has seeped into 
judicial interpretation, especially in 
the last 15 years, is the thinking to- 
day that is winning the cases. Fur- 
thermore, the extension of this kind 
of thinking has led the courts to take 
the position that it is not necessary 
for power to be misused before there 
is conviction. The court says, ‘“The 
existence of power is sufficient.”” Sim- 
ilarly, the proof of “collusion” is 


much easier than before. It is ap- 
parently sufficient if the evidence 
shows “conscious parallel action,” 


“matching prices” or “uniform pro- 
cedure with mutual awareness.” 


These so-called market structure 
tests lend themselves easily to ad- 
ministrative and judicial application. 
However, without a better balance 
between these ivory tower tests and 
the previously mentioned tests of 
business performance, we shall have 
@ one-sided, over-simplified, unfair 
judgment of business that is far from 
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PUMP | 


Look “under the hood” of 
smartly styled Aro Deluxe Lub- 
ricators—there you'll find the 
famous ““HI-LO”’ Pressure Pump 
that makes a whale of a differ- 
ence in your service...and Bi 
your profits! 
Only ARO has “HI-LO”— 
and that means you can use 
LO pressure, up to 1800 lbs., 
for 90 % of all fittings—or you I 
can switch instantly to HI, up By 
to 6000 lbs., for the tough Hi 
ones. This saves time... pro- 
longs life of hose and equip- 
ment... produces 25% to 
40% more jobs from your # 
lubricant...and saves air! 
Aro’s great pump is perform- 
ance proved in fifteen years of 
hard usage by thousands of 
garages and service stations 
throughout the world. See 
your Aro Jobber. The Aro 
Equipment Corporation, 
Bryan, Ohio. 
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Model 5750 Chassis Lubricator 





LAPPED FINISH 


Low pressure grease cylinder 
and piston lapped to .0002” 
mérror finish, similar to finish 
used in finest aircraft. No balls, 
springs or packing. 








LUBRICATING EQUIPMENT 


ALSO... AIR TOOLS . . . HYDRAULIC 
EQUIPMENT... AIRCRAFT PRODUCTS ... GREASE FITTINGS 
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business realities. In a democracy 
the honest and tair integrated com- 
panies and the big businessmen are 
entitled to a fair hearing no less than 
the nonintegrated companies and the 
small businessmen. . . 


Subsidies 


The principal questions of fairness 
involve prices, profits and subsidies. 
When a vertically integrated com- 
pany is self-contained and sells only 
to ultimate users, it sets but one 
price and has but one profit. 


It does 


A Horix Petroleum Products 
Filler gives you trouble-free, 
fully-automatic operation from 
infeed through discharge. You 
fill with predetermined accur- 
acy into tin or glass, from 
ounces to gallons, with built-in 
Horix mechanical safety de- 
vices constantly alert to prevent 
product waste and container 
damage. Horix Fully-Automatic 
Fillers require only supervisory 


H 


Beginning our second half- century 











ORUK 


44 


as still liquid Filler Specialists 


MANUFACTURING CO. 
PITTSBURGH 4, PENNA. 


FILLERS and CONVEYORS 


not need to have transfer prices be- 
tween stages unless it desires to have 
a basis for measuring its efficiency 
and profits at each stage. If, how- 
ever, an integrated firm is dispropor- 
tionately integrated and it buys or 
sells to outsiders at different stages, 
the problem is more complex. . . 
When integrated operations are 
conducted persistently at a loss at 
one stage and when these losses are 
compensated for by profits at another 
stage, the nonintegrated competitor 
cries: “Unfair! Competition is not 





attention — Semi-Automatic 
Fillers require only one opera- 
tor to feed empty containers to 
the machine. 





As specialists in still liquid 
fillers Horix offers a complete 
line of dependable, easy-to- 
maintain machines that can 
minimize filling costs for any 
packager of petroleum products. 
Write today for full information. 










Write today for your 
free copy of 
Bulletin 248. 
Address: Petroleum 
Division, Horix 
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based on our relative efficiencies.” It 
is becoming increasingly clear that 
subsidized losses of that sort do not 
fit the moral sentiments of our time. 

In facing this kind of problem of 
suitable business conduct, we believe 
it is incumbent on business leaders in 
integrated companies to do some pio- 
neering in the development of appro- 
priate policies and guiding princi- 
ples. .. 

In suggesting such a possible guid- 
ing principle, we are by no means 
advocating that each stage or func- 
tion of an integrated operation must 
necessarily be conducted at a profit 
or at any uniform rate of return on 
investment. The matter is not so 
simple as that... 


The test would be whether the low 
prices which made  nonintegrated 
companies uncomportable at a partic- 
ular stage were attributable to effi- 
ciencies developed at that stage or 
to profits diverted from some other 
stage. 

To irnplement such a guiding prin- 
ciple, obviously, functional profit and 
loss statements would be useful to 
the integrated companies in deter- 
mining whether their policies were 
fair to competitors. As a corollary 
it might perhaps be argued that 
transfer prices between the stages 
of such integrated companies should 
ideally be based upon free and inde- 
pendent markets. Such market price 
determination, we recognize, may be 
difficult between refining and mar- 
keting. .. 

A real test of the public soundness 
of any business policy is whether one 
would be willing to tell the public his 
story if they asked... 


Big Educational Job to Be Done 


There is a big job of economic edu- 
cation to be done. Integration is 
good, not bad; but more facts to 
show why should be made available. 
Big business is not bad per se... 

We believe that it is in the social 
and public interest to have vigorous 
and healthy competition between in- 
tegrated and nonintegrated firms, let- 
ting each find its place in the market 
on the basis of its relative efficiencies. 
We believe that the larger integrated 
companies of American industry have 
a special requirement to participate 
in thinking out ethical standards of 
conduct applicable to firms with great 
economic power. 

If businessmen do not accept this 
challenge, they will probably face 
greater regulation at the hands of 
men who have limited understand- 
ing of the realities of business. Men 
of integrity will develop fair stand- 
ards and keep competition between 
integrated and nonintegrated firms 
socially acceptable. They will also 
protect the public interest. 

Such men will be entitled, more- 
over, to a fair hearing from the pub- 
lic and government authorities. 
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History and Growth of Product Pipe Lines 


By JOHN W. DE GROOT* 
Tuscarora Oil Co., Ltd., Harrisburg, 
Pa. 


In considering the history and de- 
velopment of products pipe lines, it 
seems desirable to choose a definite 
year as a starting point from which 
to trace the growth to date of re- 
fined-products pipe lines. For the 
purposes of this paper, the year 1930 
is taken as the initial year of com- 
mercial-products pipe line operations 
-in the United States. Developments 
in the pipe line transportation of 
natural gasoline and kerosine go back 
considerably further than 1930; and, 
as they are factors contributing to 
the start of a new industry, it would 
be well to review them here in this 
light. 


Early Refined-Products Lines 


Probably the earliest movement of 
refined products of any significance 
started in 1901, when the United 
States Pipe Line Co. started using 
one of a pair of parallel 4-in. and 
5-in. lines for the batching of 3 grades 
of kerosine. The lines had been laid 
in 1892 between Titusville and Wilkes 
Barre, Pa., and the success of the 
kerosine movement prompted an ex- 
tension of the system in 1902 to 
Marcus Hook, Pa. The system re- 
mained in intermittent kerosine serv- 
ice until 1926. In 1902 The Stand- 
ard Oil Co. (Ohio) placed in opera- 
tion a 4-in. line from its refinery to 
the East Ohio gas plant, a distance 
of 7 miles through a congested sec- 
tion of Cleveland. The line was used 
to carry a 32-deg-API-gravity oil, 
which apparently was used for gas 
enrichment. The line was abandoned 
in 1914; and, upon having been opened 
recently, was found to be in excellent 
condition, and with a few pounds of 
pressure on it. The only other re- 
fined product movement of record 
prior to 1930 started in 1929, when 
the Standard Oil Co. of California 
converted a 20-mile 10-year-old crude- 
oil line to motor-gasoline service; and 
that line, with a subsequent rebuild- 
ing, remains in service today. 


Natural-Gasoline Lines 


Natural-gasoline transportation by 
pipe line is believed to have started in 
1912 in Southern California, with the 
building of a 2-mile, 2-in. line, follow- 
ed in 1913 and 1914 with other 2-in. 
lines 16 and 30 miles long, respective- 


* Presented at 29th annual meeting of 
the API in Chicago, Nov. § 


Maps at right show how product pipe 

lines have grown since 1930. They were 

prepared as part of Mr. De Groot's talk 
before the API 
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CAN YOU FILL THE BILL? 


as assistant to the general 


sales manager of an established 
progressive independent midwest 
refiner. 

If so, you'll possess these general 
qualifications: College grad with 
chemical, engineering, bus. adm. 
or economic majors. Petroleum 
and branded products marketing 
experience—presently with name 
firm—not over 35 with real ex- 


ecutive ability, ready and willing 
to shoulder responsibility. 


In return, there is plenty of room 
for advancement—model working 
conditions and _ = facilities—renu- 
meration based upon liberal salary 
and incentive plan. 


* * x 


NOTE: For your protection and 
theirs, this ad is placed by the 
sales management consultants of 
the firm having the above open- 
ing. Please write in fullest confi- 
dence—their employees know of 
this ad including educational 


background, full factual experi- 
ence and photo. If your reply indi- 
cates you are the man they are 
looking for, we will arrange fur- 
ther negotiation and interview. 


Box No. 301 
National Petroleum News 


1213 West 3rd St. Cleveland 13, Ohio 











“PHILLIPS” 


Your ‘‘Buy Word’’ 
for DEPENDABILITY 





Since 1919 the PHILLIPS Trade 
Mark on Hand Operated Service 
Station Dispensing Equipment 
has been a hallmark of quality 
and dependability—a reputation 
constantly maintained through 


the years. 


| Write Today 
For Catalog 

showing the complete 
line of PHILLIPS Hand 
Operated Pumps, Tank 
Units, Grease Dispen- 








sers and other Service 
| Station Equipment. 


| PHILLIPS PUMP & TANK CO. 


5060 Brotherton Road 
Cincinnati 9, Ohio 


West Coast Office: 
2449 Hunter St. 
Los Angeles 21, California 
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ly. The year 1915 saw the first na- 
tural gasoline line in Pennsylvania, 
when the Peoples Natural Gas Co., 
of Pittsburgh, completed a 2-in. line 
from an absorption plant 23 miles to 
railroad. The Midwest Refining Co. 
in 1918 placed in service what is 
believed to be the first all-welded 
liquid-petroleum pipe line from its 
Salt Creek gasoline plant to Casper, 
Wyo., 40 miles of 3-in. pipe, bring- 
ing gasoline pipe line transportation 
to the Rocky Mountain area. 

By 1930 natural-gasoline pipe lines 
had invaded the “larger and longer” 
class with 3 lines, of 4-in. and 6-in. 
diameter, totaling 260 miles in length 
in operation in Southern California. 
Of these three lines, it is interesting 
to note that Shell Oil Co.’s 971%4-mile 
4-in. line from the Ventura Avenue 
Field to Wilmington, Calif., had an 
intermediate pumping station which 
employed a motor-driven centrifugal 


pump, and which was completely 
automatic in its operation. 
Gasoline Lines 

These developments in successful 

natural-gasoline pipe line operation 


led a group of Mid Continent refiners 
actively to consider the construction 
of a motor-gasoline line from Okla- 
homa to a Mississippi River point in 
the late '20’s. They finally abandoned 
their plans, however, apparently be- 
lieving that product identity could 
not be successfully maintained. With 
the adoption by many states of a 1927 
government master specification for 
liquid-fuels, this objection— more 
mental than actual—was largely 
overcome, and the way paved for the 
start of the new era in 1930. 

On Feb. 1, 1930, the Tuscarora Oil 
Co., Ltd., started pumping its first 
tender of motor gasolines out of Bay- 
way, N. J., towards it destination in 


TABLE 1 


Refined-Products Pipe Line—Vital Statistics, 


Total mileage of 
line service ‘ 

Total right-of-way mileage in 
pipe-line service 

Total refined products 
pipe line (THOUSANDS) . 

Total refined products, barrel-miles pumped 
(MILLIONS) ‘ 


pipe in refined-products pipe- 


refined-products 


barrels terminated by 


5,491 


1930-1949 


1930 1935 1940 1945 1948 1949 
289 1,471 8,040 12,857 18,399 20,109 
125 1,015 6,890 11,439 16,601 18,053 

15,746 105,835 230,019 333,562 365,603 

2,245 16,749 29,221 76,061 104,494 109,973 


TABLE 2 
Refined-Products Pipe-Line Right-of-Way—Mileage by 
States (1930-1949) 


1930 1935 
Alabama 0 0 
Arizona 0 0 
Arkansas 0 0 
California 20 20 
Colorado 0 0 
Connecticut 0 » 0 
Delaware 0 0 
Florida 0 0 
Georgia 0 0 
Idaho 0 0 
Illinois 0 137 
Indiana 0 0 
Iowa 0 HOT 
Kansas 325 731 
Kentucky 0 0 
Louisiana 0 0 
Maine 0 0 
Massachusetts 0 74a 
Maryland 0 0 
Minnesota 0 124 
Michigan 0 6S 
Mississippi 0 0 
Missouri 247 356 
Montana 0 0 
Nebraska 0 7 
Nevada 0 0 
New Hampshire it) 0 
New Jersey 17 17 
New Mexico 0 0 
New York 0 SS 
North Carolina 0 0 
North Dakota 0 0 
Ohio 0 113 
Oklahoma 7s 33S 
Oregon 0 ( 
Pennsylvania 323 1,292 
Rhode Island 0 91 
South Carolina 0 0 
South Dakota 0 0 
Tennessee 0 0 
Texas SS S7 
Utah 0 0 
Vermont rT) 0 
Virginia 0 0 
Washington 0 0 
West Virginia 0 0 
Wisconsin 0 0 
Wyomimeg 0 0 

1,125 1,015 


1940 1945 1948 1949 
0 281 281 281 

0 0 0 0 
16S 202 202 
20 20 20 19 
0 0 214 214 
26 26 26 26 
0 0 0 0 
0 78 78 78 
0 794 811 S11 
0 0 0 230 
S14 S49 1,114 1,359 
201 612 612 710 
625 950 1,046 1,060 
1,049 1,253 1,560 1,540 
6 6 6 6 
0 345 141 141 

0 0 0 27 
6 180 204 204 
0 74 74 74 
124 124 S48 S48 
71 71 126 27 
0 165 165 165 
167 179 179 887 
0 0 0 0 
1940 33 609 604 
0 0 0 0 

0 0 0 0 
103 104 104 104 
0 0 0 0 
412 521 521 528 
0 106 106 106 
0 0 70 70 
17s 4 1,020 1.070 
105 376 S64 785 
0 0 0 0 
1,462 1,850 2,175 2,355 
21 21 21 21 
0 100 100 100 
10 S1 167 167 
0 106 106 106 
311 675 2,235 2,307 
ai ai 8 40) 
hi a ia) 3) 
hi i] ) ie 
a La) ih ‘) 
0 7 7 7 
ia ia} i) ei 
0 0 189 189 
6,890 11,439 16,601 18,053 
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Whether it is one tank or a doz- customers 1S your assurance that 


1...large or small...pressure a Chattanooga Boiler and Tank 
or gravity...you can depend on job will serve you efficiently... 
the workmanship of Southland economically. So, when you need 
Steel Products. Years of industrial structural steel, hoppers, bins 
application experience satisfying or tanks, call on us for reliable 
our chemical and processing steel fabrication. 


CHATTANCOGA a and TANK CO. 


OVER 40 YEARS OF SERVICE TO AMERICAN INDUSTRY 


PRODUCTS 
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Midland, Pa., 370 pipe line miles 
away. The event climaxed a prepa- 
ration period of almost a year, dur- 
ing which time the line had been con- 
verted from its status as a 20-year- 
old crude oil pipe line west-to-east to 
a gasoline line east-to-west. 

At about the same time the Phillips 
Pipe Line Co. began work on a 735- 
mile gasoline line from its refinery 
at Borger (Texas Panhandle) to 
Kansas City and St. Louis—complet- 
ing the line and placing it in service 
the same year. 

Also early in 1930 plans were an- 





nounced of the joint venture of 6 
leading Mid-Continent refiners in the 
formation of the Great Lakes Pipeline 
Co. to build a i,240-mile gasoline pipe 
line from 8 northern Oklahoma and 
Kansas refineries to heavy consuming 
areas around Kansas City, Omaha, 
Des Moines, Minneapolis-St. Paul, and 
Chicago. Construction began the same 
year. 


A New Era 


With this great burst of activity 
marking the year 1930 as the start 
of the refined-products pipe line era, 


CLEAR-ALL 
Rear Axle Support 


New, fast action axle supports 





LIFT-ALL 
Front Support 








® ROTARY LEADS AGAIN! New Clear-All and 


Lift-All Axle Supports easily handle all old and 
new cars. Standard equipment on new Rotary 
Free-Wheel lifts. Will fit any 5” H-beam and can 
be used to modernize your old lifts regardless of 
make. Write for literature and prices. 


LIFTS 


Rotary Lift Co., 1070 Kansas, Memphis 2, Tenn. 
THE ORIGINAL HYDRAULIC AUTO LIFT 


AND STILL THE LEADER 


it is not surprising to note that late 
in 1930 the midwestern railroads con- 
siderec a proposal to lower rates to 
meet the impending competition in 
their area. 


In connection with rates, it may be 


noted that the first Tuscarora gaso- 
line tariff showed rates 25 to 60% 
below rail rates for equivalent dis- 
tances—the 60% on the longer hauls 
—and that only a few months in 
operation at these rates was sufficient 
to establish a 10% pipe line tariff 
reduction. 


The year 1931 was another year of 
great activity in the new race to 
build gasoline pipe lines from refin- 
ing to consumption areas. Pennsyl- 
vania really began to become prod- 
ucts pipe line conscious. In 1931 the 
Susquehanna Pipe Line Co. completed 
its system from Marcus Hook across 
Pennsylvania to Akron and Cleveland, 
Ohio, and north through the coal re- 
gion to Syracuse, N. Y. The forma- 
tion of the Keystone Pipe Line Co. 
for the purpose of building gasoline 
lines in Pennsylvania was announced 
that same year, and work was started 
promptly on 225 miles of line to serve 
Reading, Harrisburg, and Scranton- 
Wilkes Barre with refined product 
from Philadelphia. National Transit 
Co. in 1931 built and placed in opera- 
tion a 6-mile 2-in. gasoline line from 
a cracking plant at McClintock to 
Reno, Pa. 


Also in 1931 the Standard Oil Co. 
of New York built a gasoline line out 
of its Providence, R. L., refinery to 
serve Worcester and _ Springfield, 
Mass.—the first products pipe line for 
New England. The Great Lakes Sys- 
tem, started in 1930, was completed 
and placed in service in 1931. 


So the beginnings of the product 
pipe line industry were well estab- 
lished during the first 2 years of the 
’*30’s, and have led us on through the 
intervening years in a pattern of 
growth which best can be seen by 
reference to the charts, tabulations, 
and maps in this paper. 


Maps on p. 45 show the location 
of refined-products pipe lines in 1930, 
1940, and 1949. The areas of future 
product-line concentration were de- 
fined by the 2 major lines shown on 
the 1930 map. By 1940, these 2 
areas were considerably covered with 
products lines. During the war years, 
links reached out which almost joined 
these 2 areas; and a third section of 
the country, the southeastern states, 
came into products line prominence. 
It might be well to point out here 
that no government-sponsored war- 
time products lines which have since 
been removed from products service 
are considered in any phases of this 
study. By 1948 the evidences of a 
northern expansion on the Mid-Con- 
tinent outlet lines can be seen, to- 
gether with a link between the Gulf 
Coast and the central states. 1949 
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The ship that helps 


From Ketchikan on up the coast... in 
dozens of towns and cities in Alaska... 
people greet the tanker “M.S. Alaska 
Standard” with considerable affection. 
For, over the years, she’s helped Alaskans 
develop thousands of jobs. 


Regularly she loads a full cargo of 
petroleum products and takes them 
wherever they’re needed .. . like some 
giant floating service station. She pokes 
her prow into rocky inlets to serve fish 
canneries, goes on up the coast a few 
miles to bring a new mine the lubricants 
it needs to work, stocks oil for fishermen 
so they no longer have to travel six or 
seven hundred miles to refuel when the 
salmon run is on. 


1949 





create jobs in Alaska 


In short, she helps both the coast and 
interior of Alaska develop its resources 
...just as the oil industry throughout all 
our country helps other industries grow 
and people work, produce and prosper. 
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TABLE 3 
Refined-Products Pipe-Line Mileage—by Pipe Size (1930-1949) 


1930 1935 1940 1945 1948 1949 
Per Per Per Per Per Per 
Miles Cent Miles Cent Miles Cent Miles Cent Miles Cent Miles Cent 
2-]1 11 0.2 15 0.2 35 0.3 10 0.2 40 0.2 
Ir 73 1.¢ 7s 1.0 85 0.7 136 0.7 136 0.7 
4-11 1 233 5.2 514 6.4 675 5.2 789 4.3 717 j 
»-Ir 83 1.0 83 0.6 83 0.5 83 0.4 
6-Ir 197 15 2,136 17.8 3,457 13.0 5,204 40.5 6,039 32.8 6,266 31.2 
S-Ir 998 77.5 1,926 43.1 3,761 $6.8 5,530 3.0 8,944 48.6 10,217 50.8 
10-Ir 1 { 0.1 696 5.4 1,582 8.6 1,602 8.0 
12-Ir 93 7.2 91 2.1 128 1.5 549 4.3 786 4.3 1,048 5.2 
I 1,289 100.0 1.471 100.0 & 040 100.4 12.857 100.0 18,399 100.0 20.109 100.0 
TABLE 4 trend towards the larger pipe sizes 
i j ; : = oat and higher working pressures 
Refined-Products Pipe Lines—Miscellaneous Statistics (1930-1949) and hig & . 
The average spacing of delivery 
9% 935 ‘ 945 1948 1949 : ; mere 
aber of pump stations = — rd a 11 395 terminals decreased in the prewat 
verage station spacing 2.5 10. 16.0 48.5 53.4 55.5 decade, but since that time has been 
Number of delivery termir 11 f 133 204 261 280 ; —— anil . “a Ns 
\verage terminal spacing 102 61.8 51.8 56.0 63.5 64.5 increasing. <A _ possible reason for 
aay lnmanes horsepower 8.875 46,300 = 82,600 165,200 251,300 267,600 this behavior is that during 1930-40 
pumped ea pagans 3.95 2.77 2.8 217 2 40 2 43 construction was principally concen- 
Miles of pipe coated 23 310 1,617 4,817 10,103 10,993 trated in competitive pipe line areas, 
itaiinshapns - va _ ssi _— sa with a resulting closeness of delivery 
brings further products line concentra- gas lines have been included because points. The post-1940 tendency of 
tion to the heavily lined areas; estab- they carry a product ready for con- products lines to enter new more 
lishes a through link from the Gulf sumption, even though its origin may sparsely populated frontiers, together 
Coast to eastern refining centers; and in some cases be the producing fields with improvements in tank-wagon 
finds a products line pushing out and its destination a refinery. hauling range, has doubtless con- 
towards the Pacific Northwest and a A tabulation of pipe by sizes is tributed to the present trend. 
new pipe line frontier. shown in Table 3. No stability in The data on installed horsépower 
In Table 1 are tabulated what trends is shown for the early years. per milion barrel-miles pumped do 
might be called the ‘vital statistics’ From 1945 on, however, decreases in not show any significant trends 
of the products pipe line industry the percentage of 4-in. and 6-in. pipe However, this is not surprising, as 


Although the amazing growth of the 
industry prewar is spectacular in it- 
self, perhaps more so in the postwa1 
expansion, which shows in the 4-year 


are offset by corresponding increases 
in the prevalence of 8-in., 10-in., and 
12-in. pipe. 


In Table 4 are tabulated some of 


the tendency to provide spare equip- 
ment, the increase in working pres- 
sures, the increasing station spacing 
and the capacity of the lines in re- 


period 1945-1949: a better than 55% the less important but more interest- lation to their present throughputs 
increase in both mileage of products ing statistics for the products pipe are all contributing factors and 
lines and barrels delivered to term- line industry. The number of pumping working in opposite directions. 

inals. The war years themselves were stations increases, but not in propor- The great increase in the use of 


a period of tremendous products line tion to the right-of-way mileage protective coating is due not only to 



























growth, with 60% more mileage in and thus a definite, although small, the newer lines’ coating a greater per- 

operation in 1945 than in 1940, and increase in the average station spac- centage of their pipe mileage, but t 

with the barrels delivered more than ing is seen from 1935 on. This in- the coating of older lines during r¢ 

doubling in this 5-year period. The crease is consistent with the recent conditioning as well. 

barrels delivered in each case ar 

barrels delivered to terminal, an _— 

thus do not include barrels handled 5 es 3S ee ; : 

by lines serving as feeders into other aioe dens |4 

lines. Total barrels handled by prod- NTON - GREAT LAKES PIPE LINE . 

ucts lines postwar are about 8’ 7 TLLEEIOE OOOO an . 

vyreater than barrels terminated ALBERTA a a — 
The ratio between miles of pipe and a a \ - 

miles of right-of-way is indicative ot — pareoutD sv aie a ONTARIO <> 

how much looped line is in operation Sz : . 7 

and, surprisingly, this has change: “ oy . merit CXC Coe 

little percentagewise during the en saan PP Yoke ses spciasce st Ali, ra 

tire existence of products lines. It ee a Lgl”, Zz Y 

varies in the vicinity of 112%, but ‘ : Le & oe! a 

shows no tendency toward significant uses ‘ ( 6 

chang’ | , . - ! b "2 

Resid =z al VS 


A similar situation 
“average haul,”’ the 
to barrels. It varied 


considerably from interval to interval 


prevails witl 
ratio of 
has 


| 450 MILE Prpe 


40 MILES —16 PIPE 360 MILE 8 PIPE 


the 
rel-miles 


INITIAL CAPACITY 
95.000 BARRELS D 


INITIAL CAPACITY 
70.000 BARRELS /D 


WNITIAL CAPACITY 
70,000 BARRELS /O 


bar- 





TO BE COMPLETED IN 195¢ TO BE COMPLETED BY SPRING OF 1951 

















but indicates a consistent reductior i 
in postwar years “ a ee —_ 

Table 2 tabulates right-of-way mil: \ — : 
age by states, and gives in numerical Shown above is the route of the Interprovincial Pipe Line Co.'s 1,150-mile pipe 
fo Thi as already bee en « . 
orm what has already been seen on line to be constructed from Edmonton to the Great Lakes (see NPN Sept. 28, p. 17). 
the maps on p. 45. It would probably 


The 
pipe line company was sponsored by Imperial Oil Co., Ltd., affiliate of Standard 
Oil Co. (New Jersey), at a cost of $90 million. 


be well to point out here that in this Indicated also are the size, capacity and other details regarding the line. 


entire study lines purely for the trans- 
portation of natural gasoline have 
been excluded. Liquefied petroleum 


Line to Lake Superior takes the 
most direct route possible, avoiding towns and other pipe line obstacles 
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HYSTER 
HANDLE 
OIL DRUMS 





4-drum handling arms for the Hyster 40 makes it possible to 
handle easily, safely and efficiently up to four drums of 
material at a time. These loads can be moved, stacked, separat- 
ed or emptied without any manual handling. 


November 16, 1949 


A New Work Tool Combination for the Petro- 
leum industry... The NEW Hyster drum hand- 
ling arms with a Hyster Load-Grab machine on 
a Hyster 20 handles ONE or TWO drums with- 
out a pallet. The same combination on a Hyster 
40 handles ONE, TWO or FOUR DRUMS with- 
out a pallet. Picks Up, Transports, Stacks. 

Handling and transporting oil drums without 
pallets is a big advance. In the picture above a 
Hyster 20 is positioning 2 oil drums at a time. 
Left—a Hyster 40 is shown with Hyster’s newly 
developed 4-drum handling arms. Conventional 
oil drums may also be handled four at a time. 

Hyster rolls on pneumatic tires, goes any- 
where, indoors or outdoors. Trunnion mounted 
steering wheel (3 wheel design) gets Hyster in 
and out of cramped quarters easily and quickly— 
high maneuverability. 

Phone your Hyster Distributor for demon- 
stration. Or write for literature. 


HYSTER COMPANY 


THREE FACTORIES 
® 2902-74 N. E. CLACKAMAS, PORTLAND 8, OREGON 
1802-74 NORTH ADAMS ST... PEORIA 1, ILLINOIS 
1010-74 MEYERS STREET. ... DANVILLE, ILLINOIS 
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GET MORE 
NIGHT 


BUSINESS 
WITH 


GLO-RITE-LITES 


You can modernize 
your location AT 
LOW COST with 
GLO-RITE-LITES ! 
Superior mechanical 
features make them 
so economical to 








purchase . . . to op- 
j erate ... to main- 
: tain. Easier to in- 


stall, guaranteed to 
operate efficiently 
even in sub-zero 
weather. 








Better light your site 
with GLO-RITE-LITES. 


WRITE FOR 
FOLDER TODAY! 


A Few Choice Territories Still Open 





OSCAR PHILLIPS CO. 
2918 VINE ST. CINCINNATI 19, OHIO 


NATIONALLY RECOGNIZED 


MONEY MAKER 
For Fuel Oil Delivery 


Wherever homes are oil heated in the U.S. 
you'll find VENTALARM whistling tank fill 
signals. 

Perfectly natural when you figure that a 
VENTALARM signal installation cuts de- 
livery costs 20% to 30%. By eliminating 
any need to enter the home VENTALARM 
signal reduces your driver's service time at 
least five minutes on each drop. A saving 
of from 30c to 50c on each call. No spills; 
no repeat calls. 

15 Major and 3500 Independent Oil Com- 
panies have installed over 1,500,000. Model 
LC for old tanks easily and permanently 
installed in vent line in 15 minutes. Pays 
for itself in a few deliveries. 

See your supplier or write us for literature. 


SCULLY SIGNAL COMPANY 
79 First Street, Cambridge 41, Mass. 


VENT ALA RM ; 


Canadian Licensee, 
Empire Brass Mfg. Co., Ltd., London, Ontario 
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Small Business Needs Fair Trade 
Laws, Dressler Tells API Group 


New Jersey Retail Gasoline Dealers’ Spokesman 
Calls for Co-operation from Oil Marketers 


“By JOHN DRESSLER 


I welcome this opportunity to ex- 
press the feelings and attitudes of 
small business toward fair trade laws. 
Last spring you heard an opponent’s 
view of fair trade; now you will hear 
a proponent... 

I purposely said ‘small business” 
rather than gasoline retailers, be- 
cause I believe that the problems of 
the gasoline retailer are identical 
with all other retailers. Nothing in 
my talk is intended to suggest violat- 
ing any state or federal laws pertain- 
ing to price fixing. . . 


Sales Below Cost 


Sales below cost cause all the pres- 
sure on the part of the retailer and 
others in business for some form of 
government protection. . . This prac- 
tice. . .rewards the man who is best 
able to deceive the consumer into 
believing that he is getting a break... 

From the Supreme Court of the 
United States comes the following: 
“There is a great body of fact and 
opinion tending to show that price 
cutting by retail dealers is not only 
injurious to the good will and busi- 
ness of the producer and distributor 
of identified goods, but injurious to 
the general public as well. The evi- 
dence to that fact is voluminous. . . 

Forty-five state legislative bodies 
have acknowledged the need for some 
form of price protection to protect 
quality of merchandise against the 
vicious practice of price cutters, 
through the enactment of state fair- 
trade laws or resale-price mainten- 
ance laws. . . 

The unfair-sales acts are, for the 
most part, really only a declaration of 
principles on the part of legislative 
bodies, inasmuch as the procedure 
for carrying out the principles ex- 
pressed by these legislative bodies 
and the procedure for enforcement 
are so evasive and difficult that very 
little good has been derived from the 
laws. 

It is now only necessary to amend 
the existing laws to make them ef- 
fective, so that practical benefits 
might be derived. Here our industry 
may clash and drift apart unless we 
can reach a common understanding 
which will give to the retailer the 
protection against chiselers he needs 
and yet satisfy others in the industry 
that the legislation is not too radical. 

If our industry, particularly, con- 
tinues to support so-called ‘free en- 


Partial text of paper delivered at API 
Marketing Division session Nov. 8 at Chicago 
by the executive secretary, New Jersey Gaso 
ne Retailers Assn. and Allied Trades. Inc 


terprise,”’ then those of us at the re- 
tail level will fight alone. As the 
resistance and opposition of others 
in the industry become more drastic, 
the feeling of resentment will prob- 
ably mount to the place where re- 
tailers will seek more drastic legisla- 
tion than would be necessary if the 
industry would concede as a whole, 
that something must be done about 
this problem—something tangible and 
effective. .. ; 

Now let us see if I can_convey to 
you some of the reasons why I think 
fair-trade laws should be strength- 
ened, and for that purpose let me 
take a brief period to discuss the 
New Jersey market. 


New Jersey Market 


I believe that, essentially, the other 
47 states would be comparable to our 
market. Here we have approximately 
11,000 dealers. We have been oper- 
ating under several fair-trade laws 
since 1938. Even though we have 
been operating under a so-called um- 
brella, we have had an increase of 
less than 10% in licensed outlets from 
1938 to 1949, which disproves the 
theory that a fair-trade market will 
encourage over-expansion of service 
stations. We also have approximately 
20% annual-business mortality which 
also disproves the claim that a fair- 
trade market protects the inefficient 


Now, what are the chances for a 
sound economic market where there 
is no fair-trade protection? Do you 
realize that, in our market, one out of 
every five dealers is headed for bank- 
ruptcy each year, and that he has 
nothing to lose if he makes one last 
attempt to stay in business by cut- 
ting the price? In 11,000 dealers, we 
have every race, religion, and creed 
represented; and price wars can be 
and have been, started because of the 
racial or religious differences between 
competitors. I know of one price 
war started recently because a com- 
petitor refused to change a 50c piece 
for a dealer. .. 


Drastic price cuts are 
ever, instituted by successful busi- 
nessmen. For the most part the in- 
competent or the hot-head, or the 
failure, cuts the price—not becauss 
sound reasoning or efficient methods 
enabled him to do so, but rather be 
cause of ignorance or hate. Any one 
individual cutting the price drastic- 
ally can set a fire going that would 
eventually destroy many efficient 
dealers. . . 


rarely, if 


Our courts can be trusted with the 
power to enforce penalties for viola- 
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tion of civil and criminal laws even 
to the extent of taking a man’s life, 
if he commits murder. Why can’t 
the courts be trusted to determine 
fairly whether a practice is unecon- 
omic, if we pass the proper kinds of 
ae 


Michigan Act 


Now, let’s just touch on the Mich- 
igan Fair Trade Act. I have pur- 
posely avoided long talk on this act, 
because there are others more fam- 
iliar with it than -I am. However, 
according to my knowledge of the 
operations of this act, the retailer 
has increased his margin of profit by 

. . 25% in the past nine years. Can 
anyone find fault with a law that 
calls for a 25% increase, when during 
the same period the cost of living 
rose nearly 60%? 

It would be well for our industry 
to study this act very closely, for it 
will serve as a pattern for dealer 
associations throughout our nation, 
on a state basis. 


Conclusion 


In my opinion, fair trading through 
existing price maintenance laws would 
be the soundest and best approach to 
a solution of this problem; however, 
inasmuch as our industry is reluctant 
to make use of present laws, I think 
the next best solution would be adop- 
tion of acts similar to the Michigan 
act. 

In closing, let me urge all levels of 
our great industry to study our prob- 
lems. . .try to understand our efforts 
to solve them. . .do not oppose us. . . 
instead, try to guide us to sound leg- 
islative solutions. 

You can’t stop crime by saying it 
isn’t nice to commit crime. . .you 
can’t stop chiselers by saying chisel- 
ing isn’t nice; you must have laws 
with teeth in them to bring com- 
pliance. 


Urban Station Building Up 


WASHINGTON—Continuing a re- 
cent marked upward trend, August 
permits for service station construc- 
tion numbered 427 in urban areas 
with a valuation of $4,000,259, accord- 
ing to Bureau of Labor Statistics 
monthly report. This compares with 
263 permits reported for August 1948, 
with a valuation of $2,367,520. The 
bureau reports only on permits issued 
in incorporated places above 2500 
population. 


Suspend Oil Truck Rate Cut 


NPN News Bureau 
WASHINGTON Interstate Com- 
merce Commission has suspended for 
investigation until June 1, 1950, mo- 
tor-carrier tariff schedules proposing 
to establish reduced rates on petrol- 
eum and products from Casper, Wyo., 
to points in Iowa, Minnesota, Ne- 
braska and South Dakota. Rates had 
been filed by Middlewest Motor 
Freight Bureau, Kansas City. 
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Send for a copy of bulletin PM48 
that gies details. 


MARLOW PUMPS « RIDGEWOOD, N. J. 


MANUFACTURERS OF QUALITY PUMPS SINCE 1924 
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On the main autobahn (like our 
high speed auto highways) between 
Amsterdam and Rotterdam, Shell Oil 
has its newest and most modern serv- 
ice station in Holland. It literally 
sparkles in the whiteness of the sun- 
light on the triangle where a side 
road turns off. You can see it for 
miles in either direction as it comes 
over the horizon line on the flat sea 
bottom land 


The photos pretty much tell its 
story. There are six pumps in pairs, 
one pair on the main highway and a 
pair on each of the two connections 
to the side road. The equipment is 
Dutch made, as is pretty much all 
of the oil companies’ equipment made 
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Shell Stations in Holland Offer Some Innovations 


in the country where it is used. This 
is because of the shortage of cur- 
rency exchange. However, this is 
also standard Shell equipment no 
matter where it is made. 

A new idea, between the pairs of 
pumps, is a metal box-like stand con- 
taining the piping for water, to a 
faucet and small wash basin at one 
side, and a faucet low down for water 
cans on two other sides, and a cab- 
inet for odd tools and cleaning rags. 
(See upper right, lower left photos). 

Hanging from the fill pipe of the 
car at the pumps is a rubber pad to 
protect the paint of the car from jabs 
with the hose nozzle and from the ill 
effects of splashing gasoline (see pho- 




















to in center). Maybe others have 
used it but it’s new to the writer 
after years of storming at service 
stations because the attendant al- 
most invariably slops gasoline over 
the fender and then manages to coat 
some oil from his hands all around. 


And the _ toilets,—well being in 
Holland they were immaculate as 
were all the other toilets we saw 
there, whether in hotels, restaurants 
or old gasoline service stations. The 
same was true in Germany and to a 
general extent in Switzerland. But 
as to the other countries the less said 
about their toilets the better, just 
as in the U.S.A. 

WARREN C. PLATT 
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Deliveries Increased, Dispatching 


Stepped up to Cut Per-Gallon Costs 


California StandardAnalyzes Rising Marketing 
Expense, Adopts Program to Reduce That Figure 


This is the last in a series of 
five articles on Standard Oil of 
California marketing operations. 
Preceding articles appeared in 
Sept. 7 and 28, and Oct. 12 and 
26 editions of NPN. 


By HOLGER RIDDER 
NPN Staff Writer 


One of the biggest problems facing 
any petroleum marketer, large or 
small, is that of reducing present 
gallon cost to a minimum, declares 
E. J. McClanahan, vice president, 
Standard Oil Co. of California. 

One of the most effective ways of 
accomplishing this is by careful con- 
trol of delivery costs through in- 
creasing the size of deliveries and 
scheduling them in the most economi- 
cal manner. Standard of California 
has started such a program under 
the supervision of the cost control di- 
vision of the marketing department. 

The ultimate goal of the program 
is to increase the size of deliveries 
with a resultant reduction in pres- 
ent gallon cost. 

While California Standard’s pro- 
gram has been in effect too short 
a time to have arrived at definite 
conclusions or to present actual re- 
sults, the company has prepared a 
pamphlet which outlines the prob- 
lem and indicates a solution. 

Company points out in pamphlet 
that while general cost of living 
has risen 70.9% above prewar, classi- 
fied salaries in California Standard’s 
marketing department have increased” 
90.8%, but the retail price of gaso- 
line (ex tax) has gone up only 41.8%. 

The company is selling more prod- 
ucts than it did prewar—which should 
lower the average cost of selling a 
gallon of product. But, company 
states, costs have risen so fast that 
present marketing “cost per gallon” 
is over 20% higher than it was in 
1941. 


Analyze Marketing Cost Rise 


In analyzing why marketing costs 
are so high, company comes up with 
these figures: 

On the average, the “under-1,20- 
gals.-a-year’” accounts take only 75 
gals. per delivery. And if all ac- 
counts under 2,500 gals. a year are 
averaged, the California company is 
delivering an average of only 100 
gals. at a time. 

Also, 47% of Standard of Cali- 
fornia’s accounts buy only 7% of the 
volume but require 22% of the de- 
liveries; and 

23% 


®. of the accounts buy 10% of 
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the volume and require 18% of the 
deliveries; and 

30% buy 83% of the volume and 
require 60% of the deliveries. 

Or, to put it another way, 70% of 
the accounts buy only 17% of the 
volume but require 40% of the de- 
liveries. 

To show “just how expensive small 








deliveries are’ California Standard 
prepared a chart showing: 


Average Delivery Costs 


(Marketing department area trucks— 
area salesmen salary and truck ex- 
pense only) 


Size of Delivery 
Delivery Cost 
( gals.) (c per gal.) 
50 4.44 
75 3.02 
100 2.32 
300 0.90 
500 0.62 
800 0.46 
1,000 0.41 


Six principal points in California 
Standard’s program aiming at in- 


ORONITE ADDITIVES HELP 
LUBE OILS WIN HIGH HONORS 


Oronite Lube Oil Additives help heavy duty and premium 
motor oils pass the test of tough operating conditions in 
modern high speed engines. These superior additives are 
inhibitors of corrosion and oxidation. They 


impart to base oils any degree of deter- 
gency desired. The excellent qualities of 
these additives have been proved by exten- 
sive field service experience. If you need 
complete, balanced additives ready for 
blending or special additive formulations, 


ORGNITE 
CHEMICAL 
COMPANY 


The N.g te Wate wan Chem als 





call or write the Oronite office nearest you. 


38 Sansome St., San Francisco 4, California + 30 Rockefeller Plaza, New York 20, N.Y. 
Standard Oil Bldg., Los Angeles 15, California + 600 So. Michigan Ave., Chicago 5, Illinois 
824 Whitney Bldg., New Orleans 12, Louisiana 
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creasing size of deliveries are pre- 
sented this way in the pamphlet pre- 
pared for personnel: 

‘“‘1—The small account presents one 


of your big opportunities, for in many 
cases he can be sold on taking larger 


trucks. Perhaps you need larger 
trucks. Very often truck capacity 
limits your ability to make ‘more 
gallons per delivery.’ 

“6—Your district credit stands 
ready to consult with you on all cred- 
it aspects of this program to increase 


Automatic Transmission 
Training Given Dealers 
Gulf Oil Corp. has introduced its 


new branded automatic transmission 
fluid, Type A, to dealers and com- 


deliveries. Look at it this way. If pany-operated stations and an in- 





you ran your own business—got paid the size of deliveries. Take advan- tensive dealer training program in 
so much a gallon to deliver—you un- tage of his counsel. automatic transmission lubrication 
doubtedly would adopt this policy for ° service is under way. bs oon . 
small accounts: Retain the business, Two or more lubrication’ engi- 
but work unceasingly toward getting Reprints Available neers from each of Gulf’s. do- 


mestic sales divisions attended a re- 
cent three-day session of the training 
program in Pittsburgh. They heard 


them to take the largest possible de- 
liveries—at least over 100 gals. 
“*2—-Put as many of your accounts 


A 12-page reprint of the five 
articles in this series has been 


on a dispatch basis as you can. An- prepared and is being made general office and research engineers 
alyze each one this way: Divide an- available to NATIONAL PETROL- explain the principles of automatic 
nual purchases by actual number of EUM NEws readers. Reprint will transmissions, watched automobile 
deliveries. This gives you the aver- include these articles: “Man- company experts demonstrate ser- 


power Utilization” (NPN Sept. 
7, p. 24); “Efficient Marketing 
Operations” (NPN Sept. 28, p. 
31); “Comparative Credit Scor- 
ing” (NPN Oct. 12, p. 36); 
“Management Efficiency Scor- 
ing’”’ (NPN Oct. 26, p. 25); and 
the article appearing in this 
issue. 


age delivery. Compare this with us- 
able storage. You'll be surprised at 
the larger deliveries you could make. 
The plan is to get there when the 
tank is low and fill it up! 

“3—Bear in mind that it costs just 
as much to dump a small retain as 
it does to make any other delivery 
of the same size. All of the fixed 
costs are still thére. Bring in the 


vicing procedures on the various 
makes of units and finally partici- 
pated in actual performance train- 
ing. 

“Graduates” of this session are 
conducting courses for all Gulf lubri- 
cation dealers desiring to service the 
automatics, Detailed brochures, illus- 
trating procedures on all types of 


Reprint prices are as follows: transmissions to be serviced, are sup- 


retain. -—y copies $ 15 plied as part of the course. 
- . > 00 copies $ 14.75 " . 7 —— 
4—-Convert as many of your larg- 500 santas $ - 50 Gulf’s automatic transmission fluid 
er accounts to Motor Transport Deliv- 1,000 copies $127.00 will be packaged in five-gallon litho- 


ery as you can. MTD trucks can 
make larger deliveries and the prod- 
uct doesn’t have to be handled 
through the plant. 

“5——Analyze your delivery perform- 
ance in relation to the size of your 


graphed pails, and in 54-gal. drums. 
All packages are tamper-proof sealed 
and non-returnable to prevent con- 
tamination. 


Direct your requests to: 
Reprint Department 
NATIONAL PETROLEUM NEWS 
1213 West Third Street 
Cleveland 13, Ohio 








Oil Vs. Gas Heat Costs 
Computed by Handy Table 


A table of cost relationships be- 
tween 40° different price levels and 
nine different B.T.U. ratings of oil, 
coal and gas has been compiled and 
published in copyrighted form by 
Oil-Heat Institute. All comparisons 
between the three fuels are on the 
basis of the number of British thermal 
units (B.T.U.) which can be bought 
for 1c at the varying price levels. 

OHI points out that fuel cost com- 
parisons are difficult to calculate 
while talking to a customer because 
of the different units of measurement 
and the large B.T.U. figures employed. 
Because the use of pencil and paper 
interrupts a sales talk, the OHI Fuel 
Cost Table was devised as a short cut. 
Instructions are included on how to 
work out an average gas cost over a 
heating season so as to vive due ef- 
fect to sliding scale gas prices. 

The fuel cost tables are printed 
on an 8% x 11 piece of card stock, 
scored to fold into pocket size. Single 
copies have been distributed without 
charge to the OHI membership, but 
no plans have been announced con- 
cerning further distribution. 
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GRANCO meters 


speed deliveries from tank truck or loading rack 





Model TD Truck Meter 


GRANCO Meters cut overhead, enable your tank trucks to 
make more ‘‘dumps" per day. How? Because they have... 

* faster flow — extra large metering chamber allows for 
greater through-put to each revolution of rotor. 





* lower head loss — smooth, pivot action of exclusive 


Model LJ — 4” Line Meter GRANCO "floating" rotor offers minimum resistance to flow. 
* sustained accuracy — over a wide range of flow. 


- longer trouble-free life — slower speeds, fewer mov- 
ing parts mean less wear 









. . . long, continuous service. 


* quick, accurate calibration — only rotary meter with 
easy, positive adjustment 


BUY GRANCO METERS— YOU'LL BE MONEY AHEAD! 
Write today for Free Bulletins 


ounieske CORPORATION Gra alae 


Station Hours Law Killed 
Special to NPN 
HAMILTON, Ont. A by-law im- 
posing early closing hours on gasoline 
stations in Hamilton has been re- 
pealed by Hamilton Board of Control 
following a court decision declaring 
by-law invalid. 


OAKLAND 8, CALIFORNIA x Makers of Rotary Positive 
Displacement Pumps and Meters for all Petroleum Products 


Sales and Service at your service throughout the nation 
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_ What’s your share? 





FISK CAN HELP YOU GET 
YOUR SHARE OF THE TIRE MARKET 


BY PROVIDING: 
REPUTATION ... . Fisk Tires are known, respected 


and used by millions of motorists—a tremendous 
“repeat” business awaits you. 


QUALITY. . « Fisk Tires are built by the world’s lead- 


ing tire makers— never a compromise with quality. 


PROMOTION POWER... Fisk Tires are backed 


by keen, aggressive pre-tested promotion—high- 
lighted by that Famous Fisk Boy. 


TIME TO RE-TIRE? 


Fl Sik TIRES 


Division of United States Rubber Company 
- 1230 Avenue of the Americas + Rockefeller Center, New York 20, N.Y. 


Factories at: Chicopee Falls, Massachusetts * Detroit, Michigan * Eau Claire, Wisconsin * Los Angeles, California 


TIME TO 
RE-TIRE? 


© 
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You Can Sell more 
Pennsylvania Oil 


This year 90,000,000 advertising mes- 
sages like this will tell the readers of 
Saturday Evening Post, Life, Holiday, 
Country Gentleman and Progressive 








Ninety yous 20 spe ond — Farmer why 100% pure Pennsylvania 
gailing Creeks ae Tees oil is the finest motor oil they can buy. 
hale of W) tapped 2 giao 
“This pioneer ghar wes Hundreds of car and truck owners 
\¢ : troleut : ° ° 
hg i sa dis- who will read these ads will be people 
ef 




















who live and buy in your own com- 
munity—YOU CAN SELL THEM IF 
YOU TELL THEM. 

Sell them by letting them know you 
handle 100% pure Pennsylvania oil. 
Sell them by telling them Pennsylvania 
Motor Oil is preferred by automotive 
engineers (for use in their own cars) 
2% to 1 over any other motor oil. 
Sell them by a display of your Penn- 
sylvania oil. 

Sell them by telling them that there is 
no finer oil in all the world than oil 
from the oil fields of the Pennsylvania 
Grade Region. 


Sor eS 


Guaranteed 


100". PURE 
PENNSYLVANIA 
OIL 


Oit associ 





C rs ‘O's 






[remearr wumete 
- Made from 
the highest grade crude oil in the world 





COPTRIGET 19372 GS A OY PRMmSTIVAMIA GRADE CRUDE Ou ASSECUTION 
Teapeeee MEGSTLNLD © S PaThMT OF 


For your protection, only oils made 
from 100% Pure Pennsylvania 
Grade Crude which meet our rigid 
quality requirements are entitled to 
carry this emblem, the registered 


° ° ° badge of source, quality and 
using 100% Pure Pennsylvania Motor Oil naamaena _tppaallgy spear Bn 


Display, Tell and Sell your customers the advantages of always 


PENNSYLVANIA GRADE CRUDE OIL ASSOCIATION 
Oil City, Pennsylvania 


OB NATIONAL PETROLEUM NEWS 








Unification Program for Affiliated Reserve 


Petroleum Units of All Branches Under Way 


(Continued from p. 18) 
Reserve & ROTC Affairs, Special 
Staff, U. S. Army, which deals with 
Reserve duty training attendance and 
pay requirements for various units, 
including petroleum units in the 
Army’s affiliation program. 


Definitions 


1. Category I, (48 paid drills a 
year), T/O&E units to which a mini- 
mum of 80% of commissioned officer 
and 40% enlisted strength have been 
assigned under appropriate tables of 
organization (attained Class A sta- 
tus under authority of appropriate 
orders). 

2. Category Il, (24 paid drills a 
year). 

a. Other T/O&E units. 

b. T/D units. 

c. Research and 
Groups. 

d. ORC Reinforcements—may be 
attached to ORC units for 
training and administration. 

e. Affiliated Units (24 paid drills 
a year, or in accordance with 
existing agreements with 
sponsors). 

f. Training Units. (Limited to 12 
paid drills for period 1 July- 
31 December 1949; extension 
of Category II for last two 
quarters is dependent upon 
availability of funds). 

3. Leave of Absence—Business, ill- 
ness or hardship reasons. This is 
granted for a period not to exceed 
six months. 

4. Authorized Absence—For rea- 
sons considered compelling before the 
drill is held, unavoidable reasons 
subsequently approved, incapacitat- 
ing injury or illness certified by doc- 
tor or medical officer. Approval of 
the unit commander is required in 
each case. 

In order to clarify and simplify the 
subject, the question and answer 
method is being employed: 

1. Question: What are training at- 
tendance requirements for my reten- 
tion in a Category II unit? 

Answer: If you are assigned or at- 
tached to a Category II unit you are 
scheduled to attend 24 pay drills a 
year on an individual attendance ba- 
sis. Absence from more than one- 
third (4%) of the scheduled pay 
drills, unless a leave of absence is ap- 
proved by the unit commander, will 
result in your relief from assignment 
or attachment to the unit. 


2. Question: If I am relieved of 
assignment or attachment to my 
unit, what is required of me to be 
reassigned or reattached? 

Answer: You may make applica- 
tion and be reassigned or reattached 
to a unit authorized training pay 
upon approval of the SAI. 


3. Question: Suppose, as a member 
of a Category II unit, I am author- 
ized leave of absence for six months 
because of unforeseen circumstances. 
Do I have to make up the pay drills 
missed ? 

Answer: No. 

4. Question: What is the basis of 


Development 
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annual computation of scheduled pay 
drills? 

Answer. Four consecutive quarterly 
pay periods without change in as- 
signment or attachment. 


5. Question: How many scheduled 
pay drills must I attend each quarter 
as member of a Category II unit? 

Answer: If six (6) are scheduled, 
for example, you must attend five 
(5), including authorized absences, to 
meet minimum requirements. Per- 
centages vary according to number 
of authorized paid drills. 

6. Question: Am I paid for two (2) 
authorized absences during the quar- 
ter? 

Answer: No. Pay is authorized only 
for actual attendance. 


7. Question: If I fail to attend the 
minimum number of drills during the 
quarter, including authorized absence, 
am I relieved of my assignment or 
attachment to the unit? 

Answer: No. You are placed on 
probation for the next quarter. If you 
then fail to meet the minimum at- 
tendance requirements during the 
probationary period, you will be re- 
lieved from assignment or attach- 
ment. 

8. Question: If I am assigned to 
one unit but temporarily attached to 


API Rescinds Action On 


CHICAGO—API board of direc- 
tors last week rescinded its resolu- 
tion of last March disapproving self- 
serves and terming them hazards to 
public safety. 

In so doing, -on the motion of B. 
L. Majewski (Deep Rock Oil), the 
board decided that any consideration 
or action on the self-serves question 
should originate with the API Mar- 
keting Committee, to which the mat- 
ter was formally referred. 

Earlier, API’s Committee on. Fire 
Protection Regulations reported it 
had no objection to self-serve opera- 
tions so long as the stations can be 
made safe from the standpoint of 
fire protection and accident preven- 
tion (see NPN Novy. 9, p. 17). 
“Meanwhile, on the Pacific Coast 
self-serve advocates won two victor- 
ies and suffered one setback last 
week. NPN’s Pacific Coast columnist 
writes of this on p. 13 in this issue. 

In the first application of the new 
California law regulating gasoline 
price signs, Peter Gring & Associates, 
operators of a self-serve in El Cerri- 
to, were adjudged guilty on one count 
that they had violated the law. 

After a two-day trial in an El Cer- 
rito justice of peace court, a jury 
found the operators guilty of failure 
to post the total gaseline price in 
numerals as large as the savings. 
However, the jury was hung on the 
charge of failure to display brand 
name of the gasoline, and on the 
charge of failure to list total price 








another, what is my pay category? 

Answer: You are paid in accord- 
ance with the Category of the unit 
to which you are assigned. 

9. Question: If I am unassigned, 
but become attached to a Category 
II unit, am I paid the same as other 
personnel assigned to the unit? 

Answer: Yes. While attached to 
the unit, you are required to attend 
the same number of authorized pay 
drills as personnel assigned to the 
unit and you will receive the same 


ay. 

10. Question: When I am relieved 
of assignment or attachment to a 
Category II unit for failure to at- 
tend the minimum number of drills, 
what disposition is made of my case? 

Answer: You will be assigned to 
a unit utilized for accounting and ad- 
ministrative control purposes. but 
will not be eligible for training pay. 

11. Question: I am now assigned 
or attached to an ORC unit in Cate- 
gory II, and the new instructions on 
attendance and pay requirements be- 
come effective September 1949. When 
do retention requirements become ef- 
fective ? 

Answer: The first payroll quarter 
commencing after the effective date 
of the instructions. 

12. Question: If I am assigned or 
attached subsequent to the effective 
date of the instructions when am I 
placed on the payroll? 

Answer: The first payroll quarter 
following assignment or attachment 
to the ORC unit. 


Self-Serve Units 


on the sign. The latter charge was 
dismissed. 

The justice of peace ruled that op- 
erators would not be compelled to 
change the sign pending considera- 
tion of the defendant's appeal. 

In Virginia the number of self-serve 
stations was raised to four with the 
recent conversion to self-serve of 
Cradock Auto Service just outside 
Portsmouth, Va., city limits on the 
George Washington highway. 


Court Vetoes Suit to Halt 
Referendum on ‘Gas’ Tax 


JEFFERSON CITY, Mo.—Calling 
recent 2c gasoline tax increase neither 
an appropriation nor essential to pub- 
lic health and safety a Missouri court 
has declared that increase may con- 
stitutionally be referred to voters. 
Decision threw out suit aimed at pre- 
venting referendum after more than 
212,000 persons had signed petitions 
calling for referendum in 1950 gen- 
eral election. Sponsors of suit have 
indicated appeal to state supreme 
court. Operation of tax increase has 
been suspended pending court action 
and referedum. 





Photo Credits 


Cover, P 14, 16 17 18 76—Jack 
Jenkins, Chicage Il! 


P, 54—National Petroleum News 
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nae igo goes the best one better! Fleet-Wing NEW SUPER 
gasoline gives Fleet-Wing Jobbers and their dealers the finest 


gasoline they have ever delivered from their pumps. 


FOR HIGH COMPRESSION 


Fleet-Wing NEW SUPER gasoline was made 
with the new high compression engines in 
mind, and is to be sold at regular premium 
prices! It is so good it makes the new engines 
fairly sing. Older cars run smoother—quieter, 
too! It erases knocks. 


VALUE TO JOBBERS 


If you are interested in a franchise that offers 
the finest quality products and a complete 
line, including famous Piston Seal and Certi- 
fied motor oils, tires, batteries, and other 
associated products, write for details care of 
the Fleet-Wing Corporation—address below. 





Pe 


CT, 








---THE JOBBER BRAND 


MING FLEET-WING CORPORATION 


1438 MIDLAND BUILDING e CLEVELAND, OHIO 
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Socony-Vacuum Reduces Gasoline Prices in New York 
And New England; Fuel Oil Demand Continues to Lag 


Principal development in prices during the short 
election and Armistice Day week was a general re- 
duction by Socony-Vacuum in tank car and tank 
wagon prices for gasoline in New York State and New 
England, effective Nov. 10. The cuts ranged from 0.1 
to 0.7c per gal., and marked the first turn downward 
in eastern tank wagon gasoline prices since they be- 
gan their long postwar climb early in 1946. 


Meanwhile, gasoline and fuel oils in most refinery 
and terminal districts were described as “fighting for 
storage space” in refiners’ tankage. Gasoline sup- 
plies were about 15% greater than a year ago, and 
top-heavy stocks of light and heavy fuel oils were 
slow to move out of terminals in all areas because 
of continued mild weather. In fact, slow fuel oil 
sales in some instances were causing reduced runs by 
refiners with consequent declines in demand for crude. 


The reductions in gasoline prices by Socony were 
attributed to recent declines in gasoline quotations at 
the Gulf. The last previous general change in gaso- 
line prices occurred on April 2 of this year when New 
York State and New England prices were advanced to 
their present levels shortly after an increase to 10c 
in the Gulf Coast cargo price for regular-grade gaso- 
line. Socony pointed out at that time that it buys a 
large share of its marketing requirements. 


In New York City, Socony’s tank wagon price for 
Mobilgas (regular) was reduced to 14c per gal., down 
0.1c in Manhattan, Bronx, Kings and Queens and 0.2c 
in Richmond. At other points in its marketing area, 
Socony’s cuts ranged up to 0.7c per gal. Rochester 
prices were down 0.4c to 13.7¢ tank car and 14.8c 
tank wagon; Syracuse down 0.1c to 13.7 and 14.7c re- 
spectively. New Haven tank wagon price was re- 
duced to 14.1c, off 0.2c. 

There also were declines in gasoline prices in other 
areas. In the Midwest, all grades were off 0.125c, 
FOB Group 3. Premium was quoted at prices rang- 
ing from 10.5 to 11.625c, Group 3; regular from 9.75 
to 10.375c; and third grade at prices ranging upward 
from 8.75c. There were reports of some sellers “shad- 
ing’ the 80 oct. Research regular-grade price to 9.5c, 
Group 3. 


Although there were no changes on the downside 
in gasoline cargo prices at the Gulf, there was only 
negligible spot cargo demand and up-river barge buy- 
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ers generally were reported asking for price conces- 
sions on 83 oct. Research. 

The “temporary discounts” that many East Coast 
sellers began allowing early in November on sales of 
No. 2 fuel to wholesale buyers appeared more firmly 
entrenched and spread along the seaboard. There 
were reports of “discounts” at Providence and Boston; 
previously, the areas of the 0.6c “voluntary” had ex- 
tended only from Newark, N. J. to New Haven, Conn. 


“Voluntary discounts” late in the week spread to 
kerosine at New York Harbor, New Haven and Hart- 
ford, Conn., with Esso Standard and several other 
majors and Independents offering 0.6c per gal. off 
their prices for all levels of delivery except tank 
wagon. 

The declines in heating oil sales had their effect in 
all areas and, particularly along the Gulf Coast, had 
piled up stocks to such an extent that some refiners 
were cutting back their crude oil purchases. There 
was talk in Texas late in the week that the Railroad 
Commission might publish an emergency order reduc- 
ing the number of production days for last half of 
November. 

While the tapering in demand for crude arose most- 
ly from the fuel oil problem, some reports indicated 
that devaluation of the pound sterling was accentuat- 
ing the competition from world crude markets and 
would eventually force a falling off in U. S. crude 
prices. The recently expanded supply of crude in 
Texas has resulted from a number of factors: in- 
creased allowables for November, further gains in 
over-all supply through new discoveries, plus the fact 
that some plants, now closed, no longer were buyers. 

Products in strongest demand continued to be re- 
fined grades of wax. There also were substantial 
export inquiries for Pennsylvania lubricating oils and 
Mid-Continent solvent refined bright stock. 


WESTERN PENNA. 
Products Steady; Foreign Inquiry Strong 


Steady demand and unchanged prices for most prod 
ucts were reported from Western Penna. the second week 
of November. Substantial foreign inquiry for lubricating 
oils was in the market, but no business had been placed 
against any of the several new inquiries by week’s end, 
most sources stated. Gasoline demand was “slowing”, 
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Motor Gasoline 82 Oct. R (Premium): 


N.Tex. (For shpt. to Tex.&N.M. dest’ns) 
W.Tex. (For shpt. to Tex.&N.M. dest’ns) 
Cent. W. Tex. (Truck Tnsp.)........ 


Motor Gasoline 86 Oct. R (Premium): 


Oklahoma (Group 3) .....sseseeeeees 
Midwestern (Group 3 basis) ......... 
N.Tex.(For shpt. to Tex.&N.M. dest’ns) 
W.Tex. (For shpt. to Tex.&N.M. dest’ns) 
. SOR, CHP TOR) occcoccecscces 
Cent. W. Tex. (Truck  rnsp') 


Motor Gasoline 76 Oct. R (Regular): 


N.Tex.(For shpt. to Tex.&N.M. dest’ns) 
W.Tex. (For shpt. to Tex.&N.M. dest’ns) 
Cent. W. Tex. (Truck Tnsp.)........ 


Motor Gasoline 80 Oct. R (Regular): 


Oklahoma (Group 3) .......see-seees 
Midwestern (Group 3 basis). 

N.Tex.(For shpt. to Tex.&N. M. dest'ns) 
W.Tex. (For shpt. to Tex.&N.M. dest’ns) 
ee. @.. 1. Serra 
Cent. W. Tex. (Truck Tnsp.)......... 


Motor Gasoline 60 Oct. M & below: 


Giiahoms (Group 8) .cccccccecccccce 
Midwestern (Group 3 basis).......... 
N.Tex.(For shpt. to Tex.&N.M. dest’ns) 
W.Tex. (For shpt. to Tex.&N.M. dest’ es 
E. Tex. (Truck Tnsp.) 

Cent. W. Tex. (Truck rnap.) eeeeeeee 


Motor Gasoline 86 Oct. R (Premium): 


Se ee SD bn tceesennneeesnas 
New York harbor, barges 
EE, cc sete be bee O8- OF OES0 09:04 
Philadelphia, barges 
Baltimore 


Motor Gasoline 90 Oct. R (Premium): 


hi nc ee eb mean aoees 
New York harbor, barges 
EE ¢incs he ve eb in eden eb. ce wan 
Philadelphia, barges 
Baltimore 


see eee ee eens 


Motor Gasoline 83 Oct. R (Regular): 


New York harbor 
New York harbor, 
Philadelphia .. 
Philadelphia, barges 
Baltimore ° 
Baltimore, 


barges... 0.0.0.0... 





Moter Gasoline: 
Western Penna., Bradford-Warren: 


De 2D rare 
74-76 Oct. M (Regular) 


Western Penna., Other Districts: 


78-80 Oct. 
74-76 Oct. 


Note: 


Research octane ratings, 
the letter ‘‘M’’ 


(1)10.5-11.625(1) 
(1)10.5-11.625(1) 
(1)11-12.75(1) 
(1)11-11.25(1) 
(1)11-12.5(1) 
(1)11.25-11.5(1) 


(2)10-10.25(1) 
(1)10-10.75(1) 
(1)10.25-10.5(1) 


(2)9.75-10.375(1) 
(3)9.75-10.375(1) 


x(1)8.75-9.75(1) 
(2)8.75-9.75(1 ) 
(2)9.375-10.3(1) 
(1)9.375-10(2) 
(1)9.25-10.5(1) 
(1)9.5-10.4(1) 


(1)12.6-14.2(1) 
(2)12-13.75(1) 
(1)13.7-13.75(2) 
(1)13.6-13.65(1) 
(1)12.4-14.1(1) 
(1)12.3-13.65(1) 


13.75(1) 
(1)13.75-14.7(1) 
(1)13.75-14.1(1) 


75- 
-625-12(2) 


13.25(1) 
12(2) 


(1)12.75-13.8( 
(3)11.75-12. He 


indicated by the letter 


oR”, 


Summary of Daily Gasoline Prices 


(Nov. 8 through Nov. 14) 


Thursday Wednesday Tuesday 
Nov. 11 Nov. 10 Nov. 9 Nov. 8 
11(1) 11(1) 11(1) 11(2) 

(1)11-11.75(1) (1)11-11.75(1) (1)11-11.75(1) ete ae a, 
(1)11.25-11.5(1) (1)11.25-11.5(1) (1)11.25-11.5(1) (1)11.25-11.5(1) 
(1)10.5-11.625(1) (1)10.5-11.625(1) (1)10.5-11.625(1) (1)10.5-11.625(1) 
(1)10.5-11.625(1) (1)10.5-11.625(1) 41)10.5-11.625(1) (1)10.5-11.625(1) 
(1)11-12.75(1) (1)11-12.75(1) (1)11-12.75(1) (1)11-12.75(1) 
(1)11-11.25(1) (1)11- tN eeay (1)11-11.25(1)x (1)11-11.5(1) 
(1)11-12.5(1) (1)11 5(1 (1)11+12.5(1) (1)11-12.5(1) 
(1)11.25-11.5(1) (1)11 125. 11. 3(1) (1)11.25-11.5(1) (1)11.25-11.5(1) 


(2)10-10.25(1) 
(1)10-10.75(1) 
(1)10.25-10.5(1) 


(2)9 75 -10.375(1) (2)9.75-10.375(1) (2)9.75-10.375(1 (2)9.75-10.375(1) 
(3)9.75-10.375(1) (3)9.75-10.375(1) (3)9.75-10.375(1 (3)9.75-10.375(1) 
(1) 10-10.75(2) (1)10-10.75(2) (1)10-10.75(2) (1)10-10.75(2) 
ts 77} (1)10-10. 1 (1)10-10.5(1) (1)10-10.5(1) 
(1)10-11 (1)10-11(1 (1)10-11(1) (1)10-11(1) 
(1)10. 25-10.5(1) (1)10.25- 10.5(1) (1)10.25-10.5(1) (1)10.25-10.5(1) 
(2)8.875-9.75(1) (2)8. 875-9. 75(2) (2)8.875-9.75(1) (2)8.875-9.75(1) 
(1)8.75-9.75(1) (1)8.75-9.75(1 x(1)8.75-9.75(1) (2)8 re ara} 
(2)9.375-10.3(1) (2)9.375-10. 3(1) (2)9.375-10.3(1) (2)9.375-10.3(1 
(1)9.375-10(2) (1)9.375-10(2) (1)9.375-10(2) (1)9.375-10(2) 
(1)9.25-10.5(1) (1)9.25-10.5(1) (1)9.25-10.5(1) (1)9.25-10.5(1) 
(1)9.5-10.4(1) (1)9.5-10.4(1) (1)9.5-10.4(1) (1)9.5-10.4(1) 
(1)12.6-14.2(1) (1)12.6-14.2(1) (1)12.6-14.2(1) (1)12.6-14.2(1) 
(2)12-13.75(1) (2)12-13.75(1) (2)12-13.75(1) (2)12-13.75(1) 
(1)13.7- 13. 75(2) (1)13.7-13.75(2) (1)13.7-13.75(2) (1)13.7-13.75(2) 
(1)13.6-13.65(1) (1)13.6-13.65(1) (1)13.6-13.65(1) (1)13.6-13.65(1) 
(1)12.4-14.1(1) (1)12.4-14.1(1) (1)12.4-14.1(1) (1)12.4-14.1(1) 
(1)12.3-13.65(1) (1)12.3-13.65(1) (1)12.3-13.65(1) (1)12.3-13.65(1) 


13.75(1) 
(1)13.75-14.7(1) 
(1)13.75-14.1(1) 


(2)10-10.25(1) 
(1)10-10.75(1) 
(1)10.25-10.5(1) 


13.75(1) 
(1)13.75-14.7(1) 
(1)13.75-14.1(1) 


(2)10-10.25(1) 
(1)10-10.75(1) 
(1)10.25-10.5(1) 


13.75(1) 
(1)13.75-14.7(1) 
(1)13.75-14.1(1) 


(1)10-10.25(1) 
(1)10-10.75(1 
(1)10.25-10.5(1) 


13-75¢1) 
(1)13.75-14.7(1) 
(1)13.75-14.1(1) 


(1)10.75-12.9(1) (1)10.75-12.9(1) (1)10.75-12.9(1) (1)10.75-12.9(1 
(2)10.625-12(2) (2)10.625-12(2) (2)10.625-12(2) (2)10.625-12(2) 
(2)12.5-13.2(2) (2)12.5-13.2(2) (2)12.5-13.2(2) (2)12.5-13.2(2) 
(1)12.4-12.6(1) (1)12.4-12.6(1) (1)12.4-12.6(1) (1)12.4-12.6(1) 
(1)11.4-12.6(3) (1)11.4-12.6(3) (1)11.4-12.6(3) (1)11.4-12.6(3) 
(1)11.3-12.4(1) (1)11.3-12.4(1) (1)11.3-12.4(1) (1)11.3-12.4(1) 
13.25(1) 13.25(1) 13.25(1) 13.25(1) 
12(2) 12(2) 12(2) 12(2) 
)12.75-13.8(1) (1)12.75-13.8(1) (1)12.75-13.8(1) (1)12.75-13.8(1) 
)11.75-12.8(1) (3)11.75-12.8(1) (3)11.75-12.8(1) (3)11.75-12.8(1) 


are minimum ratings. 


Motor method octane ratings, where used, are indicated by 














according to some refiners, 


while 


others said shipments 








ported receiving an offer of 600 flash at 12.25c, for 
continued good. Industrial demand for fuel oil was good, sale; refiners’ quotations ranged from 14 to 18c. 
home burning oil sales lagged. Reports on gasoline demand varied widely. Some 

Foreign inquiries for 12,500 drums of motor about finers said that slowing shipments were “a little 
15,000 bbls. of 25 p.t. bright stock, 2,100 bbls. of 600 low seasonal normal,’”’ while others said sales were 
flash, and 700 bbls. of 630 flash cylinder stock, were in good volume and “higher than expected.” 
the market. 

Failing supply of new drums due to the steel strike 
was beginning to look critical, some sources said, with GULF COAST 
cans also getting scarce. Trading Continues in Doldrums 

Neutral oil prices remained firm while bright stock Another week passed at the Gulf with trading still 
was “slightly easier’, several refiners said. Inter-refin- unable to break out of the long quiet period which 
ery sales of 25 p.t. 150 vis. neutral at 15c, and 25 pour started in mid-September. Heating oil demand continued 
200 neutral at 17c were reported by one refiner. Another at low ebb. and there were further indications that some 
refiner made an inter-refinery sale of 25 pour bright East Coast buyers were filling their residual needs from 
stock at 15.5c. A broker and a refiner-buyer said they the West Coast. Seasonal easing characterized most re- 
had been offered 25 pour bright stock at 16.25c, for ports on gasoline. There was virtually no export busi- 
resale. ness in refined products. 

Some scarcity of 650 s.r. and 630 flash cylinder stock It was apparent in most quarters that the Gulf cargo 
was indicated by several buyers, while 600 s.r. was market was in for at least a temporary period of con- 
said to be “easy”. Inter-refinery sale of 2 cars of 600 traction. The closing of Petrol Refining Inc.’s plant 
s.r. at 10.5c was disclosed by a refiner. A broker re- at Texas City and other reductions planned for Decem- 
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Explanations of Price Tables 


The reader’s attention is directed to the follow- 
ing explanations which apply to the Summary of 
Daily Gasoline Prices appearing on page 62 and 
the price tables appearing on pages 65-70 of this 
issue: 

The letter “X” indicates a change in price; if 
the change is on the low of the price range, the 
“xX” is adjacent to the low; if the change is on 
the high of the price range, the “X” is adjacent 
to the high; a change from one flat price to a 
higher or lower flat price, or elimination of the 
low of a price range, is indicated with an “X”’ 
to the left of the new price; elimination of the 
high of a price range, is indicated with an “xX” 
to the right of the new price. 

In the Gulf Coast Cargo price table on page 
68, the parenthetical figure after each price in- 
dicates the number of companies quoting that 
price. 

In all other price tables, the parenthetical fig- 
ures before and after prices indicate the num- 
ber of companies quoting the lows and the highs 
of the price ranges; no attempt is made to in- 
dicate the number of companies whose. prices 
are within the lows and the highs, and therefore 
no attempt is made to indicate the number of 
companies contacted for prices for each prod- 
uct. Nearly 200 primary suppliers (refiners and 
tanker terminal operators), plus an even larger 
number of other sources (jobbers, compounders, 
consumers, distributors, brokers, tank car mar- 
keters, etc.) are contacted for prices at regular 
intervals. 











ber in-refinery runs in Texas and Louisiana were con- 
sidered by many to be significant straws in the wind. 
Reports continued to gain significance that the re- 
finer without crude production of his own was offering 
products in cargoes at prices which failed to make the 
conversion from crude to products an attractive opera- 
tion financially. 

There was only one sale reported the past week. One 
refiner said he had sold about 500,000 bbls. of No. 2 
fuel in barge quantities over period of about a year 


with prices to be based on Platt’s Oilgram on dates of 


lifting. 

Both No. 2 fuel and bunker “C” were available in 
substantial quantities for prompt delivery. While most 
offerings of No. 2 fuel were held for 7c per gal., the 
Gulf, New York Harbor sources pointed out that they 
had been offered a prompt cargo, delivered New York, 
at 7.4c per gal. One major said he had made available 
a cargo of bunker “C” fuel to another refiner at $1.65 
per bbl. but the offering was not taken up. 

Further easing in gasoline supplies. came as no sur- 
prising development to most suppliers and traders. One 
major said that except for one export requirement for 
small cargo of 70-72 oct. leaded gasoline he knew of no 
active gasoline cargo inquiry at the Gulf. 

Up-river barge interest in gasoline for the most part 
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was described by other sources as “bargain-hunting,” and 
most potential buyers were asking for substantial ‘‘dis- 
counts” off suppliers’ quotations for cargo lots. 

At the end of the week, there were unconfirmed re- 
ports that “shadings” were available to buyers on some 
grades of aviation gasoline and to 9c for 70-72 oct. leaded. 
Prices reported by suppliers for 70-72 oct. leaded gaso- 
line ranged upward from 9.25c. 


MID-CONTINENT 
Gasoline Prices Decline 0.125c 


Gasoline prices were down another 0.125c in Oklahoma 
and Arkansas the past week, but prices for other prod- 
ucts remained unchanged in all Mid-Continent districts. 
Demand for heating oils continued to drag as mild 
weather held back consumption, and trading in most prod- 
ucts was extremely light, according to refiners and mar- 
keters. No open market sales were disclosed. 

Reports on gasoline varied. While some refiners said 
demand had declined considerably during the past month 
and unconfirmed reports persisted of gasoline being of- 
fered “below the market,” several refiners said their 
sales still approximated summer level. An Oklahoma re- 
finer said that he was short and had bought 10,000 bbls. 
of regular grade from another refiner in the Great Lakes 
pipe line at “0.5c over Group 3 low plus pipe line charges.”’ 

As the week ended the following new price ranges wer 
in effect: in Oklahoma, 86 oct. Research premium 10.5- 
11.625c, 80 oct. Research regular 9.75-10.375c; and in 
Arkansas, 86 Research premium 11.125c, 80 Research 
regular 10.125c, and 60 oct. and below 9.125c. 

Reports of heating oil shipments to regular customers 
ranged from “slow” to “steady.”’ 

Demand for residual fuel generally was described as 
“good.”” Some open market inquiries for Nos. 5 and 6 
fuels were reported: a Kansas refiner said he had re- 
ceived a call from a northern broker for 50 cars of No. 6 
oil per month for a year. 


MIDWESTERN (Chicago-E. St. Louis Area) 
Gasoline Weakens; No. 2 Fuel Firm 


Refiners’ Group 3 quotations for gasoline were down 
slightly and in some instances material was offered at 
sharply lower prices in the Midwest during API conven- 
tion week. No. 2 fuel remained “firm” to “tight,”’ traders 
said, while range oil was “easing’’ in a light warm- 
weather demand. Residual fuels generally were firm 
Most trade sources predicted No. 5 fuel would be “tight” 
over the season. 

Refiners’ prices were slanted toward the range lows 
of 10.5c, Group 3, for premium-grade gasoline and 9.75« 
for regular grade in the second week of November. Prices 
for third-grade (60 and below) gasoline ranged from 
8.75 to 9.75c, down 0.125c on the low. Gasoline was 
freely offered in open market at sharp discounts from 
refiners’ quotations. A Chicago tank car marketer said 
one car of 83 Research octane regular gasoline at 8.875« 
Group 3. 

Refiners’ prices for range oil continued to range from 








LUBE Fluorescent color for 
RS solvent extracted and 
COLO additive lube oils. 
GASOLINE Petroleum Colors 


PATENT CHEMICALS, INC. 





PATERSON 4, N. J. 
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Petroleum Transportation 


IOWA-ILLINOIS-WISCONSIN-MISSOURI 
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Maine to South Carolina 
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NPN Gasoline Index 


Cents Per Gal. 
Dealer T.W. Tank Car 


Nov. 14 15.14 11.11 

Month Ago 15.13 11.19 

Year Ago 14.59 11.25 
Dealer index is an average of ‘‘undivided dealer prices 


ex tax, in 50 cities 


Tank car index is weighted average of following wholesale 


markets for regular-grade gasoline FOB refineries’ or 
terminals Okla., Midwestern, W. Penna Calif... N. Y 
Harbor, Philadelphia, Jacksonville 3oston and Gulf Coast 











7.5c to 7.6c, Group 3, but marketers said ‘ready avail- 
ability’’ of product in open market had “eased” prices 
somewhat. No sales were reported, however, below 7.375c, 
Group 3. No. 2 fuel was said to be closely held with 
prices “firm”’, 

Increased interest was shown in residual fuels, particu- 
larly No. 5, which some traders said “looked tight for 
the winter.” Chicago marketers reported the following 
sales of No. 6 fuel (all max. 1% sulfur, or less): 5 cars 
at $0.75 per bbl., two cars at $0.80, 15 cars at $0.90, and 
30 cars at $0.95, FOB Group 3. Midwest refiners’ prices 
ranged from $0.80 to $0.95 per bbl., Group 3, for No. 6 
fuel. ‘ 


CENTRAL MICHIGAN 
Light Fuel Stocks High at Some Plants 


Return of warm weather the past week brought a 
slump in demand for light fuels in Central Michigan, and 
some refiners said their stocks were high. There were 
indications that gasoline was easing, but some refiners 
reported inventories were low. Residual fuel held firm 
in spite of the steel strike. Refiners made no changes in 
their quotations. 

An open market trader disclosed purchase of 50,000 
gals. of 79/80 oct. Research regular-grade gasoline at 
10.5¢c, Central Michigan, for resale. Prices reported by 
refiners for min. 80 oct, Research ranged from 12 to 
13.25c; for 76 oct. from 11.75 to 12.5c, FOB their plants. 

Warm weather developed a ‘“wait-and-see” attitude 
among some fuel oil buyers, and one trader disclosed two 
orders for substantial quantities pending. One was for 
10,000 bbls. of furnace oil and the other for about 50,000 
bbls. of No. 1 fuel. No actual sales were reported during 
the week 

No. 6 fuel was closely held by refiners for their regu- 
lar commitments. One buyer said he found it difficult 
to fill even a small spot order. 


CHICAGO TERMINALS 
Light Fuels Steady; Gasoline Eases 


Prices for light fuels at Chicago waterway terminals 
held steady during a week of summer-like weather, but 
regular-grade gasoline was priced lower. Traders said 
demand for all products was light for the entire second 
week of November. 

Regular gasoline ranged from 11.75 to 12.125c, FOB 
terminals, down 0.15¢c on the low, following a like re- 


duction reported by a tank car marketer. Sales of regu- 
lar gasoline were disclosed during the week at 11.75c, 
11.9¢c and 12.125c. 

Sales of range oil and No. 2 fuel were small in volume 
during the week and mostly were at the lows of price 
ranges. Prices for range oil ranged from 9.75 to 10.125c, 
for No. 2 from 8.75 to 9.125c, FOB terminals. 


ATLANTIC COAST 
Prices Ease for Most Products 


There was just too much oil available in eastern sea- 
board terminal areas the past week. The result was a 
continued easing in prices for all major products, and 
while the situation was described by most sources as tem- 
porary for No. 2 and bunker “C” fuel oils, it was never- 
theless a distressing fact to many marketers with full 
storage. 

Tank wagon gasoline prices turned downward for the 
first time in more than three years. The 0.6c voluntary 
“discount” on No. 2 fuel that has been prevalent since 
late October fanned out along the coast as spring-like 
weather continued to hamper retail sales. There were 
widespread “concessions” available to buyers of heavy 
fuel. 

A general cut in tank wagon gasoline prices by So- 
cony-Vacuum on Nov. 10 at points in New York and New 
England provided the feature of the week in that it was 
the first area-wide reduction in gasoline since the war 
Socony’s New York City tank wagon price for regular- 
grade was reduced to 14.0c, down 0.lc in Manhattan, 
3ronx, Brooklyn and Queens, and 0.2c in Staten Island 
The company also lowered gasoline tank car and tank 
wagon prices at other points in New York State and 
New England in amounts ranging up to 0.7c per gal. 

Meanwhile, most marketers continued to ponder the 
problem of how long the 0.6c “discount” would prevail 
on wholesale sales of No. 2 fuel along the middle Atlantic 
Coast. There seemed no early end in sight to this ‘‘tem- 
porary allowance,” for the areas affected by the No. 2 
discount were expanded the past week to include Provi- 
dence and Boston. Some sources considered the spread 
of heating oil discounts northward.to Boston a most un- 
favorable development, for that area has experienced 
most of what little cold weather there has been along the 
coast to date. 

New York Harbor trading was virtually at a stand- 
still. No. 2 fuel continued to be freely offered in barges 
at 7.75c, New York, and buyers of gasoline and heavy 
fuel were unanimous in saying that concessions were 
obtainable on barge and truck transport lots of both 
products. 





Crude Oil Prices 
No changes in crude oil prices reported in week 
ended Nov. 12.For complete crude price sched- 
ules, see Oct. 26 NPN, p. 58-59. 
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OIL PRICE SECTION 





Prices at Refineries and Terminals and by Tank Wagon 
PRICES IN EFFECT NOV. 14 


Prices herewith are reproduced from Platt’s OJLGRAM Daily Oil Price 
Service, associated with National Petroleum News, whose representa- 
tives in all NPN-OILGRAM offices devote their time exclusively to re- 
porting oil industry prices everywhere. 

Prices shown in tables are sales prices or quotations or general offers 
or posted prices by refiners, by pipeline terminal operators, and by 
tanker terminal operators; for current sales and shipments; for the bus- 
iness day or period stated; except Tank Wagon prices, prices are for 
bulk lots such as tank car, truck transport, barge; prices applying to 
barges or cargoes or truck transport lots only, so designated; FOB re- 
fineries or terminals; in cents per gal., except per bbl. where $ sign is 
shown; wax and petrolatums in cents per pound; ex all fees and taxes; 
for crude oi] and its products lawfully produced and transported; re- 
ported as received by OILGRAM and National Petroleum News but not 
guaranteed; for subscribers’ private use only and not for resale or 


GASOLINE 


Oklahoma (Group 3) 


Ohio points: 
73-75 Oct M 


S6 Oct. R Prem (1)10.5-11.625(1) CALIFORNIA 
0 Oct. R Reg (2)9.75-10.37501) Los Angeles dist.: 
60 Oct. M & below x(1)8.75-9. 7501) 


74-76 Oct. M Reg 


San Fran. dist 
MIDWESTERN (Group 3 basis) 


s6 Oct. R Prem (1)10.5-11.625(1) San Joaquin Valley: 
s0 Oct. R Reg (3)9.75-10.37561) 80-82 Oct. M Prem. 
60 Oct. M & Below x(2)8.75-9.75(1) 74-76 Oct. M Reg 


N. TEX, (For shpt. to Tex, & N.M. dest’ns.) 


R2 Oct. R Px 


ren 11(1) 
“6 Oct. R Prem 


(1)11-12.75(1) 


80 Oct. R Reg 


‘ (1)10-10.75(2) 
60 Oct. M & Below 


(2)9.375-10.3(1) 


VISCOUS NEUTRALS—No. 3 col. Vis. at 70° F. 
200 Vis. (180 at 100°) 420-425 fl. 


W. TEX. (For shpt. to Tex. & N.M, dest’ns.) 0 p.t. 
82 Oct. R Prem a (1)11-11.7501) os 
46 Oct. R Prem (1)11-11.25(1)x om a 


76 Oct. R Reg. 
80 Oct. R Reg 
60 Oct. M & Below 


(1) 10-10.75(1) 
(1)10-10.5(1) 
(1)9.375-10(2) 0 p.t. 


E. TEX. (Truck tnspt.) 


86 Oct. R Prem 
80 Oct. R Reg 
60 Oct. M & Below 


(1)11-12.5(1) 
(1)10—11(1) 
(1)9.25-10.5(1) 


CENT. W. TEX. (Truck Transpt.) 


82 Oct. R Prem, ......... (1)11.25-11.5(1) 
86 Oct. R Prem, eeeeee (1)11.25-11.5(1) 
76 Oct. R Reg (1)10.25-10.5(1) 
80 Oct. R Reg (1)10.25-10.5(1) 
60 Oct. M & Below (1)9.5-10.4(1) 





ARK. (For shipment to Ark, & La.) 

s6 Oct. R Prem 11.1251) 
s0 Oct. R Reg 10.1251) 
60 Oct M & Below a0,12501) 


KANSAS (For Kansas destinations only) 


s2 Oct. R Prem (111 11.75¢19s 
36 Oct. R Prem (1)11 
76 Oct. R Reg (1)1 
s0 Oct. R Reg (1)1 
60 Oct. M & Below (1)99.125-10.1875(1)x 


WESTERN PENNA, 
Bradford-Warren: 

78-80 Oct. M Prem. . 1: 
74-76 Oct. M Reg 1: 
Other districts: 


78-80 Oct. M Prem » (1)12.75 
74-76 Oct. M Reg. . ecoe (3)11.75 


CENTRAL MICHIGAN 
(FOB Central Michigan refineries.) 


s2 Oct. R Prem (1)12.75-13141) 
86 Oct. R Prem (1)13.625-—14.25(1) 
76 Oct. R Reg iueeke (2)11.75-12.5(1) 
80 Oct. R Reg ’ (1)12-13.25(1) 


Str. run gasoline, excl. 


Detroit shpt (1)9.75-11.625(1) 


November 16, 1949 


OHIO—Quotations of 8.0 


80-82 Oct. M Prem. 


80-82 Oct. M Prem. 
74-76 Oct. M Reg. 


WESTERN PENNA. 
76 Oct. R Reg (2)10-10.25(1) Prices are for sales 
reported, to jobbers & compounders only. 


150 Vis. (143 at 100°) 400-405 fi. 





WAVERLY 


OIL WORKS CO. 
PITTSBURGH 1, PA. 


ESTABLISHED 1880 


REFINERS OF 
100% PURE PENNA. 
NEUTRALS 
CYLINDER STOCKS 
MOTOR OILS 


Penna. Grade Crude Oil Assn” 
Permit No. 


distribution or publication. During periods of short supply, some sellers 
and at times all sellers, withhold quotations to new customers or the 
posting of firm prices but give OJLGRAM the prices they otherwise 
would quote to the trade in general and which they confine to their regu- 
lar customers only. Octane ratings are ASTM; Research Method rat- 
ings, indicated by letter R, are minimum ratings; Motor Method rat- 
ings are indicated by letter M. Parenthetical firgures before and after 
prices indicate number of companies quoting the lows and highs of the 
ranges. For further details of price conditions apply to any NPN—OIL- 
GRAM office or see back of any OILGRAM Price Service invoice 

For complete price service delivered daily from nearest OILGRAM 
publishing office, New York, Cleveland and Houston, address Platt’s 
Price Service, Inc., 1213 West 3rd St., Cleveland (13), Ohio Annual! 
subscription rate in U. 8S.: $150 per year, payable in advance 


Ohio for delivery to CYLINDER STOCKS: 


3right Stock . 
14.0 145-155 vis. at 210°, 540-550 fl., No. 8 col 
SP RS ses . (1)19.5—-20.5(41 
i Oe. @ese . . (1)18.5—-19.5(1) 
25 p.t 17x 
» . ’ 9) 9 9 
(1)12.75-16.1(1) ee. oe id eet! 
1)11.6-13.6(2) 50 S.R. .. ‘ . (2)12-13.5(2 
, — O08. 8. ...: (2)14-18(1) 
(1)15.85-16.6() —s - 
(1)13.85—-14.1(1) 
(1)15.85—16.6(1) 
(1)13.85-14.1(1) MIDCONTINENT LUBES 
FOB Tulsa basis Bright Stocks 
LUBRICATING OILS ee es ee 
Neutral Oils—Conventional 
Pale Oils Col. 
made, or offers reliably 60-85 vis 2 (1)9.75-1101 
86-110 vis 2 (1)10-11.2561 
150 vis. 3 (1)11.5-13(1) 
180 vis 3 (1)11.5-13.25(1) 
200 vis 3 (1)11.5-13.5(1) 
(1)20.5-21.5(1) 250 vis 3 (1)13-14(1) 
«e+e (1)19.5-20.5(1) 280 vis. m « (1)13.5-—14(2) 
ese» (1)18.5-19.5(1) 300 vis. 3. (1)14-14.5(1 
(4)17-—-18(01) 
(1)18.5-19.5(1) Cylinder Stocks: 
(1)17.5-18.5(1) 
(1)16.5-17.5(1) 600 s.r., olive greer (1)12-1511 


(2)15-16(1) Black Oil 





THIS 
IS YOUR 
MARKET PLACE! 


A card advertisement in 
NPN’s Market 


every week will bring you 


Section 


quick and _ continuous 
sales at low cost. 


WRITE FOR SPACE RATES 


NATIONAL PETROLEUM NEWS 
1213 West Third St. 
Cleveland 13, Ohio 
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Mid Continent Lube (Cont.) 
Bright Stock—Conventional 


260 vis, D: 

10-25 p.p errr er 23(1) 
150-160 vis. D: 

0-10 p.p (2)17-19(1) 

10-25 p.p. (1)17-18.5(1) 
120 vis. D 

0-10 p.p (2)16.5—-18(1) 


Bright Stock—Solvent 


0-160 vis. 0-10 p.p., 95 v.i (2)19-21(1) 





WHAT ARE 
OIL MARKETERS 
TALKING ABOUT 





@ These two are 
talking about the added sales 
and extra profits they are enjoy- 
ing with 100% pure Pennsyl- 
vania ELK-refined products. 

They’ve found their customers 
know and trust these top quality 
lubricating oils, known for 50 
years to be “better from the 
ground up.” And, protected by 
Elk Refining Company’s guar- 
anteed price and delivery policy, 
they are assured of deliveries, 
positive of quality and confi- 
lent of high profits. 


Refinery & Terminal Prices (Continued) 


PRICES IN EFFECT NOV. 14 


Neutral Oils—Solvent 


170-180 vis., 98 v.i. eeee €2)12.5—-13.5(1) 
200-210 vis., 90-95 v.i, . (1)13.5—-15.5(1) 
300 vis., 95 v.i (2)15.5-17(1) 


SOUTH TEXAS (Neutral Oils) 

(Vis. at 100° F, FOB refineries for domestic 
and/or export shipment.) 

PALE OILS: 

VIS. COLOR 


100 1%-2% 9.5(5) 
ee i ree 10.5(5) 
300 No. 2-3 . Tercrre 11.25(5) 
500 No. 2%-3% ecccccce 12(5) 
ee rr 12.75(5) 


1200 No. 3-4 
2000 No. 4 


(4)13.5-14(1) 
(1)14-14.5(5) 


RED OILS: 


100 No. 5-6 9.5(4) 
200 No, 5-6 10.5(5) 
300 No. 5-6 oseeee 11.25(5) 
SOO Mo. B-6 2... cccocsces 12(5) 
750 No. 5-6 oesece 12.75(5) 
1200 No. 5-6 (4)13.5-14(1) 
2000 No. 5-6 .ccccccccces (1)14-14.5(5) 


NATURAL GASOLINE 


(Group 3 & Breckenridge prices are to blend- 
Shipments 
may originate in any Mid-Continent manufac- 


ers on freight Basis shown below. 


turing district.) 
FOB GROUP 3 


Grade 26-70 ...... 5a 5.875 (Sales) 
FOB BRECKENRIDGE 
Grade 26-70 : 5.375 (Quote) 


KEROSINE, GAS & FUEL OILS 


OKLAHOMA (Group 3) 


41-43 WLW. cccccccccsecccce (2)7.626-8.875(1) 
eee (3)7.75-9(1) 
a (2)7.375-8.75(1) 
58 & above D. I. ‘diesel ones (3)7.5-8(1) 
No. 1 p.w. ieee (5)7.5-8(1) 


No. 1 straw (1)7.5-8(1) 
No, 2 straw ccccecccese (4)6.625-8.5(1) 
No. S « Jecesecsescoess CRP EE) 


14-16 grav. ” fuel $1.20(1) 
MIDWESTERN (Group 3 basis) 

41-43 w.w. a (2)7.625-8.5(1) 
42-44 w.w. Sr Pee re (2)7.75—-8.5(1) 
Range oil . aid ites & (1)7.5—7.6(1) 
58 & above D I. diesel . , (2)7.5-8(1) 

oh Ee PR ssauenasseenses (5)7.5-7.875(1) 
No, 2 straw ... er ey (1)6.6—7(1) 
ab SS sabeconendsbaneess ee (1)$0.80—0.95(1) 


N. TEX. (For shpt. to Tex. & N.M. dest’ns.) 
41-43 w.w (2)8.5—9.6(1) 
42-44 ww, ; ‘es oe (1)8.5-9(1) 

58 D.I aa ever rr re (1)7.5-9.8(1) 
No. 2 straw (1)8.25—-8.75(1) 
No. 6 fuel $0.90(1) 


W. TEX, (For shpt. to Tex. & N.M,. dest’ns.) 
11-43 wW.w ' 

See WN... ate oe oh aeee 10.5(1) 
No. 1 straw 9.25(2) 
No, 2 straw (1)8.5 9.25(1) 
No. 6 fuel (1)$1.25-1.80(1) 


E. TEX. (Truck trnspt.) 

41-43 w.w., (1)8.5-—9.25(1) 
42-44 w.w - baa (1)8.5-9.5(1) 
58 & above D I. diesel . (2)8-9(1) 
No, 2 fuel (1)8-9.25(1) 
No. 6 fuel (1)$0.95—-1.70(1) 


CENT. W. TEX. (Truck trnspt.) 
41-43 w.w. ws — . (1)9-9.5(1) 


ARK. (For shipment to Ark. and La.) 


42-44 w.w. 7.875(1) 
Tractor fuel we 9.125(1) 
Diesel fuel 52 & below 7.25(1) 
Diesel fuel 58 & above 7.625(1) 
No. 2 fuel see ‘die a 6.75(1) 
i [i dcsciceedece 6.375(1) 
No. 4 fuel ee $1.75(1) 
No. 5 fuel $1.55(1 
No. 6 fuel $1.40(1 
WESTERN PENNA, 

Bradford-Warren District 

45 w.w ikea 7 . (2)9.5-9.75(1 
No. 1 fuel . 

No. 2 fuel (1)9-9. 254 
No 3 fuel (2)9-9.25(1 
36-40 gravity : 9(2) 
Other districts: 

45 w.w , (3)9.5-10(1) 


No, 1 fuel (1)9.25-9.5(1 
No. 2 fuel ° (2)8.75-9.5(1 
No. 3 fue] sevécasce GRPEE? 
36-40 gravity (2)8.75-9(1) 


CENTRAL MICHIGAN 

(FOB Central Michigan refineries.) 

Range oil Ne cee (1)10.5-11.5(1 
46-49 w.w. kero (1)10.75—11.5(4) 
P.W. distillate (4)10.75—-11.1(1) 
No. 2 light straw (2)9.75-10.5(2) 
No. 3 straw (1)9.75—-10.1(1) 
U.G.I. gas oil (4)8-8.6(1) 
No. 5 fuel (5)6—-7.7(1) 
No. 6 fuel (1)5.5-7.5(1) 


OHIO—Quotations of S.O. Ohfo for delivery tc 


Ohio points 
Kerosine .. 11.5 


CALIFORNIA 
San Joaquin Valley: 


40-43 ww. (1)12.6-15.6(1) 
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If you are a quantity buyer of 
Bright Stocks, Neutrals or Fin- 


find out NOW, 
Elk Refining 
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you. Write, wire or phone for de- 
tails. No obligation of course. 


ELK REFINING COMPANY 
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W. VA. 
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58 & above D I. diesel (1)8.75—9.25(1) Heavy fuel (PS 400) . $1.55(2 
U.G.I. gag oil 8.5(1) Light fuel (PS 300) 2.10(2) 
No. 1 fuel 9.25(1) Diesel fuel (PS 200) (1)10-11 5(1) 
No. 2 fuel 9(1) Stove dist. (PS 100) (1)11.5-13.3(1 
No. 5 fuel $1.68(1) Los Angeles: 


No. 6 fuel 


KANSAS (For Kansas destinations only) ' 


42-44 w.w. 


58 & above Diesel 


No. 1 fuei 


No 2 fuel 
No. 4 fuel 
No. 5 fuel 
No. 6 fuel 





(1)$1.25-2.00(1) 40-43 w.w Pear 
Heavy fuel (PS 400) 
Light fuel (PS 300) 
Diesel Fuel (PS 200) 


(1)8.125—9.625(1) Stove dist. (PS 100) 


(1)7.875~-10.125(1) San Francisco: 
(1)7.7-9.3(1) 40-43 w.w. ‘ 
(1)6.8-8.375(1) Heavy fuel (PS 400) 

$2.42(1) Light fuel (PS 300) 

(1)$1.50—1.92(1) Diesel fuel (PS 200) 


(1)$0.95—-1.75(1) Stove dist. (PS 100) 


(1)12.1-15.1(2) 
- (1)$1.25—-1.50(2) 
(1)$1.65—2.05(3) 


(1)8.1-11(2) 
(1)9-12.5(2) c 
(1)12.6—-15.6(1) 
$1.55(2) 
$2.10(2) 


(1)10-11.5(1) 
(1)11.5—-13.3(1) 


ROY M. HENWOOD ASSOCIATES 


ENGINEERS @© ARCHITECTS 


140 CEDAR STREET 


NEW YORK 6, N. Y. 
Tel. WOrth 4-6485 


ENGINEERING SERVICE TO THE 
PETROLEUM INDUSTRY 


NATIONAL PETROLEUM NEWS 
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Refinery & Terminal Prices (Continued) 
PRICES IN EFFECT NOV. 14 


CHICAGO TERMINAL ATLANTIC & GULF COASTS 





Prices to jobbers and distributors in tank Prices are of refiners, FOB their refineries & tanker terminals, and of tanker terminal operators, 
car and/or truck transport lots as reported FOB their terminals. Ships’ bunkers prices are exclusive of lighterage. 
by ee waterway terminal operators and 86 Oct. R 90 Oct. R 79 Oct. R 83 Oct. R Keresine 
oly a oe ; ize Gasoline Prem. Gasoline Reg. Gasoline Ly he rye - oo — 
S6 . > )12.25-12. ’ ‘ arbor (1)12 6-14.: 2(1) o° spec (1) 75-12.9¢ 2) -9(13) 
Light Fuel Oils Albany ... -)14.05-14.3(3) (1)14.05-14.3(1) ... 12.8(7) 9.2(9) 
oo "— (2)9.75-10.125 (2) Baltimore ....(1)12.4-14.1(1)  (1)13.75-14.1(1) coos (1)11.4-12.6(3) 9(10) 
RR (2)8.75-9.125(2) do barges ..(1)12.3-13.65(1) eee eves (1)11.3-12.4(1) (2)8.9-9.4(1) 
Heavy Fuel Oils Baton Rouge.. 11.9(1) eeee 10.9(1) ecee 8.4(1) 
No, 5, .0ow sulfur ...... (1)6.2-6.75(1) do barges .. 11.9(1) ssh 10.9(1) sees 8.4(1) 
No. 5, high sulfur ..... (1)6.14-6.2(1) GE. sc cenees (1)12.6-14.4(3) (1)14.15-14.4(1) ecee (1)11.6-12.9(9) 9.2(13) 
No. 6, low sulfur ...... 5.6(1) Charleston ...(2)12.1-13.475(1) =: 13.75(1) sees (2)11.1-11.75(1) 8.8(5) 
No. 6, high sulfur. . (1)5.24-5.3(1) Corpus Christi 12(1) 13(1) vee 11(2) ves 
Houston ......(1)12-13.75(1) 13.15(1) 9008 (1)11-11.75(1) (1)9.25-10.25(1) 
do barges ..(1)11.5-13.75(1) 12(1) éa08 (1)11-11.75(1) (1)8-8.75(1) 
WAX Jacksonville .. 13.1(6) 13.1(1) nya 12.1(1) 9.2(12) 
SS 13.1(4) 13.1(1) aene 12.1(5) (3)9.2-9.5(2) 
WESTERN PENNA. (Bis. C.L.) BOND ccccccce 13.1(2) 13.1(1) TT 12.1(3) 9.2(4) 
White Crude Scale: New Haven ..(1)14-14.5(1) 14.5(1) a (1)12.5-13(1) 9.1(9) 
122-124 A.m.p (3)4.5-4.75(1) New Orleans. .(1)11.5-12.5(1) eeee (1)10.75-11.1(1) 1L.5(1) (1)8.75-8.8(4) 
124-126 A.m.p. . (3)4.5—4.75(1) do barges ..(1)11.5-12.5(1) ocee (1)10.75-11.1(1) 11.5(1) (1)8.25-8.8(2) 
SEABOARD enna beeeen ed 13.9(1) seen : oat 7 ed saa “tp 
: e ensacola .... 1¢ ie sone ‘ \ 
EMP. Prince wre for seijad: lotee deme, _—«~Philadelphia. . .(1)13.-18.75(2) (1)13.76-14.7(1)<:.. (2)12.5-13.2(2) 9(10) 
prices are FOB refinery; scale in bags or do barges . .(1)13.6-13.65(1) esee p08 (1)12.4-12.6(1) 8.9(8) 
bbls.; fully refined, slabs loose. Export prices Port Everglades 13.1(4) 13.1(1) eres 12.1(6) 9.2(6) 
are FAS; scale in bags or bbis.; fully refined Portland ..... (1)14,15-14.4(1) (1)14.15-14.4(1) —..... 12.9(4) 9.3(8) 
in bags or cartons. Providence ....(1)14.15-14.4(1) (1)14.15-14.4(1) .... 12.9(5) 9.2(9) 
Onete Maw Gta N.Y N.Y Savannah .... 13.1(4) 13.1(1) nent 12.1(7) 9.2(9) 
Seale . Export oe Expert Witeonet jos cows 13.1(5) 13.1(1) rT 12.1(7) 9.2(9) 
, . mares — /ilmington, 
124-6 wh. ; 4.75(2) 4.75(2) Nc. ..(1)12.45-13.85(1) 13.85(1) Lala (1)11.45-11.85(3) 8.8(7) 
123-3 ae 6.35(2) ' Diesel Oil 
25-7 6.3513 (1)7.05-7.2(1) Gas House No. 5 Fuel No. 5 Fuel Shore Plants 
6.3513) (1)7.05-7.2(1) No, 2 Fuel Gas Oll (0-10 p.t.) (15-60 p.t.) (50 cet., 55 d.1.) 
6.401 7.15(1) N. Y. Harbor. (3)8-8.6(14) (1)8.7-9.2(1) (10)$2.75-2.87(1) $2.43(1) 9(5) 
6.4513 (1)7.15-7.3(1) do barges ..(3)7.75-8.5(14) 9.1(1) (10) 2.72-2.82(1 2.40(1 
6.6(2 7.45(1) Albany ait 8.8(8) 9.3(1) 3.37(1) ee 9.2(3) 
7.05(3 (1)7.75-7.9(1) Baltimore o* 8.6(11) 8.7(1) 2.75(1) 2.43(1) 9(4) 
7.312 (1)8-8.15(1) do barges .. 8.5(4) see 2.72(1) 2.40(1) 
10.0501 11.541) Baton Rouge . 7.9(1) 8.3(1) seee 2.09(1) 8.3(1 
do barges .. 7.9(1) ee 008 2.06(1) 
Boston . es 8.8(14) 9.3(1) , 2.73(5 (4)9.2-9.3(1) 
NAPHTHAS AND SOLVENTS Charleston . 8.6(3) y aa 2.38(2) 8.7(2) 
Houston ...(2)8.25-8.5(1) we : (1)7.2-8.5(1) 
(FOB Group 3) do barges ..(1)7-7.25(1) he 2.25(1) ' 
Stoddard solvent .. . +. .€2)10.375-10.875(1) Jacksonville .. 9.1(6) = a 9.1(6) 
Cleaners naphtha . errr 10.875(4) Miami ..... 9.1(4) - hon 9.1(2) 
V.M.&P. naphtha ........(3)10.875-11.375(1) Mobile 9(2) 9(1) 
Mineral ae ...€3)9.875-10.375(1) New Haven ee 8.7(9) se 7 (2)9.1-9.2(1) 
Rubber solvent ...........(1)10.375-11.375(1) New Orleans .(1)8-8.2(3) * a (1)8.3-8.6(2) 
Lacquer diluent ........ . (2)11.125-11.375 (2) do barges ..(1)7.95-8.2(1) : f 
Benzoi] diluent ..... 12.125(3) Norfolk cos (4)8.6-8.8(1) 9(1) anos: 2.43(2 9(3) 
WESTERN PENNA. Pensacola ... 9(1) ’ si 9(1) 
Other Districts: Philadelphia 8.6(10) 8.7(1) 2.75(2) 2.67 ¢¢ 9(6) 
Untreated Naphtha . plac 12.75(1) do barges .. 8.5(8) cree ree 
Stoddard Solvent . cee (3)12.75-13(2) Pt. Everglades 9.1(4) i op 9.1(3) 
Portland ‘ 8.9(8) 8.5(1) : (1)9.2-9.3(1 
OHIO—Quotations of 8.0. Ohio for delivery to Providence 8 &(9) 8.541 2.825(1 >.725(2 9.2(2 
Ohio points: Savannah ‘ 9.1(5) 9.1(5) 
VM&P Naphtha , : 16.0 Tampa . 9.1(8) 9.1(6) 
Mineral Spirits & Stodd: urd Solvent 15.5 Wilmingtor 
Rubber Solvent ....... ; 15.0 N. Cc 8 6(7) 8 6(1 8.7(2) 
E. TEXAS (Truck Guenee.) ) Light Diesel 
Stoddard Solvent ... gia 10.75(1) No. 6 Fuel Bunker © Fuel Heavy Diesel Ships’ Bunkers 
. No. 6 Fuel Barges Ships’ Bunkers Ships’ Bunkers (45 cet., 45 d.i.) 
KANSAS (For Kan. Dest’n. only) N. Y. Harbor(10)$2.08-2.15(1) (2)$1.95-2.05(12) $2.05(11) $3.45(3) $3.70(6) 
Stoddard Solvent ...... 12.375(1) Albany ep 2.40(1) i 
ATLANTIC COAST Baltimore ee 2.08(5) 2.05(3) 2.05(3) 3.45(1) 3.70(4) 
V.M.&P. Mineral Baton Rouge 1.78(1) 1. 75(1) 1.75(2) 3.10(1) 3.35(1) 
Naphtha Spirits Boston 2.13(1) 2.1015) 2.10(4) 3.74(3) 
New York Charleston .. 2.03(2) 2.00(3) 2.00(3) 3.61(2) 
Harbor ..... 15(4) 14(5) Corpus Christi 1.78(1) 1.75(1) 1.75(3) 3.15(1 eves 
Philadelphia ; 15(4) (4)13-14(1) Houston (2)1.75-1.80(1 1.75(7) 1.75(10) 3.1015 )3.35-3.36(1) 
Baltimore ... ; 13.5(3) Jacksonville 2.03(6) 2.00(6) 2.00(6) 3.822(4) 
Boston .... 15.5(4) 14.5(5) Miami 1.98(1) 1.95(2) 1.95(3) 3.822(1) 
Providence . , 14.5(3) Mobile 1.88(1) 1.85(1) 1.85(1) 
New Haven 2.10(2) 2.05(1) 2.05(1) , 108 
— _ New Orleans. 1.78(3) 1.75(3) 1.75(4) 3.10(2) 3.35(3) 
Norfolk 2.08(3) 2.05(4) 2.05(4) 3.70(3) 
Pensacola 2.05(1) 2.05(¢1) 2.05¢1) 
Philadelphia 2.08(8) 2.05(8) 2.05(9) 3.4512 3.70(5) 
Port Everglades 1.98(2) 1.95(2) 1.95(3) 3.822(2) 
; Portland : 2.13(2) 2.10(1) 2.10(1) 3.65(1) 
Providence 2.10514 2.075(2) 2.075(3) 1)3.74-3.866(1) 
WORLD $ FIRST Savannah 2.03(4) 2.00(4) 2.00(5) (1)3.82-3.822(2) 
Tampa 1.92(5) 1.89(5) 1.89(5) 3.822(4) 
PETROLEUM INSPECTORS Witmington, 
is. Se eas » Te ee 3.61(3) 
Research octane ratings, indicated by the letter “‘R’’, are minimum ratings. Motor Method 
Now in Chicago and 33 other octane ratings, where used, are indicated by the better “—". 


oil transportation centers 
throughout the world. 
. 


CHAS. MARTIN 
& Company 





Marketer of Petroleum Products 


NEW ENGLAND PETROLEUM CORPORATION 


New York Boston 














November 16, 1949 67 








OIL PRICE SECTION 





Refinery & Terminal Prices (Continued) 


PRICES IN EFFECT NOV. 14 
GULF COAST—CARGOES, DOMESTIC & EXPORT, ALL PORTS 


Cargo prices are FOB ship at Gulf, minimum of 20,000 bbls., and are by refiners only to other 
refiners, export agents, or tanker terminal operators. The figure in parentheses after each price 
indicates the number of companies quoting that price. 


Aviation Gasoline 


Grade 115/145 (AN-F-48) ........ ei . 18(1) 

Grade 100/130 (AN-F-48) ........--cecceeeeess 16.25(2)—-17.5(2) 
Grade 91/98 (AN-F-48) ....ccccccccccccccsccess 14.75(1)—16.5(2) 
Grade 80 (AN-F-48) ; . ‘ 14.75(1) 


Motor Gasoline Leaded 


86 Oct. R (Premium) 10.875(1)-11(2)-11.25(2) 


90 Oct. R (Premium) ° boew~ cenessesces Ben =anee 

74 Oct. R (Regular) x9 .5(1)-1003) 

; Oct. R (Regular) 4 .75(1)-—10(2)-10. 25(1)-10.5¢2)-11¢2) 
70-72 Oct M 4(1)—9 .25(1)-9.5(1)-9. 7511) -10.2501 


Kerosine & Light Fuels 
41-43 kerosine teeteewisbsireedtsodesaaadee ae eee eee 
No, 2 Fuel ..... rd peetdvecsesseoesesees SURE =eNGE> =e pane =a? 
Diesel & Gas Oils 


43-47 Diesel index 
48-52 Diesel index 
53-57 Diesel index 


.125(2)-7.25(1) 
.25(2)-7 .375(1)-7.5(1) 
.375(2)-7.5(1) 





a4 


Heavy Fuels 
No. 5 Fuel, 0-10 p.t oa a6 aes ewe owes ee, 
Bunker C Fuel See nee ewe e% 1.65(5)-1.75(1) 
Research octane ratings, indicated by the letter ‘‘R’’, are minimum ratings Motor Method 
wtane ratings, where used, are indicated by the letter ‘‘M’’ 


3)-$2.35(1) 
) 


AVIATION GASOLINE & JET PROPULSION FUELS 


Prices are for tank cars, barge or truck transport lots; aviation gasolines meet Specification AN- 
F-48, unless otherwise noted; jet fuel meets AN-F-32.) 


Aviation Gasoline a 











District Grade 115/145 Grade 100/130 Grade 91/98 Grade 80 Jet Fuel(JP-1-2) 
New York, N. Y. 19.85(1) 18.1(3) (2)16.6-16.7(1) (1)15.7-15.85(1) 
Boston, Mass. — 18.2(2) 16.7(2) 15.95(1) 
Portland, Me. . pi we hes 17.8(1) 
Phila... PO, ..c. 18.1(1) 16.6(1) ene 
Baltimore, Md ; 18.1(2) 16.6(2) 15.85(1) 
Norfolk, Va. ... ere 18.1(2) 16.6(2) 15.85(1) 
Charleston, 8S. C ‘ 18(2) 16.5(2) 15.75(1) Siieliun 
New Orleans, La 18.75(1) 17(2) 15.5(2) 14.75(1) 9.6(1) 
(Baton Rouge) 

Houston, Tex. . 18.75(2) 17(3) 15.5(3) 14.75(2) 9.6(1) 

LAKE PORT TERMINAL PRICES 

Buffalo Cleveland Detroit Toledo 
78-80 Oct. M (Prem.).. 15.3(2) 
74-76 Oot. M (Reg.) .. 13.8(2) sale k ee cath cet 
DS oe 5 adda paces 10.5(2) keene wee 10.5(1) 
Reese FU sc cccscecccee 10.4(1) easee's 9.85(2) 9.25(1) 
en weeds wemwe ne : aaa 10 .6(2) 10.1(2) 
Pk, ae cick baer coves 9.9(2) (1)9.6—-9.85(1) 9.1(2) 
No. 3 Fuel ere yr aos 
No. 5 Fue 6 S501 6.35(2) x6.25(3) 

6 Fue ¢.2(2) Hh OL) 6.1¢2) x6(3) 


TANKER MARKET REPORT 


(Ocean Freight Rates) 


Supplied by Dietze Inc., New York, N. Y., oil & ship brokers and tank steamer chartering 
agents. All rates shown are on basis of tons of 2240 pounds, unless otherwise stated are for ves- 
sels over 14,000 TDW, and unless otherwise stated are in dollars per ton. For purposes of rate 
alculation only, it has been assumed that New York® is the port of discharge whenever the range 
USNH appears. Approximate rates in cents per bbl. may be determined by dividing per-ton rate 
by following conversion factors: gasoline, 8.7; kerosine, 7.9; No. 2 fuel, 7.5; 30 gravity crude, 7.3; 
No. 5 fuel, 6.9; Bunker ‘‘C’’ fuel, 6.5 

LAST PAID OWNERS ASK 


qu ew Yu (‘lear s | 


ws S$ 1.92/2.01 
(loirty) 1.92 1.92/2.0 

WI K t ‘ 1.26 

Ras Tar K. ( 6.92 “4 

Ras Tar SNH 62/8. 


UNITED STATES FLAG CHARTERS 


VESSEL TDW CARGO TRADE KATE LIFTING 
11/9 AMERICAN TRADER 15,500 Dirty \ngeles/USNH $5.23 Late Dec 
11/10 FORT MIMS 15,500) Dirty USGulf/USNH 1.92 Late Nov 
11/10 FB. H. BLUM 1 4M) Dirty Carib. /USNH 1.82 Late Nov 
FOREIGN FLAG CHARTERS 

Mit 7.000) Dirty Ras Tanura, Sweder 63/6d Nov 

FENJA 12,000 Dirty \badan/UKCont 9 / 6d De 
DRAFN 12.000 Clear Carib. /leeland 33 /~—d Nov 
NYHOLM S500) Lubo lwo ports USNH/Birkenhead 10/6d Nov 

and London 
SERENISSIM 16,600 Dirty Pwo years T/C-—-Worldwide $3.00 March, 1950 
(Payable Ster ‘ 
11/10 OLYMPIC GAMES 17,000) Dirty Carib./USNH 1.82 Early De 


PETROLATUMS 


WESTERN PENNA, 

(Bbls., carloads; tank car, 1 to 1.5c less.) 
Snow White (1)6.375-7.25(2) 
Lily White (1)6.125—6.375(1) 
Cream White (1)5.75—6.125(1) 
Light Amber ‘in - (1)4-4.5(1) 
ers ere (2)4.125-4.25(1) 
We. 4ackoas ; sa 3.875(2) 


LPG PRICES 


(Of refiners, FOB refineries, in cents per gal., 
tank cars or transport trucks) 


Com- In- Com- Indus- 
mercial dustrial mercial trial 
District Propane Propane Butane Butane 
N.Y. Harbor 6(1) 6(1 
Philadelphia 641) 6(1) 


3altimore 
Hastings 


MID-CONTINENT LUBES AT GULF 


(In packages, FAS, New Orleans, in bulk 
FOB terminals 

Bright Stock Steel Drums Bulk 

D color, Vis. at 210° 

150 vis., 0-10 pp.(1)29.5-30(1) (1)18-19.8(1> 

Neutral Oil Col, 


200 vis 3 15.3(1) 


PACIFIC COAST 


(In Ships’ Bunkers, Diesel Fuel Bunker C Fuei 
or Deep Tank Lots) (P.S, 200) (P.S. 400) 


San Pedro, 


Calif. ..... $3.35(4 $1.25(4) 
San Francisco 3.56(4) $1.30(4) 
Portland, Ore 3.77(4) $1.55(4) 
Seattle, Wash 3.7744) $1.55(4) 


MEXICAN BUNKER PRICES 


Mexican Gulf Porte 
U.S. Dollars per Bhi 


Bunker C Diese! 

(Ships’ (Ships’ 

Bunkers) Bunkers) 
Tampic $1.75 $3.75 
Veracruz $1.75 
Minatitlar $1.75 75 

Pacific Coast 

Guaymas .. 2 ; $3.16 $3.95 
Manzanillo 3.16 3.66 
Salina Cruz 3.16 3.50 





DEPENDABLE BULK LIQUID 
MOTOR TRANSPORTATION 


SERVING 
Pa., N.J., Md., Del., D.C., 
Ohio, Va., W. Va. 


COASTAL TANK LINES 
YORK, PA. 








WHITE ROSE 
GASOLINE 


FAMOUS 
SINCE 1882 


e 
WRITE OR WIRE 


THE NATIONAL REFINING CO. 
CLEVELAND 15, OHIO 





EN-AR-CO 


PETROLEUM 
PRODUCTS 
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Tank Wagon Prices OIL PRICE SECTION 





Commercial or consumer tank car, tank wagon, dealer and service Inspection fees per gal., included in both gasoline and kerosine prices, 
station prices for gasoline do not include taxes; they do, however, in- unless otherwise specified, are as follows 
clude inspection fees as shown in next column. Gasoline taxes, shown in 
separate column, include 1.5c federal, and state taxes; also city and Ala. 1/40c on gasoline; Ark. 1/20c; Fla. 1/8c; Ill. 3/100c; Ind. 2/25c; 
county taxes as indicated in footnote. Kerosine tank wagon prices also Kans. 1/100c; La. 1/32c; Minn. 5/200c; Mo. 1/25c; Neb. 2/100c; Nev. 
do not include taxes; kerosine taxes where levied are indicated in foot- 1/20c; N. C. 1/4c; N. D. 1/20c; Okla, 2/25c; S. C. 1/8c; 8. D. 1/40c; 
netes. Dealer discounts are shown in footnotes. These prices in effect Tenn. 2/5c; and Wisc. 3/100c. 
No 14, 1949, as posted by principal marketing companies at their 
headquarters offices, but subject to later correction. Kerosine inspection fees only: Ala. 1/2c; lowa 1/50c; Mich. 1/5c 


ATLANTIC we ye omy HUMBLE Mumbte California Standard (Cont.) 





(Regular) Gaso- 
REFINING Gaso- Gaso- Kero- OIL Tank Re line Notes: 
line line sine Wagon tail Taxes ’ . : 
T.W. Taxes T.W. R ‘ vivir Prices for Chevron Supreme (Premium) are 
‘ Dallas, Tex. ..... 13.0 18.0 9.9 2c higher than Chevron (regular), except Utah 
Philadelphia, Pa. ...... 14.2 6.5 12.2 Dt. WORE cccese 13.0 18.0 5.5 which is 1.5c higher than Chevron (regular) 
PR sesetacarcae aa 6.5 13.35 DEE ciseccess Gee 18.0 5.5 Prices for Chevron Aviation 91/98 are 2c above 
Allentown jaune — 14.8 6 5 12.8 San Antonio .... 13.0 18.0 5.5 Chevron Aviation 80/87: for Chevron Aviation 
Erie .... cer reerees 15.1 6.5 13.35 100/130; 5c above Chevron Aviation 80/87; for 
Scranton ene cs Best 6.5 13.1 Kerosine Chevron Aviation 115/145. sc above Chevron 
BROOME a csccccess sone aan 6.5 13.35 Tank Wagon Retail Aviation 80/87 
Emporium ...... ; 6.5 13.35 Dalles. Tex 25 17.0 , < A, ; a ot & — 
Sadiogn ee 15.1 65 13.35 an . > eanean ~ +7. . Base kerosine t.t. prices, except at § alt Lake 
Uniontown... af 2 6.5 13.35 . ven bees 2-5 76 City, apply to deliveries of 40-199 gals. For 
Harrisburg ...... 2! 6.5 12.8 Houston ere eeeees “ 17 ( other deliveries: less than 40 gals., add 4c; 
Williamsport .... 6.5 13.1 San Antonio ..... <.o ‘.¥ 200-399 gals., deduct 3c; 400 gals. & over 
Dover, Del. ... : - 13.8 6.5 12.2 Notes: deduct 4c; tank ear-truck trailer, deduct 5.5c 
Wilmington 2 o< -. 13.8 6.5 12.2 T.W. prices are to all classes of dealers and 
Boston, Mass, ...... 14.1 4.5 consumers 
Springfield ..... >. ae 4.5 sak 
Worcester ... ‘ 14.3 4.5 ¢a04 ESSO Esso Gasoline 
Fall River ace 14.1 4.5 oees (Regular Grade) Kero- 
Hartford, Conn. . 14.4 5.5 . STANDARD Gasoline Gasoline sine 
New Haven .......... 14.3 5.5 IMPERIAL Esso Gasoline : T.W. Taxes T.W. 
Providence, R. I 14.1 5.5 alee (Regular Grade) Kero Atlantic City, N. J 13.7 4.5 12.0 
Atlantic City, N. J 13.7 4.5 12.0 OIL Gasoline Gasoline sine aa ** 33°7 as 12.0 
Camden awe 13.7 4.5 12.0 T.W. Taxes T.W. Baltimore. Md 13.6 6.5 11.8 
Trenton 13.7 4.5 12.0 Hamilton, Ont. .... 23.0 11.0 23.7 Cumberland 14.8 6.5 13.1 
Baltimore, Md. . 13.6 6.5 i. eee 11.0 23.7 Washington, D. C 14.0 5.5 12.2 
Hagerstown : 14.4 6.5 vr Brandon, Man. ...,. 28.7 9.0 29.4 Danville, Va 14.5 7.5 13.1 
tichmond, V a. 13.8 7.5 12.5 Winnipeg . - . 26.9 9.0 27.6 Petersburg 14.1 7.5 2.7 
Wilmington, N. C 14.1 7.5 12.1 Regina, Sask -» 26.8 10.0 26.5 Norfolk 13.4 7.5 12.1 
Brunswick, Ga 15.6 8.5 Saskatoor : “ , 22.5 10.0 28.2 tichmond 13.8 7.5 12.5 
Jacksonville, Fla 14.9 8.5 Edmontor Alta ss aa 9.0 23.3 2oanoke 15.4 7.5 14.0 
Calgary 21.7 9.0 22.4 Charleston, W. Va 15.4 6.5 14.7 
Mineral Spirits V.M.&P. Vancouver, B. C. .. 21.0 10.0 24.2 Fairmont 15.3 6.5 15.0 
vow. Ww. Montreal, Que coe Bee 11.0 23.7 Parkersburg 15 6.5 13.3 
Philadelphia, Pa 14.00 16.5 I ng gy alte 13.0 22.2 Wheeling 15.0 6.5 15.9 
Pittsburgh, Pa 17.5 18.5 ee ee a Se eer — — Charlotte, N. C +e Sy. ~ +9 
Taxes: Hickory ..... 15.2 7.5 13.0 
: ' : d Mt Airy 15.5 7.5 13.3 
Fuel Oils—T.W. Gasoline taxes are provincial taxe Raleigh 15.2 7.5 13.0 
1 2 5 6 . Salisbury 14.8 7.5 12.5 
Phila., I 12% 11.5 7.46 5.95 Notes: Charleston, S. C 13.9 7.5 
Pittsburgh : 12.45 Prices are per imperial gal. which is 1.2 Columbia 15.3 7.5 
Allentown . 12.8 12.1 U. 8S. gals.—T.W. prices are to divided & Spartanburg 14.5 7.5 
Wilmington, Del. 12.2 11.5 undivided dealers. New Orleans, La 13.8 10.5 11.6 
Dover . aad 11.5 3Zaton Rouge 13.5 10.5 11.2 
Springfield, Mass. 12.7 Alexandria , 14.8 10.5 12.7 
Worcester ..... 13.2 Lake Charles 13.6 10.5 12.0 
Hartford, Conn.. 11.8 TEXAS Fire-Chief Gaseline Shreveport 15.0 10.5 11.7 
(Regular Grade) Kerosine New Iberia 13.8 10.5 11.6 
Notes: co. Dealer Gasoline Dealer Knoxville, Tenr 14.8 8.5 12.5 
Kerosine—Thru Penna. & Del., add 2c per - T.W. Taxes 7.W. Memphis A4.4 2-8 a3 . 
gal. for t.w. deliveries of less than 25 gals Dallas, Tex 13.0 5.5 12.50 Chattanooga 14.4 4 + 
at one time. Fort Worth 13.0 5.5 12.50 Nashville 15.2 8.5 13.0 
Wichita Fall 13.0 5.5 12.50 Little Rock, Ark 15 8.0 13.1 
Gasoline T.W. prices are to dealers & con- Amarillo 13.0 3.5 12.50 
2 2 rerne , a —e > Tvle 4 s £ 9 5 
sumers; kerosine T.W. prices to consumers. ae 3 4 : : a ae Mineral Spirits V.M.&P. 
Mineral Spirits prices also apply to Stoddard San Angel 13.0 3.5 12.50 T.W. T.W. 
Solvent Waco 13.0 §.5 12.50 Newark N J 15.0 16.5 
Austin 13.0 5.5 12.50 Baltimore, Md 17.5 
Houston 13.0 5.5 12.50 Washington, b. C 17.5 
San Antor ° - 13.0 5.5 12.50 
ort thur 3.0 § 2.50 
CONT'’L N. B. Prices are Continental's — 7 = a FUEL OILS—T.W 
‘normal’’ prices, Current sel] Notes: 
OIL ng prices may be lower than 0 ee a —" 7p fad No.1 No.2 No.4 No.6 
norma] because of local com pire w. prices apply also to all classe : wr ‘ os 6 
mad 7am z f consumers with minimum delivery of 50 Atlantic City, N. J. 12.0 11.5 
petition val Newark City, N. J. 12.0 1.5 $3.274 $2.606 
Conoco Demand Zaltimore, Md 11.% 1.4 $3.21 $2.54 
N-tane (3rd Gaso- Kero- Washington, I), ¢ 2.4 11 $ 2 $2.¢ 
(reguiar) Grade) line sine ead Norfolk, Va 12 1. 
Tank Wagon Taxes T.W. CALIFORNIA CHE hd RO (4 ‘ Fen Danville 12.1 
yenver. Cok 14.5 13.8 7.5 7 (Keg- Av. yaso- Kero Petersburg 2 11 
+ gg - ae s is STANDARD ular) 80/87 line sine Richmond 12.5 11 
Puet 4 ¢ 7s 1s T.T. T.T. Taxes T.T. Roanoke 13 
Casper, Wy » 15 14.7 6.5 14.9 San Fran., Cal 14.1 17.6 6.0 18.1 Charlotte, N. ¢ 12.8 11 
Cheyenne 15.7 14.7 6.5 15.6 Los Angeles ... » a 17.1 6.0 17.¢ Hickory 13.0 12.2 
¢ 17.( 16.0 75 16.2 Fresno 15.5 19.0 6.0 19.5 Raleigh . 13. 12.4 
18 17.0 7.5 17.9 Phoenix riz 17.1 20.6 6.5 21.1 Charleston, 5. ¢ L1.: 
17 16.0 7.5 17.9 Reno, Nev ieece Oe 20.3 7.0 20.8 Columbia 12 
17 16.5 7.5 17.9 Portland, Ore 14.7 18.2 7.5 20.2 Spartanburg 1 
1f 15.4 5.5 16.5 Seattle, Was! 14.7 18.2 8.0 20.2 
Ida. 19 18.3 7.5 19.4 Spokane 17.6 21.1 8.0 24 Taxes: Louisiana er ne price a not in 
M. 15 14.7 9.0 15.1 Tacoma 14.7 18.2 8.0 20.2 ide lc state tax 
; ' 14 13.8 9.0 14.4 Boise, Idat 19.5 <3.U ‘.o <5 f 
Santa Fe 16 9.5 15.4 Salt Lake, U. . 16.4 19.4 5.5 16 Naphtha—Newar} t.w prices are for de 
Muskogee, Okla.. 14 13.0 8.0 12.9 Honolulu, T. H . 14.9 18.4 7.5 18.9 liveries of 200 gal r more; less than 200 
Oklahoma City 1 13.0 8.0 12.9 Fairbanks, Alaska 26.9 30.4 3.5 36.9 gals., 0.5¢c over posted t.w. prices; steel barrel 
Tulsa 13.0 8 0 12.9 Juneau _ ie eb & 16.1 19.6 3.5 21.6 deliveries, 6c over posted t.w. prices. Balti 
ee more & Washington prices are for t.w. de- 
Taxes: Taxes: liveries of 25-99 ga discounts 
30 » 7.5 tax ann ss (Ct motor ¢ s) onl. 
Gasoline ix my necludes these city ay one cane ag" a fede ral ° > ny Ho a Notes: 
ecuait iene anand AB + “ x xes al : ederal, 2.5c stz yn : 
— io, jue & — “ge Oy 5c; Santa Fe lulu 7.5¢ tax applies to motor fuel only; avgas Gasoline T.W price ire to consumers & 
, oe taxes are 1.5c federal, 4c territorial; Honolulu dealers, 
Notes: TT prices also do not include Hawaiian gross Effective 4-6-49 minimum retail resale 
T.W. price are nsumers & dealers eames az of 2 to resellers, 2.5% to cor price of 17.7c (ex tax) for Esso Gasoline 


posted throughout New Jersey 


November 16. 1949 
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Tank Wagon Prices (Continued) 


SOCONY 
VACUUM 


= Or 3/V 
Mobilgas Aircraft : S/V S/ 
Grade “Grade Grade Mobilgas Mobilfuel MOBILHEAT No. 4 ty 
Gasoline 80 91 100 ©(Regular Grade) Mobil Kerosine Diesel (No. 2 Fuel) Fuel ow 
Taxes T.W. T.W. T.W. T.C, T.W. T.C. Yard T.W. T.C. T.W. T.C. Yard T.W T.W. .W. 
— 5.5 x14.0.. 7 12.9 12.1 . =o 8 SS 
Bronx 5.5 x14.0 10.1 13.1 . 12.1 9..1 12.0 9.02 5.96 
Kings 5.5 x14.0 9.1 9.9 12.9 9.2 12.1 8.7 9.0 11.9 ? -~ 4 
Quens 5.5 x14.0 12.9 12.1 nap aio 11.9 9. . 5.96 
Richmond 5.5 19.4 x14.0 9.0 9.8 13.0 12.1 8.6 8.9 11.6 9.02 5.96 
Albany, N. Y 5 21.3 22.3 24.8 2.8 13.5 9.2 9.4 12.5 9.2 12.0 8.8 9.0 11.5 ».02 6.54 
3inghamton 5.5 , x14.0 x151 10.6 10.8 13.7 wie 13.1 10.1 10.3 12.6 ° eve 
3uffalo 5.5 20.5 21.5 24.2 13.8 14.8 10.5 10.7 13.8 10.4 13.3 9.9 10.1 12.8 8.4 
Jamestown 5.5 21.8 ; x13.9 x15.0 10.5 10.7 14.0 13.0 9.9 10.1 12.5 pares 
Mt. Vernon 5.5 aa 14.3 aa 10.2 13.3 12.6 9.2 12.1 9.22 
Plattsburg 5.5 15.3 10.4 10.4 Yr eane 10.0 10.2 12.8 
Rochester 5.5 20.4 21.4 23.4 x13.7 x14.8 10.3 10.5 13.6 eae 12.9 9 & 10.0 12.4 
Syracuse 5.5 22.0 23.0 25.0 x13.7 x14.7 10.3 10.5 13.6 10.2 12.8 9 7 9.9 12.3 
Bridgeport, Conn 5.5 x14.1 9.1 9.1 8.7 8.7 11.4 
Danbury 5.5 3 x14.6 ‘ 11.2 “<a” bee vate pone 9.8 12.1 
Hartford 5.5 13.1 14.4 9.5 9.5 13.3 9.6 12.3 9.1 9.1 11.8 
New Haven 5.5 20.3 x12.8 x14.1 9.1 9.1 9.2 11.9 8.7 8.7 11.4 
3angor, Me 7.5 24.8 13.4 14.8 10.0 14. 10.2 13.3 9.6 12.7 
Portland 7.5 2.4 23.4 12.9 14.1 9.3 13.3 9.3 12.3 8.9 11.9 
Boston, Mass. . 4.5 19.0 20.0 22.0 12.9 14.1 9.2 13.3 9.2 -s 8.8 yp 
Cc ord, N. H 5.5 15.1 ‘ ° — 2.5 
Lemenstee 5.5 16.4 12.2 15 14.3 11.6 13.9 
Manchester 5.5 ad ‘4 wea rer 14.6 : 10.6 14.2 : 4 10.3 —s 
Portsmouth 5.5 21.2 22.2 13.5 14.4 9.7 9.7 2 ».3 ‘ 7 
x y - 4 . 5.5 9 9.9 21. 12.9 14.1 9.2 9.8 13.1 9.2 12.4 8.8 9.2 12.0 
Kate cago wi ¥ 6 5 a — i ¥ 13.9 14.9 10.5 10.5 10.6 13.4 9.8 9.8 12.4 
Rutland ..... . 6.5 ted ata 15.5 11.0 ics a 13.5 aes 10.5 12.9 ae 
Tank Wagon Prices Buffalo N. Y. City Rochester Syracuse Boston Hartford Providence 
Mineral Spirits 16.5 15.0 18.0 19.0 16.0 17.5 16.5 
V.M.&P. Naphthe pid cade eek ns 18.5 16.5 19.5 25.5 17.5 19.0 18.5 
Taxes: N.Y.C. prices do not include 2% city sales tax applicable to price of gasoline (ex tax). 
Discounts: 
Mobil Kerosine & Mobilheat—Mt. Vernon, T.W. less 0.5c for deliveries of 300 gals. or more. 
Mobilfuel Diesel—All points, 0.5¢ for single delivery of 800 gals. or more. : 
Mobilheat—0.6c per gal. ‘‘voluntary discount’’ allowed from Kings tank car price and Bronx & Kings yard prices 
Notes: 
Gasoline T.W. prices are to Consumers & Dealers. ’ ™ . 
Syracuse V.M.&P. price is in steel barrels, Jamestown t.c. prices are delivered prices; all other t.c. prices are FOB bulk terminals 
x Effective Nov. 10 
OHIO Aviation Gasoline-Cons,. T.W. Sohio X-70 Gasoline 
STANDARD Sohio Esso (Regular-Grade) Naphthas & Solvents—Cons. T.W. 
Avia. Avia. Esso Esso Con- Re- S.R. D.C. V.M.&P. Sohio A ; 
Gasoline 62 80 Avia. Avia. sumer sell- Sol- Naph- Naph- Varno- Sol- Kerosine No. 1 No. 2 
Taxes Clear Clear 91 100 T.W. ers 8.8. vent tha tha lene vent T.W. Sohio-Heat Sohio-Heat 
Akron 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 19.5 20.5 20.5 20.0 20.0 13.5 13.5 12.70 
Canton 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 19.5 20.5 20.5 20.0 20-0 13.5 13.5 12.70 
Cincinnati 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 19.5 20.5 20.5 20.0 20.0 13.5 13.5 12.70 
Cleveland 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 19.5 20.5 20.5 20.0 20.0 13.5 13.5 12.70 
Columbus 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 19.5 20.5 20.5 20.0 20.0 13.5 13.5 12.70 
Dayton 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 19.5 20.5 20.5 20.0 20.0 13.5 13.5 12.70 
Lima 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 19.5 20.5 20.5 20.0 20.0 13.5 13.5 12.70 
Mansfield 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 19.5 20.5 20.5 20.0 20.0 13.5 13.5 12.70 
Marion — F 20.0 22.0 23.0 26.0 18.5 15.0 19.0 19.5 20.5 20.5 20.0 20.0 13.5 13.5 12.70 
Portsmouth 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 19-5 20.5 20.5 20.0 20.0 13.5 13.5 12.70 
Toledo . 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 19.5 20.5 20.5 20.0 20.0 13.5 13.5 12.70 
Youngstown 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 19.5 20.5 20:5 20.0 20.0 13.5 13.5 2.70 
Zanesville 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 19.5 20.5 20.5 20.0 20.0 13.5 13.5 12.70 
Taxes: Hangar operators can purchase aviation gasoline less 4c per gal, State Road Tax by supporting purchase with State Tax Exemption Form 
A-10 to supplier. 


Discounts: Esso Aviation 


on contract to hangar operators and resellers, 22 off consumer t.w. 


Fuel Oils—Prices shown are for t.w. & drum deliveries of 50 gals. or more; prices for deliveries of less than 50 gals. are 0.5c higher 


Naphthas 


5000 or more gals., 1.5c, 


INDIANA STANDARD 


Tank wagon prices listed below were obtained by NPN correspondents who visited Standard of 


Indiana bulk plants where the company’s prices are publicly posted. 
Red Crown (Reg. Grade) 


Red Cr’n. Red Cr’n, Stanolex Furnace Oil 
Cons. Dir. Gasoline Kerosine 100 gals. 
T.W. T.W. Taxes T.W. 1-99 gals. & over 
Chicago, II 7.5 15.5 4.5 14.7 one coee 
South Bend, Ind 18.0 16.5 5.5 15.2 13.7 12.7 
Detroit, Mich 16.9 15.4 4.5 14.4 13.5 12.5 
St. Paul, Mint 17.5 16.0 6.5 14.9 12.7 x11.7 
Des Moines, Ia 16.9 15.4 5.5 14.1 12.5 11.5 
St. Louis, Mo 16.7 5.2 4.5 14.1 12.3 11.3 
Wichita, Kans 14.4 14.0 6.5 12.7 10.9 9.9 
Omaha, Nebr 17.0 18.5 7.5 14.2 12.6 11.6 
Fargo, N. D 18.3 16.8 5.5 15.5 13.8 12.8 
Huron, S. ID 18.2 16.7 5.5 15.4 12.7 13.7 
Milwaukee, Wis« i 17.6 16.1 5.5 14.8 13.3 12.3 
Fuel Oils T. W.—Chicago, Ill. 
Standard Stanolex Stanolex Stanolex 
Heater Oil Furnace Oil Fuel A Fuel C 
1-99 gals ; a 14.2 13.2 De Mn, 6 essa ann wee 8.6 7.45 
100-149 gals. . : 13.2 sone 750 gals. & over...... 7.85 6.7 
150 gals. & over....... 12.7 ee 
150-399 gals. ........ he 12.2 
400 gals. & over....... eons | 


Taxes: 
St. Louis, Mo. gasoline tax includes 1c city tax. 
prices do not include 4c state tax. 
where applicable 
x Correct for Nov. 7 also 
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State sales, occupation, consumer & use taxes 


shown incorrectly in Nov NPN 


Des Moines, Ia. kerosine and furnace oil 


to be added 


To contract consumers off t.w. prices (except Lucas County) 300 to 999 gals., 0.5c; 1000 to 2499 gals., 0.75c; 2500 to 4999 gas., 1c; 
Lucas County: less than 50 gals., tank wagon price, 50 to 249 gals., 0.5¢; 250 to 499 gals., 1c; 500 gals. or over 1.5c 


Notes: Renown (third-grade) gasoline prices are same as X-70 unless otherwise noted. S.S. prices are at company-operated stations 


KENTUCKY 


Crown Gaso- Kero- 
STANDARD Net line sine 
Dealer Taxes T.W. 
Covington, Ky 13.8 8.5 14.3 
Lexington 16.3 8.5 14.0 
Louisville 15.5 8.5 3.3 
Paducah 15.4 8 .§ 13.0 
Jackson, Miss 15.4 7.8 12.9 
Vicksburg 14.9 7.5 12.4 
Birmingham, Ala . 15.4 R 5 13.2 
Mobile 14 9.5 12.9 
Montgornery 15.5 9.5 13.3 
Atlanta, Ga 15.6 8.5 13.0 
Augusta 16.1 8.5 13.7 
Macon 15.6 8.5 13.1 
Savannah 14.9 8.5 12.7 
Jacksonville, Fla 14.9 8.5 12.7 
Miami 15.2 8.5 13.0 
Pensacola 14.9 15 12.6 
Tampa 14 8.5 12.7 
Taxes: 


Gasoline tax column includes these city & 
county taxes: Mobile, 2c city; Birmingham, Ic 
county; Montgomery, Ic city & 1c county; Pen- 
sacola, lec city. Other taxes not included in 
prices: Georgia, kerosine, 1c; Montgomery 
kerosine ic; Mississippi, kKerosine 0.5c. 


Notes: 


Consumer t.w. prices are same as net dealer 
prices. 
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10.00 per column inch. 


UNDISPLAYED: ‘‘For Sale’’, ‘Wanted to Buy” 
“B 


. ’ usiness Opportunities’’, Miscellaneous classifica- 
tions set in type this size without border—25 cents a word. Minimum 


charge, $6.25 per insertion. 


CLASSIFIED 


DISPLAYED: 7 pe set in special type or with border— 


Box number counts 
“Help Wanted", 





‘Position Wanted’’—10 cents a word. Minimum charge §2 per insertion. 
3 words. Copy must reach us by Wednesday 
preceding date of issue. 

All classified advertisements are payable in advance. 


No agency commission or cash discounts on classified advertisements. 





For Sale 





FOR SALE 
STEEL STORAGE TANKS 


8S — 8000-Gallon, Tank Oar 
Tanks, Coiled and Non- 
coiled 


10—10,000-Gallon, Tank Car 
Tanks, Coiled and Non- 
Coiled 


OTHER TANKS TOO! 
Also Complete Tank Cars! 


IRON & STEEL PRODUOTS 
INC. 


13456A 8. Brainard Ave., 
Chicago 33, Illinois 


; “ANYTHING containing IRON 
or STEEL” 








For Sale 





FOR SALE 
5—Model 906 American Beauty (Low 
Style) Computing Pumps, Good Con- 
dition, $195.00 each, F.O.B. Chicago. 
1—8000#% Curtis Drive On Lift—New— 
Best Offer. 
BRIGHT STAR PETROLEUM 
CORPORATION 
7747 8S. State St., Chicago 19, Ill. 
Hudson 3-7500 








STEEL STORAGE TANKS 
Railroad Tank Car Tanks 
6,500 to 12,000-Gal. Cap. 
Coiled and Non-Coiled 
Cleaned—Painted—Tested 
Heavier—Safer—Cheaper 
Other Tanks Too 
Also—Complete Tank Cars 
8,000 and 10,000-Gal. Cap. 
Your Inquiries Solicited 
NEWHALL-MARSHALL- 
WOOD, INC. 
30 Church Street 
New York 7, N. Y. 
Phone: COrtland 7-8090 











Position Wanted 


25 years experience in marketing operations 
desires contact with any concern contemplating 
representation in Florida Permanent resident 
BOX 280. 


SALESMANAGER: 20 years experience 
marketing. 12 years a Manager for Major Oil 
Available February ist. Excellent sales record 
Desire position as manager, Jobber operation 
or Independent. Both Sales and Profit minded 
Past record will convince anyone of my ability 
BOX 282. 


Position Open 


WANTED: Executive Secretary for State Jot 
ber Association. BOX 284. 


COMBINATION CHEMIST and Salesman, ex 
perience in laboratory and plant procedure or 
Petroleum Oils, Greases, cutting oil, drawing 
compounds, rust preventatives, chemical specia 
ties and soaps. Nineteen years good diversified 
experience plus good ability and versatility 
BOX 283. 





LUBRICATION ENGINEER 
WANTED 


Lubrication engineer for Indiana wanted 
by major midwestern oil company. 
Salary commensurate with experience 
and ability. A good position with a 
fast growing organization. 


Apply BOX 278 

















House Group Begins Hearing on Imports Issue 


NPN News Bureau 
WASHINGTON — Appointment of 
Oscar L. Chapman, a down-the-line 
supporter of the New Deal and the 
Fair Deal, as Interior Secretary 
highlighted Capital developments for 
the petroleum industry last week. 
(See Washington column on p. 9 for 
further details.) 


In other developments: 


1. The House Small Business Oil 
(Keogh) Subcommittee at NPN 
presstime was holding a hearing in 
New York City on the imports ques- 
tion and the threatened over-expan- 
sion of European oil facilities with 
Marshall Plan financing. Top: offi- 
cials of nine major oil companies 
were scheduled to appear and un- 
fold their import programs for the 
first six months of 1950. 


2. The Economic Co-operation Ad- 
ministration was sounding out singly 
American Oil companies operating in 
the Middle East in regard to a rec- 
ommendation by the ECA price pane! 
that equitable FOB prices be estab- 
lished at Middle East ports of load- 
ing for different types of petroleum 
product going to Marshall Plan coun- 
tries. 

3. Yugoslavia was granted an ex- 
port license to buy and ship from 
this country 40,000 bbls. of aviation 
gasoline. Permit was awarded by the 
Commerce Department following ap- 


November 16, 1949 


proval of request by the State De- 
partment. 

4. A delegation from the new Ger- 
man Republic arrived in Washington 
to discuss its chances of getting dol- 
lar-oil, among other things, under 
ECA financing. However, the west 
German Republic may have to rely 
on sterling-oil as it has no dollars 
on hand but does have available ster- 
ling credits. 

5. The Federal Trade Commission 
extended from Nov. 18 to Dec. 5 its 
deadline for accepting written views 
on a proposed commission rule to 
fix maximum quantity price dis- 
counts on tire sales. Proposed regu- 
lation would set a purchase of a 
carload of 20,000 lbs. of replacement 
tires as the maximum amount on 
which a manufacturer could offer 
quantity price differentials. 


Oil Price Investigation 
Asked by Association 


CHICAGO—Approval by the House 
of Representatives of the O'Hara 
resolution calling for investigation of 
petroleum prices was asked by the 
National Oil Marketers Assn. at its 
annual meeting. 

Resolution on the O’Hara measure 
adopted by NOMA said investigation 
should be made ‘‘to determine whether 
prices and federal or state statutes or 
the activities of any federal or state 


agencies are responsible for contin- 
ued high prices to consumers of pe- 
troleum products, and whether pres- 
ent industry practices are in the 
public interest.” 

Association also adopted resolu- 
tion asking for repeal of acts con- 
trolling production of crude oil. It 
declared that “existing laws, decrees, 
orders and activities of the federal 
and state governments regulating the 
petroleum industry have resulted in 
the monopoly of such industry by a 
small group of integrated oil com- 
panies; have failed to protect the 
consumers from inordinately high 
prices, and thus threatens even 
further regulation of the oil indus- 
try.” It also asked Congress to with- 
hold appropriations for issuance of 
monthly forecasts of market demand 
by Bureau of Mines. 

Other resolutions adopted by as- 
sociation: 

1. Opposed enactment of S. 1005 
which would legalize freight absorp- 
tion. 

2. Asked Congress to enact tax 
equality legislation. 


Deaths 


Reed Harter Hauslaib, northern 
Minnesota oil executive and civic 
leader, died recently at his home in 
Coleraine, Minn., after a two-month 
illness. In the oil business since 1922, 
Mr. Hauslaib helped establish Beacon 
Oil Co. of Duluth and Beacon Termi- 
nal Corp. of Superior of which he 
was president. 
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CRUDE PRODUCTION AND RUNS TO STILLS (Total U.S.) 
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GASOLINE STOCKS (Dist. 5 Not Included) 
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Crude Oil Stocks 


Bureau of Mines figures in thousands 


of barrels) 


Change 
from 
Oct. 29 Nov. 5 Oct. 29 
nr IV 1%: 3,18 
hel \py >) 1,84 
ma-Mich Bt 1,04 
linois-Ind 10,296 10 
rKkansas 4 2.0 
ins ‘SoD t) 
u ! U44 13,062 ] 
130 15 
G14 912 
Sipp 661 1 
" Mexi $41 4 
oma 1h ya 
044 115 
st Texa 971 16,4¢ 
“st Texa 1.337 44,357 
f Texa 165 28,887 
r Tex 1.971 - 6 
Panhand 136 } 12 l 
rth 644 74 
t 13] ect 
he s1f 
vy Mount 0) 
41 
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Penna. Crude Runs 


Nat i Petroleur 
mo panie 


to Stills 


4 ’ 


ning Penna Grade 


Week Ended 
(et. 29, 1949 


Week Ended 
Nov. 5, 1949 


bid 


Week Ended 
Nov. 6, 1948 
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(American Petroleum Institute figures in Gasoline 
thousands of barrels of 42 gallons each. Production at Gas OU & 
Figures inciude reported totals plus esti- Crude Runs to Stills Refineries Inc. Kerosine Dist. Fuel Ol 
mate of unreported amounts and are Dally Average % Operated Natural Blended Production Production 
therefore on a Bureau of Mines basis.) Week Ended Week Ended Week Ended Week Ended Week Ended 
Districts Nov. 5 Oct. 29 Nov. 5 Oct. 29 Nov. 5 Oct. 29 Nov. 5 Oct. 29 Nov. 5 Oct. 29 
SN EE, 6b 5.66 a6 666 000nbeeseeneseas ten 761 788 83.2 86.1 2,256 2,363 215 197 1,342 1,342 
Appalachian (Dist. 1) .....-sseseesseeees 88 89 74.6 75.4 298 295 35 30 SS 69 
Appalachian (Dist. 2) 54 65 72.0 86.7 199 225 19 19 14 4s 
Ind., Il., Ky. -... 969 974 87.1 88.5 3.575 3,606 459 421 893 RS2 
es Mis GEN 4.6.0 00000000080 00606 6066 401 441 78.0 85.8 1,666 1,737 105 118 529 631 
SE MED v0.6 0060s veconcdcsevessnese 211 218 76.7 73.4 1,033 1,059 95 83 145 158 
GE EE 60.0 6 05 00066 600655000008 1,300 1,385 82.2 87.6 4,407 4,697 606 657 1,961 1,576 
eS TO I. pbc os bce ee ss0sens ce 456 457 99.6 99.8 1,611 1,606 348 130 SO5 72: 
i ee Peer eee 81 74 84.4 77.1 232 208 55 14 76 83 
Rocky Mt. New Mexico (Dist. 3) 12 13 80.0 86.7 46 49 13 13 
eee Se te Gres GD cceccecccscecss 149 172 67.7 78.2 484 521 39 40 231 208 
COMSOGMER 0.000 cccecce Sawbeas Cwhevecd eee ss 832 833 78.0 78.1 2,653 2,636 138 170 1,064 983 
Tete U. Bim, OF BE. Beals 2c cccccccvess »,314 5,509 82.4 85.3 18,460 19,002 2,114 2,209 7,196 7,016 
U. S.—B. of M. Basis, Nov. 6, 1948 »,656 93.1 17,213 2,387 7,471 
East of California ..... ; 4,482 4.676 83.3 86.58 15,807 16,366 1,976 2,039 6,132 6,033 
* Includes 494,000 bbls. foreign crude runs 
Per Cent 
Residual Total Total Stocks Total Stocks Stocks of Daily 
Fuel Oil Stocks Gas Oil and Residual Finished and Un- Refining Ca- 
Production Kerosine Distillates Fuel Oil finished Gasoline pacity Reported 
Week Ended Week Ended Week Ended Week Ended Week Ended Week Ended 
Districts Nov. 5 Oct. 29 Nov.5 Oct.29 Nov.5 Oct.29 Nov.5 Oct. 29 Nov.5 Oct. 29 Nov. 5 
Bast Coast ...... cece ccs se cee cccceseccees 1,311 1,268 12,106 12,107 30,587 29,434 10,584 9,871 22,760 22,417 100.0 
Appalachian (Dist. 1) 63 76 450 415 937 948 490 457 2,740 2,694 90.4 
Appalachian (Dist. 2) 107 98 147 145 262 260 209 166 1,302 1,286 97.3 
 * Fe See rere re 1,015 921 5,706 5,620 14,366 14,406 4,552 4,457 21,775 22,151 90.4 
ee Ms ME 6664 occcconrnhaseseedens 439 408 1,574 1,654 6,450 6,457 1,829 1,835 9,379 9,372 &2.1 
ree 314 300 905 928 997 977 1,545 1,532 3,753 3.650 51.0 
- - ¢ Soe sar 1,638 1,753 3,547 3,510 15,555 15,099 7,647 8,274 15,130 14,710 97.2 
Re GT SINE icacds cveswesenndues 362 426 2.095 2,055 5,135 5,322 2,885 2,915 6,150 5.989 98.1 
ee ee ee eR es Cnt eed eb eke kenees 116 103 536 456 913 799 350 350 2,106 2,411 72.6 
Rocky Mt. New Mexico (Dist. 3) ........ 19 20 50 50 95 9S 30 30 77 76 25.1 
Goer meee Gee. CIE, SO) ececccecseseves 183 232 382 388 2,092 2,117 598 627 2,444 2,571 S8.7 
ee ee 2,161 2,149 901 897 14,649 14,441 38,473 38,945 16,641 16,588 90.7 
Total U. S.—B. of M. Basis ......... 7,728 7,754 28,399 28,225 92,038 90,358 69,192 69,459 4104,.257 103.915 92.5 
U. S.—B. of M. Basis. Nov. 6. 1948 9,007 26,625 78,596 61,057 91,377 
East of California 5,567 5,605 27,498 27,328 77,389 75,917 30,719 30,514 87,616 87,327 92.9 
Unfinished gasosline stocks included are: (*)7,343,000 bbls., (1)8,788,000 bbls 
GAS OIL AND DISTILLATE STOCKS (Dist. 5 Not Included) 
Crude and Condensate (MILLIONS OF BARRELS) 
Production 
(Barrels, daily average) 
Week ended Nov. 5 
Change 
from 
Crude & previous 
State Condens. week 
*New York-Pa 41,800 1300 
Florida 1,000 50 
W. Virgina 8,700 +100 
Virginia 100 . 
*Ohio—S E 6,600 +900 
Ohio—Other 4,000 300 
Indiana 29,450 1950 
Illinois 183,550 + 5,250 
Kentucky 24,900 + 50 
Michigan 413,200 1,450 
Nebraska 950 50 
Kansas 266.800 9,800 
Oklahoma 425,650 200 
Texas: 
Dist 1 150 
Dist 2 2 2,950 
Dist 3 # 2,350 
Dist 4 3 4,600 Le) 
Dist. 5 37,15 1,400 JFMAMJJASOND 8 15S 2229 5 12 19 26 3 10 17 243) 
East Texas 267,150 15,450 OCT. NOV. DEC 
Other Dist. 6 14,600 1,100 
Dist. 7-B 63,150 L50 
e 70 - ‘ rg * 
—— = ont ane Sone RESIDUAL FUEL OIL STOCKS (Dist. 5 Not Included) 
Dist. 9 142,650 13.400 MILLIONS OF BARRELS 
Dist. 10 92,250 +150 100 
Total Texas 2,154,500 75,000 
N La 126,100 +400 
Coastal La 426.200 + 100 
Total La 552.300 1.500 
Arkansas 77,350 1250 80 
Mississippi 99,200 1,400 
Alabama 1,300 
N. Mex Ss. E 129,300 4,300 
N. Mex Other 350 
Wyoming 125,350 5,550 
Montana 24,800 650 
Colorado 63,500 100 
Utah 2.300 in 
Calif. 868,650 10,500 
Total U. § 5,135,600 + 60,450 
*Penna Grade crude 
incl : 57,200 +-1,300 
Breakdown of condensate production which is 
included in above table is as follows: 2 
Arkansas 4,150 Texas 26,000 
No. La 5,700 Wyoming 900 
Coastal La 14,800 California 2,950 
Mississippi 3,000 8) 
 ** Okla., K Neb. figur re for week JFMAMJJASOND 8 15 2229 5 12 19 26 3 10 17 243! 
a = ansas, NeD igures are fo ree 
ended 7 a.m. Nov. 3, 1949. OCT NOV. DEC. 
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Young Jobbers 


Robert Arthur Kent, vice president, 
Kent Oil Co., Salina, Kans., is a busy 
man. In addition to his duties with 
Kent Oil, where he is charge of sales, 
Bob is also vice president and sales 
manager for Rapid Transit Co., op- 
erating a fleet of 17 transports as 
common carriers, He is a board mem- 
ber of Kansas Oil Men’s Assn. and 
Kansas Motor Carriers. 

Now 34, Bob began with Kent 
Oil as an accountant in the Salina 
office. He was later made territory 
supervisor, in which position he 
worked for two years before being 
transferred to Lincoln, Nebr., in 
charge of Kent operations in Ne- 
braska and South Dakota. In 1945 
he was moved back to Salina and up 
to his present position as vice presi- 
dent, During school day vacations he 
had worked in the company’s office 
and service station warehouse. 

Born in Norton, Kans., where he 
attended grade school, Bob moved to 
Salina in 1928 and graduated from 
Salina High School in 1932. For the 
next two years he attended Went- 
worth Military Academy at Lexing- 
ton, Mo., graduating with an A. A, de- 
gree and letters in football and golf. 
His links game today is in the sev- 
enties. Following Wentworth, he took 
a B. S. degree in business adminis- 
tration at Kansas University, and the 





Mr. Kent 


next year was awarded an M. S. de- 
gree in business from Wharton School 
of Finance, Pennsylvania University. 

For one year after his Wharton 
graduation, Bob worked as audit su- 
pervisor for U. S. Department of 
Agriculture at Kansas City, Mo., and 
it was during this time he married. 
He now has three sons. 





Among recent personnel transfers 
made by Signal Oil Co. are: F. W. 
Kesterson from special salesman to 
assistant branch manager, Los An- 
geles Branch, Los Angeles division; 
F. M. Simonds from superintendent 
dealer sales, to assistant to division 
manager, Los Angeles division; and 
M. G. Iversen from Portland branch 
manager, Portland division, to Long 
Beach branch manager, Los Angeles 
division. 


H. D. Mauldin, Lillie Mauldin and 
Ervin Mauldin, all of Greensboro, 
N. C., have obtained a charter from 
the secretary of state to deal in 
petroleum products. Authorized capi- 
tal stock is $100,000. 


* * 7” 


New president of Oil Heat Institute 
of Northern Ohio is J. C. Nugent of 
the Ira E. Baker Co., Cleveland. W. 
A. Ormiston of Lake County Sheet 
Metal Co., Painesville, Ohio, has been 
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elected vice president; while E. K. 
Harrop, Socony-Vacuum Oil Co., Inc., 
Cleveland, has been re-elected secre- 
tary-treasurer. 

A committee has been appointed 
to prepare a co-operative advertis- 
ing program suitable for use by in- 
dividual members using hometown 
papers in the counties east of Cleve- 
land. 


The Texas Co. has named G. C. 
Dodge Missouri sales manager with 
headquarters in St. Louis, and has 
placed Dale Pumphrey in charge of 
northern and central Ohio areas with 
headquarters transferred from Col- 
umbus to Cleveland. 


* * * 


Pure Oil Co.’s new 75,000-gal. bulk 
plant at Marion, S. C., George W. 
Terrell, distributor, has been formally 
opened. Distributor in his territory 
for 19 years, Mr. Terrell is past state 
vice commander, American Legion, 


and was district commander for 17 
years. 


* * * 


Continuing a family tradition of 
service in the oil industry, Jack Mer- 
ing, son of the late R. D. Mering, has 
joined Socony-Vacuum Oil Co., Inc., 
White Eagle division, as a_ sales 
trainee. His father was associaied 
with the company for 30 years. 


Jack left the University of Mis- 
souri to enroll in U.S. Military Aca- 
demy, from which he graduated in 
1946. His active duty was completed 
in. July of this year, and he is pres- 
ently living at his home near Blue 
Springs, Mo. Jack’s uncle, Herbert 
Mering, operated Mering & Son Co. 
at Great Bend, Kans., until his death 
last year. The Mering company at 
Great Bend is still managed by mem- 
bers of the family. 


+ & * 


W. H. “Billy” 
Potter has_ re- 
tired after more 
than 51 years 
with Continental 
Oil Co., the sec- 
ond man to pass 
the half - century 
mark of service 
with the com- 
pany. 

Retiring as as- 
sistant director 
of sales adminis- 
tration, Mr. Pot- 
ter began his ca- 
reer with Continental in 1898, as an 
office boy at the age of 13 in Denver. 
Economic conditions had not im- 
proved generally from the Panic of 
1893, and Mr. Potter’s mother, anxi- 
ous to help his two older brothers se- 
cure work, wrote to her former 
school teacher, Mrs. John D. Rocke- 
feller, Sr., inquiring if she might help. 
Mr. Rockefeller wrote to U. S. Hol- 
lister, then vice president of Contin- 
ental Oil Co., to learn if he had any 
jobs for the two older boys. The 
only opening, Mr. Hollister replied 
with regret, was for an office boy in 
the Denver headquarters perhaps 
the youngest boy would be interested. 
He was, and so began his more than 
50 years of continuous service with 
the same company. 


Mr. Potter 


While assistant to J. B. F. Rey- 
nolds, manager of the lubricating de- 
partment, Mr. Potter met and mar- 
ried his boss’s secretary, then Miss 
Alma Turton. Mrs. Potter worked 
for Continental during two intervals, 
totaling 23 years, before retiring. 
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; How to change sludge acid 
into| dollar 





Monsanto now brings you a thoroughly-proved proc- can be refined into salable products... by produc- 
ess for recovering oil and new, clean, high-grade ing sulfuric acid needed for your refinery processes 
sulfuric acid from sludge acid...and if you have ... by generating steam that can be employed in 
H.S, you can use it too. Thus, refinery wastes are your operations. 


changed into dollars... dollars added to the profit 


Pull out the figures and see how much it's costing 
end of income. 


you to dispose of H2S and sludge acid. Then, call 
in a Monsanto representative and see how econom- 
ically you can install the Monsanto process to change 
these wastes into valuable products. You can get 
complete details, without cost or obligation, by mail- 
ing the coupon or contacting MONSANTO CHEMI- 
CAL COMPANY, Engineering Sales Department, 
The process earns dollars by recovering oil which 1744 South Second Street, St. Lovis 4, Missouri. 


The Monsanto process saves dollars now spent to 
dispose of sludge acid and H.S...an important 
economy for many refineries. And it gives you a 
plus value in better community relations by eliminat- 
ing pollution of the air and streams. 


MONSANTO CHEMICAL COMPANY ; 
: Engineering Sales Department ° 
‘ a 1744 South Second Street, St. Louis 4, Missouri : 
: Without cost or obligation to my company, please send your representative . 
ON SAN TO to discuss ways of changing sludge acid and HS into dollars. 2 
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ABOUT OIL PEOPLE 








New officers of the National Oil Jobbers Council elected at Chicago last week. 

Left to right: John Harper, Harper Oil Co., Long Island City, N. Y., vice chairman: 

John L. Bero, Bero Oil Co., Duluth, Minn., chairman; H. F. Horning, Northwest Pe- 
troleum Assn., Minneapolis, secretary 





J. Parks Gwaltney (left), retiring chairman of the National Oil Jobbers Council, is 
shown here with P. C. Spencer (right), president of Sinclair, who addressed a 
luncheon meeting of the jobber group in Chicago last week 


G. L. Stewart, 


perial Oil, Ltd., has been 
the board of directors of Royal Bank 


of Canada 


Dr. Herman E. 
clair Refining Co.'s 
tories, Harvey, Ill., has been awarded 
the Ipatieff Prize 
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every three years for achievement in 
the study of catalysts or high pres- 
Ries for his con- 
tributions to the knowledge of cata- 
lysts, particularly those used in hy- 
drocarbon conversion. 


and cites Dr. 


research labora- Award is ad- 





Ira K. Newcomer, owner, Newcomer 
Oil Co., Elizabeth, Pa., has named 
Harold Brandt secretary and office 
manager. David K. Newcomer has 
been named salesman. Organized in 
December, 1926, the company has 
handled Richfield oil products for 18 
years. It has sponsored radio weather 
and news broadcasts recently and has 
added a 1,700-gal. truck for farm 
deliveries. Owner Newcomer is treas- 
urer and a director of Pennsylvania 
Petroleum Assn., Elks Club member, 
past president of Elizabethtown 
Rotary Club, director of Elizabeth- 
town Building and Loan Assn., mem- 
ber of Small Business Men’s Assn., 
and the Chamber of Commerce. 


* * * 


At the Roanoke meeting of the 
Virginia Petroleum Jobbers Assn. and 
Virginia Oil Men’s Assn., Oct. 20-21, 
it was learned that Tucker C. Wat- 
kins, United States Oil Co., South 
Boston, could not attend because of 
a concurrent meeting of the State 
Highway Commission to which he 
was named recently . . . Committee 
designated by the jobbers, to study 
means by which equipment loans 
might be eliminated includes: E. J. 
Schul, Virginia Home Oil Co., Nor- 
folk; H. F. Fitchitt, Clark Oil Co., 
Danville; M. B. Whiting, Whiting Oil 
Co., Clifton Forge; G. S. Campbell, 
Albemarle Motor Co., Charlottesville; 
and Mr. Watkins .. . New member 
of the jobber group is W. D. MacGill, 
Jr., New River Oils, Inc., Pulaski... 
Jobber committee named to study 
what state intends to do about kero- 
sine sales in grocery stores is com- 
prised of: J. D. Haire, Delta Oil Co., 
Petersburg; E. W. Rose, Cavalier Oil 
Co., Richmond; Association Secretary 
E. Dave Catterton, Richmond; and 
Mr. Schul ... A new visitor with 
Virginia oil men and jobbers was 
John Carter of California Oil Co.’s 
New York office. He was introduced 
by L. S. Hodges, Allied Petroleum 
Co., Norfolk. 

* * * 

Elton F. Duncan, Jr. president, 
Duncan Oil Co., Rock Hill, S. C., has 
obtained a charter from the secretary 
of state to deal in fuel oils and gaso- 
line. Authorized capital stock is 
$5000. 

K, O. Stowell has been named plant 
manager of Deep Rock Oil Corp.’s 
refinery, Cushing, Okla. Formerly 
superintendent of Bay Petroleum 
Corp.’s Chalmette, La., refinery, Mr. 
Stowell succeeds acting manager 
George Waltershausen, who has re- 
tired. 

* * + 

Norman Begin, Kendall Refining 
Co., spoke on “Safety Is Everybody’s 
Business” at recent semi-annual 
meeting of National Petroleum 
Assn.’s department of fire and acci- 
dent prevention held at Mt. Vernon, 
Ind. 
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VALUE 










iT MUST BE ACCURATE! 


In the 20 minutes it takes you to scan this magazine, one of 
your loading rack meters can deliver oil worth more than the 
cost of the meter itself! 





That meter must be accurate—and it must sustain that accu- 
racy. Profit-minded bulk plant operators agree that the quality 
of a meter is far more important than its price. 


~ Red Seal® meters are built to give this exacting precision. With 
only one moving part in the measuring chamber, non-wearing 
capillary seal, and no distortion due to pressure, they hold 
amazing accuracy over millions of gallons. After delivering 
80,000,000 gal., one 3” Red Seal tested was accurate within 
one tenth of one percent! 
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NEPTUNE METER COMPANY | 


50 WEST 50TH STREET 
NEW YORK 20, N. Y. 


Branch Offices: 


Red Seal users like the low maintenance costs. They like the 
exclusive Unit Replacement Plan for replacing work-worn units 
at low cost. Take a new look at the famous Red Seals—just ask 
our nearest branch or jobber. 

















There's a Red Seal 
Bulk Plant or Tank 
Truck meter for 
every use. See the 
improved Auto- 
Stop quantity con- 
trol and Print-O- 
Meter ticket print- 
ing registers. 
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Mr. Halliwell 


Expansion of 
Gulf Oil Corp.'s 
public relations 
program has re- 
sulted in appoint- 
ment of John M. 
Halliwell to rep- 
resent the com- 
pany in the Pitts- 
burgh general of- 
fice and Midwest- 
ern area, Warren 
M. Drew to direct 
activities in the 
east with head- 
quarters in New York, and Don 
Riddle to represent Gulf in the South- 
west from Houston. 

Activities of these three regional 
public relations representatives will 





Mr. Riddle 


be under general direction of J. F. 
Drake, chairman of the board, and 
S. A. Swensrud, president, with W. R. 
Huber, public relations director for 
the past three years, as immediate 
supervisor. 

Following his graduation from 
Pittsburgh University School of Busi- 
ness Administration in 1935, Mr. Hal- 
liwell joined Gulf as a member of the 
advertising and sales promotion de- 
partment. His work has _ included 
dealer training, company magazine 
editing, and publication and radio 
advertising. He was administrative 
assistant to the advertising manager 
before receiving his new assignment. 

Mr. Drew is a graduate of the 
University of Illinois. He joined the 
company shortly after his return from 
World War II, during which he served 
as lieutenant colonel] in the Army Air 
Forces with duty in the’ Aleutian 
campaign and in China as air de- 
dense officer with the 14th Air Force. 
3efore entering service, he was with 
Millis Advertising Agency and Mc- 
Graw Hill Publishing Co. in New 
York, and has been an independent 
public relations counsel for six years. 

Mr. Riddle, a lieutenant commander 
in U. S. Naval Reserve in puvlic re- 
lations work during World War II, 
is a graduate of Simmons College, 


Texas. He did advertising agency, 

public relations and newspaper work 

before joining Gulf in 1933, and prior 

to his new assignment was associated 

with the company’s advertising activ- 

ities in Houston division sales office. 
* * * 

Russell A. Keck, vice president in 
charge of sales, Kendall Refining Co., 
Bradford, Pa., and Joseph Schwartz, 
president, Whale Oil Co., Brooklyn, 
N. Y., have completed arrangements 
making Whale Oil exclusive Kendall 
distributors for greater New York, 
Westchester, Nassau and Suffolk 
Counties. Harvey Schwartz of Whale, 
and G. H. Osborne, manager of lubri- 
cating oil sales for Kendall, took part 
in contract negotiations. 

A separate organization, Whale 
Lubricants, Inc., has been set up to 
handle operations, with John N. Weir 
as sales manager, and headquarters 
at Whale Square, Brooklyn. 

Krueger B. Jacobsen has _ been 
named new West Coast secretary of 
the LP-Gas Assn., succeeding Don 
McNary who is taking a sales posi- 
tion in the home office of Calor Gas 
in Oakland, Calif. Mr. Jacobsen has 
been assistant public relations of- 
ficer for the Oakland Naval Supply 
Center. 
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1501 HAYNES AVENUE 


Every dollar you save in delivery costs becomes net profit. 
That is why these handsome Southern Truck Tanks can be so 
valuable to your business. Compare the advantages . 


you'll want to be sure your next truck tank is a Southern. 


SOUTHERN TANK & MANUFACTURING, INC. 


OWENSBORO, KENTUCKY 
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Mr. Hannan 


Mr. Burns 


Robert F. Han- 
nan, formerly ex- 
ecutive vice presi- 
dent and _ secre- 
tary-treasurer of 
California Com- 
mercial Co., has 
been elected 
president, War- 
ren Burns, public 
relations _repre- 
sentative, has 
been promoted to 

Mr. Burnett vice president, 

and William E. 

Burnett, former- 

ly office manager, has been elected 
secretary-treasurer. 

Mr. Hannan has been in the New 
York office of California Commercial 


A AMM a pump like this! 


Easier, faster, 


and parent company, Standard Oil 
Co. of California, for 22 years, ex- 
cept for two and one half years in 
the Army in World War II. Mr. 
Burns, who worked for newspapers 
and oi] trade publications for 15 years 
before joining the company last year, 
had service with Petroleum Admin- 
istration for War during the last war. 
Mr. Burnett joined California Com- 
mercial in 1946 after four years in 
the Navy and prewar employment by 
a subsidiary of U. S. Steel. 
* * * 

R. L. Minckler, president of General 
Petroleum, has been re-elected for a 
third term as a member of the board 
of directors of the National Indus- 
trial Conference Board. 

The conference board is an inde- 
pendent, non-profit, fact-finding 
organization which explains and dis- 
tributes facts essential in setting 
management, labor and governmental 
policies that foster economic and 
industrial progress. 

a * * 

Esso also has appointed W. H. St. 
Clair, former manager of West Vir- 
ginia division, as manager of New 
York division to succeed F. H. Ske- 
han, who is retiring. Taking Mr. 


Stott’s place as New Jersey division 
manager is W. W. Bryan. 


more positive performance 


with NEW DOUBLE-ACTION DESIGN! 
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A. C. Long, vice president, The 
Texas Co., has been elected a direc- 
tor of California Texas Co., Ltd. 

Esso Standard 
Oil Co. has in- 
creased the num- 
ber of regional 
managers from 
two to three to 
effect more con- 
centrated super- 
vision of its 12 
marketing divi- 
sions along the 
Atlantic and 
Gulf seaboards. 
Named to head 
the northern re- 
gion comprising 
New York and New England is W. 
R. Stott, former manager of New 
Jersey division. Present regional 
managers Gordon D. Donald and E. 
S. Diggs will head the central and 
southern regions respectively 





Mr. Stott 


Back from an eight-day pheasant 
hunting trip to South Dakota, R. M. 
Coder, secretary-treasurer of Chanute 
Refining Co., Chanute, Kans., says 
the birds are more plentiful this year 
than last. 
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Here’s a hand pump that really does a job. Delivers up to We a 
20 gallons a minute; primes easily, pumps on both forward 
and back strokes, handles any petroleum product that T = 
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ee 
pours, and many other industrial and commercial liquids. Ice, dirt and scale 7 = 
do not interfere with operation. Built of non-corrosive materials by 
Tokheim, leading pump builder for 48 years. Available in several models 





for drums, underground tanks and pipe lines with hose or spout outlets, 


Call your Tokheim representative or write factory today. 





See These 
FEATURES 












* Double-Action with single diaphragm * Self-Prim- 
ing —no foot valve needed * Powerful—Capable of 
a 20-foot lift * Efficient —95% by volume * Fast 
Delivers up to 20 gallons a minute * Long Life 





Only non-corrosive parts exposed to liquid * Easily 
Serviced * Dependable — Screen prevents clogging 
* Easily locked * Moderately priced. 


OKHEIM 


HIGH VACUUM 





TOKHEIM OIL TANK AND PUMP CO, 


Novembér 16, 1949 







HAND PUMP 


General Products Division —1670 Wabash Ave., Fort Wayne 1, Indiana 
Factory Branch—1309 Howard St., San Francisco 3, Calif. 
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New officers of South Dakota Independent Oil Men's Assn., chosen at recent convention in Sioux Falls, S. Dak., are (left to 


right): A. J. Rhian, treasurer; C. G. Skartvedt, second vice president: Jess Taylor, president: Lowell Crabb, third vice president: 


and S. L. Hjermstad, first vice president 


Featured speaker at recent annual convention of South Dakota Independent Oil 

Men's Assn. at Sioux Falls, S. Dak., J. F. Cummins (center), Cumberland Oil Co., 

shown with Jess Taylor (left), new president of association, and J. E. Adrian, as- 
sociation secretary 


Named general sales manager vot 
Deep Rock Oil Corp. with headquar- 
ters in Chicago is Thomas B. Murphy. 
After joining Deep Rock in 1920, Mr. 
Murphy held several positions in the 
marketing division before being ap- 
pointed manager of northwestern 
sales area in 1945. He was trans- 
ferred from Minneapolis to Chicago 
and made general manager of light 
oil sales last February. 


’ * * 


G. W. Mills of Fuel Oil & Equip- 
ment Co., Roanoke, Va., went all-out 
to accept an invitation to attend the 
grand opening of Fuel Oils, Inc., new 
barge terminal last month in Rich- 
mond. While driving in, Mr. Mills’ 


car was sideswiped by an abruptly- 
turning truck that threw the car 
across the road where it sheared off 
a telephone post then rolled over 
several times. Mr. Mills was able to 
walk away from the accident, put 
what remained of his car in the 
custody of a state highway patrol!- 
man, then hailed a taxi to the termi- 
nal. He joined in the festivities ex- 
hibiting only a slightly bruised scalp 
and twisted ankle. 


+ * > 


Florida Independent Petroleum 
Marketers Assn., of which Miss Helen 
M. Dorman is secretary-treasurer, has 
established permanent headquarters 
in Graham Building, Jacksonville, Fla. 
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You want the gasoline you sell to meet the toughest 
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a 


in 
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competition. You are always assured it will when 
your gasoline comes from the ASHLAND refinery 


equipped to meet any challenge. 


The gasoline produced by ASHLAND’'S catalytic 
cracking unit is blended with thermally-cracked and 
straight-run gasoline to add extra smoothness and 
power that make ASHLAND FLYING OCTANES gaso- 


line the favorite of thousands of motorists. 


ASHLAND FLYING OCTANES gasoline is fully sup- 


ported by an extensive advertising and merchandis- 






ing program. Write for free portfolio. 
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Ashland Oil & Refining Company 


Home Office: Ashland, Kentucky 


625 Park Bldg. 1013 Federal Reserve Bank Bldg. Standard Bldg. 214 Center St. 

Pittsburgh, Pa. Cincinnati, Ohio Cleveland, Ohio Clarksville, Ind. 
2500 Broadway Rural Route #4 S East Main St. 
Evansville, Ind. Paducah. Kentucky Nashville, Tenn. 


PRODUCING - TRANSPORTING - REFINING - MARKETING 













Built for 


longer life 


Style WWH 
tank truck 


hose 


_ 
hether you're loading or un- 


loading —using suction or pressure 
—in handling gasoline in tank 
trucks, tank cars or storage tanks, 
Goodyear Style WWI hose was 
developed for you by the G.T.M. 
—Goodyear Technical Man—to 
give you longer on-the-job life. 


WWIL handles working pressures 
up to 10 pounds psi with ordinary 
couplings — as high as 125 pounds 
psi with recommended one-time 
couplings. And from inside out, it 
is built to give better 
service. The tube is 
long-aging, gasoline- 
resistant synthetic. 


WWH is reinforced 


with a woven jacket of 


heavy warp cords and alternate 
cord and wire-filler strands which 
serve as a static-dispersing safety 


measure as well. 


This reinforcement makes W WHI 
resistant to kinking and crushing 
— yet permits it to be easily 
rounded out if accidentally 
crushed. And the cover of WWHI 
is abrasion-. sun-. oil- and weather- 
resistant. 


Style WWHL hose —in sizes 11%", 
2", 2's", 3" and 4" and lengths up 
to 50'— is your best answer to 
loading and unloading gasoline in 
bulk. Ask the G.T. M. for full de- 
tails, or write Goodyear, Akron 16, 
Ohio. 
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A Synthetic tube resists gasoline 


B Woven jacket of heavy-warp 
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wire filler 


C Abrasion-, sun-, oil- and 


weother-resistant cover 


FOR HOSE, FLAT BELTS, V-BELTS, 
MOLDED GOODS, PACKING, TANK 
LINING built to the world's highest 
standard of quality, phone your near- 
est. Goodyear Industrial Rubber Prod 


ucts Distributor 
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THE GREATEST NAME IN RUBBER 





